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by Casey Neeley

I

An Anniversary

t’s hard to believe I’ve been a part
of this industry for a year. It feels
like just yesterday I was attending
my first International Window Film
Conference and Tint-Off™ (IWFC)
with all of you. But it wasn’t just yesterday. In our time together,
we’ve both come a long way.
When I arrived in Louisville,
Ky., one year ago for my first
window film trade show I was
terrified. I had started at this
magazine just weeks before
the 2012 IWFC; I barely knew any of
you and truly didn’t know what to
expect. Would you be welcoming and
kind or would I just be some new editor to tolerate? Many of you put my
fears to rest early on, and I can’t
thank you enough. Whether it was
simply being kind enough to answer
my questions for features and newscasts or curious enough to ask me
about my work, you’ve done nothing
but make me feel like a part of the
window film community.
In the months that followed, you
continued to welcome me and work
with me. Together, we’ve seen a
change in some of the design and
layout of the magazine; welcomed a
new columnist, Hann Kim; and

I<

added a new department, Tint Tips.
Our e-newsletter has grown from a
bi-weekly publication to a weekly
publication and the website has
more traffic than ever.
Your suggestions and feedback,
openness and curiosity have
helped me work toward shaping and refining WINDOW FILM
into something you want to
pick up each issue and something I’m proud to write.
As we’ve grown together
over the past 12 months, I’ve seen
an industry united in its desire to
raise consumer awareness. I can tell
you by the quality of leads I’ve gathered since my first weeks here, your
efforts are working. You’d be surprised over the course of this year
how less often I have to explain what
window film is to people who ask
what I do.
When I see all of you at the 2013
IWFC in Tampa, Fla., I’m not going to be
the same nervous newbie you first met.
But then, you won’t be the same evolvWF
ing industry I first saw, either.
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by Donna Wells

I

The Art of Closing the Sale

am sure all of you are looking for
a cool spell right about now.
However, some of you are thrilled
with the heat. It helps to make the
cash register ring with joy!
Recently, I had a conversation
with a company owner on how to
close a sale. As we spoke I realized
that they were trying to “buy” their
proposals … not selling the product but, buying the sale.
I told him to think about going to
the grocery store. When you walk
down the canned vegetable aisle, the
name brand of canned corn is really
no different than a can of corn from a
store brand and usually the store
brand is less expensive. So, how
does a national brand sell the same
product for more money? After all,
when you open the can, the content
is the same, right? Many people feel
the same way about our product.
Here are a few pointers on how
to close the sale and save your bottom line.

Rule #1—Do Not Sell
on Price

I rarely go into a sale as the least
expensive company. I start out by
selling my experience and the skill
of the installation team. Let’s face
it, if you are selling a commodity
film like Silver 20, every manufacturer on the planet can probably
supply you with the product, right?
The product is the primary focus,
right? WRONG! The primary focus
in this situation is the window film
company and its installer team. Sell
your client on your team’s skills,
knowledge and exclusive projects.
You work hard for your sales; do
not give them away on price.
6
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Rule #2—Sell Yourself

What sets you apart from the
competition? It is vitally important
to know and understand not only
the products that you currently
represent, but to know about the
competitive products. In your
opinion, what makes your product
line superior to your competition’s
line? More importantly, what weaknesses are in your product line?
You need to identify this flaw
and be ready to overcome the
issue if and when it comes to light.
A good salesperson can identify
the positives and the negatives
within their product line and know
how to sell the product regardless
of the objection. I believe in most
cases it does not matter the brand
of film you sell; what matters more
is that you come across as a sound
salesperson.

Rule #3—Follow Through

If you say you are going to be at
an appointment at a certain time,
be there. Do not show up late and
then blame it on traffic, running
late, etc. We all know about the
cable guy wanting to show up
between the hours of 8:00 a.m. and
5:00 p.m., right? It drives everyone
crazy. Give yourself ample time to
be punctual. If you are truly running late, pick up the phone and
make the call. Do not leave your
customer stranded waiting for you
to arrive.
Ask yourself, if I had to wait 30
minutes for a salesperson to
show up would I purchase the
product from that person? Most
people would say no. If someone
schedules an appointment with

me and shows up more than 20
minutes late, I might not be as
interested in what they have to
say as if they had shown up on
time or if they had been considerate and given me a quick phone
call. If you are in a situation
where the client is accepting
more than one proposal and you
show up late without notice,
most likely you are already out of
the game.

Rule #4—Look Presentable,
Smell Good

Throughout my entire career, I
am amazed how many “professional salespeople” do not look
professional or understand what
good hygiene is. This is a simple
basic rule that many people overlook. Do not show up in jeans, a tshirt and flip-flops. If you are a
professional salesperson you
must look the part. I have sold
film at the beach, horse ranches,
driven on dirt roads, etc. I always
wear a suit, nylons and high heels
and manage to take a shower. My
point is that no matter where the
job is located, I treat each individual with respect. As a professional salesperson, you are the
first representation of your company and offer the first impression. Do not overlook this very
important step.
Take these simple pointers and
head out the door. I can already
hear your phone and cash register
WF
ringing.
Donna Wells is the division head of the
wholesale division at Window Film
Depot.
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Call today! 877-573-3456
maxprofilms.com
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by John Parker

T

The One-Two Punch

his is a great time of year.
The fall season and Labor
Day offer a refreshing
change from the heat of the summer. It’s a chance to pause from
the break-neck pace that I hear
many of our dealer and installers
have experienced this season, so
we can look up and see what’s
ahead, then get back to the job at
hand.

By spending time speaking to
our members, I am learning that
business is pretty sturdy and
that spending on high performance window films is another
strong trend. Information from
the remodeling industry supports my anecdotal reports. In
fact, Harvard University’s Joint
Center for Housing Studies says
that spending by homeowners on
sustainable renovation projects
will accelerate through 2014 to
the point that we’ll end the year
with $150.1 billion in spending,
up 20 percent from last year’s
total.
10
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Evolving Views

With window film often in the
media limelight, more consumers,
and especially commercial building
managers, are eyeing window film
as a smart way to give longer life to
their windows and save energy. But
don’t take this fact for granted.
Dealers who have opened their
doors in the last five years may not
see the big change in how window
film is viewed as
compared
to
those who have
been on the scaffolds for over a
decade.
The
credibility that
window film now
enjoys as a valuable retrofit is
not just a “lucky
break.” The high
regard that window film enjoys
today is the
result
of
a
dogged industry
and International Window Film
Association (IWFA) program of educating our communities at all levels
as to what window film can and cannot do. Today, window film is seen
in a positive light.

Striving to Educate

While we are working diligently to service our customers, the
IWFA is working as hard, and
even harder, to educate editors
and reporters at important publications and working strategically with commissions, authorities, building code regulators
and legislators to ensure that

the value of window film rises to
the top.
With the energy savings and
passive energy building programs becoming increasingly
important, the cost effectiveness
of window film cannot be overlooked. Credit also needs to be
given to our manufacturers,
many of who are IWFA members,
for bringing to market next generation window films that deliver
exactly what the customer wants
and more.

Fighting to the Top

By knocking down cooling
costs in the double digits, reducing energy loss and making glass
safer for building and automobile
occupants, window film is an
important product that is on the
upward curve of a long-term
growth trend. This dual approach
to the market, with the IWFA education of consumers about the
value of window film at the same
time manufacturers continue
offering innovative window films
results in a one-two punch that
will make us all winners.
In a salute to my own youth and
to our future success, I revisit an
iconic film that debuted 45 years
ago in December of 1967, The
Graduate, where the sage advice
to a young actor named Dustin
Hoffman was, “There’s a great
future in plastics.” Need I say
more? Window film has a great
WF
future!
John Parker is the president of the
International Window Film Association
(IWFA).
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dealers across the globe count on Solar Gard to
be a true partner in their success.

See us at the 2013 International Window Film Conference and Tint-Off™
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by Manny Hondroulis

SimplifyYour Business with Software

I

first came to the window film
industry as a salesperson for a
family-owned 3M flat-glass dealership. With a background in
finance and marketing, underscored by a little computer knowledge, I looked for ways to simplify
the estimating process.
Fast forward 11 years—I had the
privilege of speaking to Joanne
Schultz, creator of TintPro software.
Schultz demonstrated the tool during the course of an hour-long webinar to get my input and I was most
impressed. I felt compelled to write
about TintPro in my column as many
of you can benefit from the software.

A Specific Solution

I have received email solicitations from software companies
who have created estimating software combined with simple CRM.
But those solutions are generic,
catering to the construction industry as a whole. TintPro was developed specifically for the window
film industry by a window film
dealer. So what is it? In a nutshell,
it is a cloud-based business management system that handles estimating, scheduling, inventory management, film optimizing, job costing, purchasing, billing, accounts
receivable, lead-source management, payroll and financial reporting, just to name a few.
Schultz identified the need to
create TintPro through her own
experiences. “Having operated a
window film business for more
than 25 years, I saw firsthand the
costliness of inefficiency and lack
of oversight,” says Shultz. “I began
building a program for my specific
12
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“We have higher closing rates due
to the increase in a salesperson’s
professionalism, and have all but eliminated
underbidding and costly mistakes.”

needs but soon realized that this
was an industry-wide problem and
need.” Schultz created TintPro in
1996. Version 1.0 ran on DOS and
had only a fraction of the functionality that it has today. But like most
other software programs, TintPro
evolved. “I started out intending to
develop an estimator. I wanted to
have my sales staff present professional estimates onsite, and I also
wanted to oversee and guide what
pricing points the salespeople
were offering,” Schultz says.

Proving the Point

That’s all well and good, but
does it really work? Schultz looks
at how TintPro has helped her own
business.
“I have been able to recoup the
expense of the program in many
ways. First, I have been able to
reduce my administrative headcount from three to one; we repurposed the other two employees. The
recent growth of my business would
have required additional office staff
but the TintPro program has
absorbed the increased work load. I
feel that [my dealership] is saving at
least $50,000 per year in salaried
employees. Second, we pay our
installers and sales staff based on
performance and this requires
lengthy and time-consuming calculations. TintPro eliminates all of this,
saving us 10 to 15 man hours per

week. Third, “We have higher closing
rates due to the increase in a salesperson’s professionalism, and have
all but eliminated underbidding and
costly mistakes.” At any time, I can
run my business from anywhere—
TintPro is mobile. And it’s great for
people who are just entering the
industry as it’s a turnkey solution
and reduces the learning curve,”
according to Schultz.

One Last Word

Of course you don’t have to take
Shultz’s word for it. A TintPro website testimonial from Sunset Glass
Tinting’s Eddy Russell reads,
“Finally, a comprehensive tinting
software that has thought of everything. TintPro helps me manage
every aspect of my business. It’s
easily the best window film tool I
have ever seen.”
It seems that Schultz has
thought of everything, but I’m sure
she’ll surprise us when she releases her next version.
Editor’s note: Joanne Schultz will
be a speaker at the 2013
International
Window
Film
Conference and Tint-Off™ in Tampa,
Fla., where she plans to discuss how
using mobile estimating tools can
WF
help maximize your profits.
Manny Hondroulis is marketing manager
for Energy Products Distribution in
Baltimore.
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by Hann Kim

Rules of Engagement

T

he growth and popularity of
the International Window
Film Conference and TintOff™ (IWFC) competition has
reached epic proportions and we
are now witnessing some of the
most talented installers performing at the highest level on the
largest stage for some serious cash
and prizes. The Tint-Off portion of
IWFC will be the most highly anticipated event to take place in
Tampa, Fla., for the entire window
film industry. Competitors traveling from all across the nation, and
some from other countries, will try
and claim top honor as the World’s
Best Architectural or Automotive
Window Film Tinter.

What to Expect

Stress levels will reach epic proportions as well, and winning will
not be an easy accomplishment,
considering the best of the best

are all competing. You will have
regional winners and sponsored
competitors hand-picked by manufactures. You will also have local
and smaller markets paying the
registration fees because they
also want to compete against the
best. Manufactures are rooting for
their installers so they can claim
their films are installed by the
best. Some serious attitude and
arrogance flying around the room
can also be expected and you may
start to wonder if you have what
it takes.

How to Prepare

If you thought this competition
was just about your trade experience, guess again, because that
would be too easy; you better
bring a strong mental focus to succeed during the heats.
If you want to compete with
the best here are my “rules of

engagement.”
1. Know you are there because
you are the best regardless
what others say;
2. Know you have the experience
and tools to compete at the highest level;
3. Do not engage with your emotions, insecurity or negativity;
4. Do not pay attention to what is
going on around you;
5. Stay calm, take deep breaths and
focus on getting the job done.
These are some of the rules I
applied to help me get named as
the 2012 World’s Best Architectural
Window Film Tinter.
I hope this will help you prepare for this year’s Tint-Off. I’m
looking forward to seeing and
competing with all of you this
WF
year in Tampa.
Hann Kim is the CEO of STM Solar
Transmission Management in Los Angeles.

“If you thought this
competition was just
about your trade
experience, guess again,
because that would be
too easy; you better bring
a strong mental focus to
succeed during the heats.”

Hann Kim was named World’s Best Architectural Window Film Tinter in 2012.
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More info

Order Online 24/7

WWW.WINTECHUSA.COM

WWW.SHOPWINTECH.COM

Call direct

Email us

1-888-983-3356

info@wintechusa.com

®
Decorative and Design Films
Achieve a myriad of incredibly vivid visual effects with Wintech’s decorative and design films.
Breathe new life into the office or home by personalizing them to your tastes.
Wintech’s Mini Blind is one of our most popular Loview films which perfectly encapsulates
beauty and provides adequate privacy. With these films you can experience an environment
both safe and aesthetically pleasing.

Mini Blind

/wintechusa
/wintechusa

Wintech Booth #12451
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New Products and Services at the Upcoming International Window Film Conference and Tint-Off™

T

ake a look at some of the products and companies you’ll see
at the 2013 International
Window Film Conference and TintOff™ (IWFC) in Tampa, Fla.

On a Wing and a …

3M
Booth #301

The science behind 3M's
Crystalline and Prestige Series window films to block heat while
remaining virtually clear was
inspired by the complex nanostructure of a butterfly’s wing.

tronics.” The films have a proprietary multilayer technology that
combines more than 200 layers yet
remains thinner than a Post-it®
Note. Crystalline is available in
four variations and are said to offer
reduced reflectivity compared to
traditional films.
The Prestige Series window films
also use non-metallized, multi-layer
optical film and nano-technology to
reject up to 97 percent of the sun's
infrared light and up to 60 percent
of the heat coming through windows. These films also reject up to
99.9 percent of damaging UV rays
to reduce interior fading.
❙❙➤ www.3m.com/windowfilm

the company says is used by some of
racing’s top drivers, will also be on
display. Additionally, it plans to
showcase its Anti-Graffiti Film which
the company says protects against
scratching or gouging and is available in 4- and 7-mil.
Aegis also plans to highlight its
extensive new marketing materials
available to dealers at the show.
❙❙➤ www.aegisfilms.com

Put a Little Pattern to It

CCL Designs
Booth #404

A Whole New World

Aegis Films
Booth #218

Crystalline Automotive Window
Films are metal-free and billed as
an “easy-to-maintain, long-life film
that won’t interfere with car elec-

Aegis Films plans to exhibit its
new films, Value Series, Tear Offs
and Anti-Graffiti Film.
The Value Series, available in both
high-performance and non-reflective;
comes in a 1.5-mil film with a scratch
coat all at a low price, according to
the company. Aegis’ Tear Offs, which

Slip and Slime

44Tools.com
Booth #503

44Tools.com now carries TintSlime, a concentrated pure mounting solution
that is also ecofriendly, biodegradable and safe for all brands of film, according
to the company.
44Tools is now also the exclusive distributor for ATR Solution, an adhesive
remover said to be able to break down and aid in the removal of all window film
adhesives including the “next to impossible” to remove adhesive, and while at
IWFC, will be showcasing Jiffy Steamer products, along with the OLFA “A” knife,
which has been fully remodeled and will now be called the “A-1.” The thin-model
cutter features a full-scale pocket-clip/blade snapper and carbon fiber-like engraving on the handle.
❙❙➤ www.44tools.com

18
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CCL Industries, which recently
purchased the Avery Dennison paint
protection film line, will exhibit new
Nano-Fit™ Patterns software and
Nano-Fusion® PPF at IWFC.
Nano-Fit Patterns software
enables film installers to download
precut patterns for a host of vehicle makes and models, improving
product fit and increasing installation speed.
The software is designed for use
with CCL Industries’ Nano-Fusion™
www.windowfilmmag.com
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PPF, a durable, thermoplastic material that incorporates advanced
nano-fusion technology.
❙❙➤ www.cclind.com
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LLumar on the Horizon ...

Eastman Chemical Co.
Booth #402

Tried and Tru

Commonwealth
Laminating and
Coating Inc./SunTek
Window Films
Booth #500

Commonwealth Laminating and
Coating Inc./SunTek® Window Films
(CLC/SunTek) plans to highlight its
automotive Paint Protection Film
(PPF), pattern-cutting software
TruCut™ and automotive window
films at this year’s IWFC.
According to CLC/SunTek, the
PPF line features top-quality, urethane-based films.
The TruCut system, the company says, allows users to quickly
and easily cut a PPF or window
film pattern with minimal product
waste. TruCut also features editing capabilities and is pre-loaded
with an extensive library of precise vehicle patterns that include
2013 models.
CLC/SunTek also plans to showcase its CXP™ automotive window
film line as well as its Carbon™ line
of automotive films at the show.
❙❙➤ www.suntekfilms.com
SEPTEMBER/OCTOBER 2013

LLumar® Paint Protection Film provides clarity and quality for dealers. It is a
true 8-mil urethane film that stretches and flexes around tight curves. It is available in roll widths up to 60 inches for whole hood coverage without seams.
LLumar® CTX provides maximum heat rejection without signal interference by utilizing Ceramatrix advanced technology to provide a higher TSER
to VLT ratio.
❙❙➤ www.llumar.com/en/AutoPaintProtection.aspx

BondKap’n It

Film Fastener
The BondKap® System by Film
Fastener assures that silicone has
the correct amount of contact to
both glass and frame surfaces while
leaving a finished appearance during a security film retrofitting. No
tape or tooling is required for application; technicians measure and
pre-cut the Bondkap, applies the silicone and presses the BondKap
into position. The BondKap will
center itself and any silicone that
oozes past can be cleaned up with a
plastic razor blade and cleaner,
according to the company.
❙❙➤ www.bondkap.com

Hand it to HanitaTek

HanitaTek Window
Films
Booth #323

HanitaTek Window Films is
excited to show three of its new
products at IWFC the e-Lite 70 in
2- and 8-mil thick; the XTRM Silver
20 exterior film with up to a 15year warranty; and the SkyLite
Silver 20 XTRM for both glass and
plastic glazing with up to a 10year warranty.
The e-Lite 70 is a spectrally
selective film that the company
says allows daylight in while
continued on page 20
WINDOW FILM
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continued

Getting Steamy

Jiffy Steamer
Booth #319

keeping heat out. The 8-mil e-Lite
couples heat reduction with a
safety film, according to the company. HanitaTek bills its XTRM
Silver 20 film as a long-life exterior film that it says provides optimal heat rejection with the
longest lifespan on the market.
The SkyLite Silver 20 XTRM builds
on that long life span and is said
to be the solution for skylights
that may allow in too much heat
and glare.
❙❙➤ www.hanitatek.com

The SteamBlade is an innovative
product designed to simplify the
removal of window film, vinyl wrap
and lettering. With the swipe of the
SteamBlade, the warm, moist steam
quickly and safely unbinds the glue
from the window. The SteamBlade
will allow you to remove window
film, vinyl wrap or lettering in a fraction of the time of conventional
methods. The J-4000W SteamBlade
has a one-gallon internal water reservoir that the company says provides
two hours of continuous steam
before refilling.
❙❙➤ www.steamblade.com

Plan Your (Sun)Scape

Madico Window Films
Booth #313
Madico will be featuring its
Sunscape® premium line of residential and commercial designer
window films. This new line

Jack of All Trades

Johnson Window Films
Booth #501

Johnson Window Films will feature its
flat glass protective film lines and its popular Architectural series this year along
with its top three automotive lines.
The Architectural designer series
offers striking reflective colors including blue, green and gold.
The Trident Protective film series, available in 2-to12-mil clear and solar control options, offers customers a choice of protection levels to safeguard glass
from threats ranging from environmental effects to terrorist acts, while the
Defendor line of clear anti-graffiti films are said to be tough enough to prevent
window damage from “tagging” and “etched” graffiti.
It will feature Rage,Renegade and Marathon,three of the company's popular automotive window film lines, which the company says represent a good quality basic film
line and up-sell avenues to our high performance all dyed and metallized films.
❙❙➤www.johnsonwindowfilms.com
20
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includes a full range of solar control products, including the newly
released Purelite 40, a light window
film that the company says provides balanced solar performance
with a natural appearance on glass.
The company will also feature its
Wincos performance automotive
films made with what the company
calls breakthrough material and
which offer drivers high heat rejection without the look of dark, tinted windows—or the potential for
signal interference. Attendees will
be able to register for a free Wincos
promotion kit.
❙❙➤ www.madico.com/window-film

Shield Yourself

Matrix Films Co.
Booth #1000
PremiumShield PPF is one of the
toughest chip protection film technologies on the market, according
to its manufacturer Matrix Films.
Combining elastic properties and
optical clarity with high shear,
PremiumShield is said to protect a
customer's car for years and
remain virtually invisible.
PremiumShield Cut Studio is a
comprehensive pattern library featuring “wrap” and “non-wrap” templates designed by engineers providing regular updates. With the
ability to customize patterns and
packages, you’ll be able to save
www.windowfilmmag.com
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your adjustments locally for
“offline” use even though it’s a web
based program. The user-friendly
interface was designed by installers
for installers.
❙❙➤ http://premiumshield.com

I Just Can't Wait to be King

Scorpion
Window Films
Booth #224

Scorpion Window Films offers a
full line of automotive and architectural films, constructed with the
latest technology. Most offer a lifetime warranty. The company says
its film is designed for style, protection and heat reduction, each
blocking up to 99 percent of harmful UV rays, while decreasing customer's energy cost.

The King series features a 1.5 mil
dual-ply construction with a layer
of metalized film. Available in five
shades, it is described as having
great optical clarity and increased
heat rejection and is one of the
lines of Scorpion films that offers a
lifetime warranty.
❙❙➤ www.scorpionwindowfilm.com
SEPTEMBER/OCTOBER 2013
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The Lap of Lux-ury

Solar Gard
Booth #506

Solar Gard will display its new Ecolux window film the company says contains innovative dual-action technology which combines a low-E coating with
unique solar properties to keep out heat during the summer and reflect heat
during the winter. Additionally, the company will feature its Sentinel® Plus
Outside Weatherable films which are designed to protect buildings from high
levels of heat glare and ultraviolet (UV) rays.
The dual-reflectiveTrueVue line of films, which the company also plans to showcase, protect from UV rays, reject up to 82 percent of total solar energy, reduce
glare by up to 94 percent and control uneven temperate zones, according to the
company. The film comes in four different levels, including 5, 15, 30 and 40. The
ComputerCut system, which the company says is the world’s only Internet-based
pattern-cutting system accessing thousands of automotive, paint protection film,
decal, graphics and glass art images, will also be available at the show.
Finally, Solar Gard also plans to exhibit its Galaxie™ line, which the company claims blocks more than 99 percent of UV rays, is signal friendly, reduces
glare and is scratch resistant.
❙➤ www.solargard.com

So Hard Core

Sonoco Plastics
Booth #504
Sonoco Plastics has developed
a reusable plastic endwall system specifically for the high-performance film industry. The suspension system is ideal for protecting high-cost rolls, minimizing particulate contamination,
preventing scrap and optimizing
customer returns in an ecofriendly way, according to the
company. It features an interlocking design that allows customers
to stack heavy rolls efficiently
and safely for storage and distribution. Sonoco Endwalls nest
neatly and securely when not in
use, due to stacking bosses that
also allow for efficient shipping
of empty endwalls from one location to another.
Sonoco Endwall offering ranges
in size from 12- to 40-inches square,
and are designed to accommodate
3-, 6-, and 10-inch inside diameter

cores. The plastic endwalls are
made of durable polystyrene and
are capable of handling large master rolls for multiple turns.
❙➤ www.sonoco.com/productsserWF
vices/tubescores/film.aspx

WINDOW FILM
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Rookie Training Camp
Take Your New Talent from the 10-Yard Line to the Red Zone
by Casey Neeley
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“They have to come in and go handson. At a minimum they need two or
three days; most guys can pick it
up in four or five.”
—Adam Weinburg, owner/operator,
The Tint Guy, New England

“It’s an ongoing process. Basically
when we do it we go hands-on
immediately. I might do the first
window then tell them to do the
next window.”—Flanagan
“Window film is a very tedious
and meticulous trade. You have
to train an employee with
diligence while letting [the
trainee] figure it out through
his/her own frustrations.
Everything ultimately affects
the quality of a job, but
differentiating what the actual
cause is and how to avoid it is
one of the biggest concepts
to grasp when installing
window film.”—Holloway
24
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“The most important thing is to teach them to
clean properly. You can have the best installation
in the world but if it’s dirty, it looks bad.”
—Steve Flanagan, master technician and owner, FlexFilm
Window Film Distribution, Lilburn, Ga.

“You might be surprised to find that some of the
best [flat glass installers] are going to come from
the automotive side. The reason is automotive
installers can handle flat, curved and
angled glass surfaces.”
—Hann Kim, CEO, STM
(Solar Transmission Management), Los Angeles

“I have seen a lot in the 14 years I've been installing
window film, and one thing that really has stuck with
me is you can teach someone a trade, but it’s with that
person to perfect it. There is really only so much you
can teach and the rest is a skill that has to possess.”
—Jodi Holloway, owner, A Lady’s Window Tint, Modesto, Calif.

“If you are in need of an automotive installer you may
want to look into enrolling him or her into a qualified
automotive training program. If you attempt to train
someone in your own shop you may end up burning and
wasting a lot of film. Additionally, you are going to use your
best installer teaching instead of knocking out cars and
paying customers don’t want their cars
used for training purposes.”—Kim
“You have sit down and you have to go over what film is. A lot
of people come in and they don’t know the makeup of film or
the different kinds of film, glues or companies.”—Weinberg
“Do the same exact thing every single time. Don’t vary. Do
the same steps in the same order every time.”—Flanagan
www.windowfilmmag.com
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“If you’re going to invest in training for your employee
you should protect that investment so other shops do
not profit from him.”—Kim

“A lot of guys are so nervous about
handling films. We tell them not to
be so nervous.”—Flanagan
“Probably the most important thing I
would tell [rookies] is we’ve been doing this
for a certain number of years, don’t change
it. At some point of time after you’ve
gotten proficient if you’d like to try
something new, by all means do it. But
when going in to train, don’t try to
reinvent the wheel.”—Flanagan
“I start training an employee with littleto-no experience from the beginning …
on the quarter small windows first. This
way the employee gets an idea of how to
handle film, and also how to work with
the film against the glass.”—Holloway
“Two days is quick for someone
just learning; there are so many
different types of cars … They
have to go home and practice.”
—Weinberg

“Some people have a high level of frustration.
This takes patience and someone who can
withstand the learning curve until it becomes
easier. Initially, it’s very difficult. Previous
work experience does not translate into
doing this type of work.”—Flanagan
SEPTEMBER/OCTOBER 2013
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“I work on every car with
[trainees] or closely enough
to observe them, explaining
and keeping up the pace
of what is expected of
quality job.”—Holloway

“I believe the most important
aspect of training an installer is the
cleanliness before, during and after
the job. No other part of the job
will be acceptable without
cleanliness. If you don't prep the
glass thoroughly, it doesn't matter
how nice of a pattern you cut, or
how flawlessly you install the film.
You will spend a great deal of time
working out contamination, along
with taking the chance of damaging
the film or moreover the vehicle.”
—Holloway

“It helps if they have some
artistic ability and they’re
detail-oriented. They have to be
quality-conscious and want to
excel at what they do and do
the best work they can.”
—Flanagan

“There’s a difference between
people who train intentionally and
those who just show how to do it.
A good trainer is going to be right
on top of the new tinter and willing
to stop the trainee and tell if there
was a step missed or ask why the
trainee decided to do what he did.
They need to be focused and
process conscious and willing to
make sure the guy gets the process.
A lot of trainers, I’ve noticed, don’t
focus on that as much as they
should.”—Flanagan
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TOUCHDOWN!

“You have to educate them first on
exactly what they’re going to do. They
have to watch and take notes, then they
get help and that’s when we get them
started.”—Weinberg
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TM

FILMS
PREMIUM AMERICAN MADE FILMS

SUPERIOR SCRATCH COAT
INCREDIBLE SHRINK ABILITY
UNPARALLELED CUSTOMER SERVICE

11 - 80
8000 - 43
4388 - 8468

NEXT
DAY
DELIVERY
AT G R O U N D R AT E S

Lifetime Warranties
©2012, Aegis Films. All rights reserved.
See us at the 2013 International Window Film Conference and Tint-Off™
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TINTING THE WAY
I

TO THE TOP
The Top Tint Dealers in the U.S.

n our first-ever Top Dealers rankings, WINDOW FILM magazine sought to recognize window film companies displaying excellence and size in the United States.
Companies selected for consideration were either nominated by their suppliers or chosen based on editorial
research. Rankings were based on estimated annual sales,
anecdotal reports of sales and percent growth and our own
estimates, among other considerations such as industry
involvement, years in business and rate of growth. Positive
28
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growth over the year was also a requirement; all ranked Top
Dealers reported positive, steady growth figures.
We also chose to exclude individual franchise locations from
our list ofTop Dealers, instead focusing on and highlighting those
achievements of our independent dealers.Franchises were,however, recognized separately for their national reach.
If you think your company may qualify as a Top Dealer for
next year, contact the editor, Casey Neeley at
cneeley@glass.com to be considered.
www.windowfilmmag.com
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Top 10 Window Film Dealerships by Annual Sales (non-franchise)
Rank
1.
2.
3.
4.
5.
6.
7.
8.
9.

10.

Company

President/
Owner

Window Film Depot,
Marietta, Ga.

Jeff Franson

2.

3.

C

$4,000,000

C

$3,635,482

Jeff Green &
Michael Schuch
Tommy Silva

A

$3,600,000

Mother’s Window Tint,
San Antonio, Texas

Joe Calvey

A

$3,598,000

T&T Tinting Specialists,
Honolulu, Hawaii

Campbell Window Film,
Huntington Beach, Calif.

Brad Campbell

C

$3,285,000

Steve Pesce

C

$3,200,000

National Glazing Solutions,
Roswell, Ga.

James Beale &
Patrick Coyle

C

$3,000,000

C

$2,300,000

Solar Art, Laguna Hills, Calif.

Matthew Darienzo

C

$2,100,000

New York Window Film
Co. Inc., Farmingdale, N.Y.

Window Innovations Inc.,
Brentwood, Calif.

Steve Clark

Millard Enterprises,
Cromwell, Conn.

Dan Mozzicato

C=Commercial

Top Franchisors by Number of Location
1.

2012
Annual
Sales

Xlnt Tint, Anaheim,
Calif., & Owings, Md.

A=Automotive

Rank

Primary
Installation
Service

Company

Ziebart International Corp.

R=Residential

80

24

SmartView/Alta Mere

13

Here is what some of our Top Dealers are most optimistic about for 2013.

“Our energy-efficiency
initiatives and our custom
retail programs gaining
traction.”

—James Beale, vice president of sales
and managing partner, National
Glazing Solutions LLC

“The commercial market.”
—Matthew Darienzo,
president and CEO, Solar Art

SEPTEMBER/OCTOBER 2013

$1,500,000

Number of U.S. Locations

Tint World

Positive Outlook

C

“The rise in business
for both commercial and
residential and more
awareness of our industry.”
—Dan Mozzicato, president,
Millard Enterprises

“Interior office work.”

—Carlos De Cespedes,
president, Professional Window
Tinters of Miami

Years in Business
54

31

27

“Continued growth in retail
and automotive sales.”

—Chris Robinson, owner, The Tint Guy

“Continued growth in the
architectural market.”

—Paul Shamiyeh, executive vice
president, Energy Control Consultants

“Consumer film awareness
and repeat customers.”
—Rick Puthoff, president,
Eclipse Window Tinting
WINDOW FILM
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TINTING THE WAY

50%

TO THE TOP

of our
Fastest-Growing
Dealerships are
located in the
Western/Pacific
region

Fastest-Growing
Dealers at a Glance
(by primary service)

70%

Commercial

20%

10%

40%

Automotive

Residential

of our Top
Residential
Dealerships
are based in
California

80%

rate at which our
Fastest-Growing
Dealership increased
sales from 2011
to 2012
30
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continued from page 29

Top 10 Commercial Film Dealerships (by annual sales non-franchise)

Rank
1.
2.
3.
4.
5.
6.
7.
8.
9.
10.

Company

President/Owner/CEO

Percent
of Sales

National Glazing Solutions,
Roswell, Ga.

James Beale & Patrick Coyle

100%

Window Film Depot Inc.,
Marietta, Ga.

New York Window Film Co. Inc.,
Farmingdale, N.Y.
Xlnt Tint, Anaheim,
Calif., & Owings, Md.

Campbell Window Film,
Huntington Beach, Calif.

Window Innovations Inc.,
Brentwood, Calif.

T&T Tinting Specialists Inc.,
Honolulu, Hawaii

Solar Art, Laguna Hills, Calif.
Royal Window Films,
Anaheim, Calif.

Professional Window Tinters
of Miami, Miami, Fla.

2012
Commercial
Sales
$3,000,000

Jeff Franson

75%

$3,000,000

Steve Pesce

80%

$2,560,000

Jeff Green & Michael Schuch

80%

$2,418,000

Brad Campbell

58%

$1,905,300

Steve Clark

70%

$1,610,000

Tommy Silva

35%

$1,600,000

Matthew Darienzo

60%

$1,260,000

Kimberly Henderson

96%

$1,250,000

Carlos De Cespedes

80%

$1,080,000

Top 5 Automotive Film Dealerships (by annual sales non-franchise)

Rank
1.
2.
3.
4.
5.

Company

T&T Tinting Specialists,
Honolulu, Hawaii

Xlnt Tint, Anaheim,
Calif., & Owings, Md.

Perfection Window Films,
Naperville, Ill.
The Tint Guy,
Atlanta, Ga.

A Quality Custom
Window Tinting Inc.,
Fort Myers, Fla.

President/Owner

Percent
of Sales

Tommy Silva

50%

Jeff Green & Michael Schuch

2012
Automotive
Sales
$1,500,000

16%

$693,000

54%

$595,000

Chris & Heather Robinson

43%

$512,130

Gary Lowry

60%

$450,000

Larry Ballard

www.windowfilmmag.com
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Top 10 Residential Film Dealerships (by annual sales non-franchise)

Rank
1.

Company

Campbell Window Film,
Huntington Beach, Calif.

2.

Window Film Depot Inc.,
Marietta, Ga.

3.

Sun Pro Glass Tinting,
Houston, Texas

4.

Solar Art, Laguna Hills, Calif.

6.

Michigan Glass Coatings,
Auburn Hills, Mich.

5.

Window Innovations
Inc., Brentwood, Calif.

7.

New York Window Film
Co. Inc., Farmingdale, N.Y.

8.

Millard Enterprises,
Cromwell, Conn.

9.
10.

Xlnt Tint, Anaheim,
Calif., & Owings, Md.

Solar Insulation Window Films,
Nashville, Tenn.

President/Owner

Percent
of Sales

2012
Residential
Sales

Brad Campbell

31%

Jeff Franson

25%

$1,000,000

Bob Hanson

70%

$910,000

40%

$840,000

Matthew Darienzo
Steve Clark

$1,018,350

30%

$690,000

Ed Golda

50%

$650,000

Steve Pesce

20%

$640,000

Dan Mozzicato

27%

$500,000

10%

$490,000

45%

$450,000

Jeff Green &
Michael Schuch

Lee Shrewsbury

The 5 Oldest Film Dealerships (by years in business non-franchise)
Rank
1.
2.
3.
4.
5.
5.

Company

President/Owner

Years in Business

Millard Enterprises,
Cromwell, Conn.

Dan Mozzicato

40

Solar Insulation
Window Films,
Nashville, Tenn.

Lee Shrewsbury

38

Ed Golda

34

Adams Window Tinting,
Bethany, Okla.

David Kratz

31

Tommy Silva

31

Columbia Window Film
& Graphics LLC,
Minneapolis, Minn.

Michigan Glass Coatings,
Auburn Hills, Mich.

T&T Tinting Specialists Inc.,
Honolulu, Hawaii

SEPTEMBER/OCTOBER 2013

Robert Peyraud
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NUMBER
OF YEARS

our Oldest
Dealership has
been in business

10

of our
Top
Dealerships
are based in
the South

50% of
our Top
Commercial
Dealerships

are based in
California

1.4: average
number
of locations
owned by
our
FastestGrowing
Dealerships
WINDOW FILM

31

Contents

© 2013 WINDOW FILM Magazine. All rights reserved.
No reproduction of any type without expressed written permission.

Zoom Fit

Search

–

+

I<

Archives

<

E-Mail

>

>I

Subscribe

TINTING THE WAY
TO THE TOP

continued from page 31

Top 10 Fastest-Growing Window Film Dealerships (non-franchise)

Rank
1.
2.
3.

Company

President/
Owner

Tucson Auto
Tint,
Tucson, Ariz.

Justin Ellis

80%

A

$250K

Remove It
Eric &
Restorations, Beth Torrance
Lakewood, Calif.

71%

C

Chris Daigle

59%

Sunray Window
Films, Willoughby,
Ohio

Christine
Susnick

5.

1

8

4

$480K

$140K

2

11

2

C

$94K

$39K

1

1

3

42%

C

$800K

$465K

2

5

19

Tommy Silva

33%

A

$3.6M

$2.4M

2

25

31

Pacific Window
Tinting Inc.,
Portland, Ore.

David Vernon &
Genise Vernon

33%

C

$630K

$420K

1

4

15

NuVision Window Scott Mack
Films, Milwaukee,
Wis.

33%

C

$275K

$185K

1

4

3

Xlnt Tint,
Anaheim, Calif.,
& Owings, Md.

Jeff Green &
Michael Schuch

30%

C

$3.6M

$2.5M

2

33

25

Sun Pro Glass
Tinting, Houston,
Texas

Bob Hanson

23%

R

$1.3M

$1.0M

1

15

17

20%

C

$1.5M

10

40

T&T Tinting
Specialists,
Honolulu, Hawaii

6.
7.
8.
9.
10.

2011
Total
Total
Years
Annual Locations Employees
in
Sales
Business
$50K

Snappy Tint,
New Orleans,
La.

4.

Percent
Primary
2012
Growth Installation Annual
Service
Sales

Millard
Dan Mozzicato
Enterprises,
Cromwell, Conn.

A=Automotive

Top Dealer Fears for 2013

C=Commercial

$1.2M

R=Residential

Some of our Top Dealers shared their biggest concerns for 2013 sales and business.

“Decline in residential sales.”
—Josh Meinhausen, tint manager,
Tucson Auto Tint

“Continuously searching for
well-qualified employees to
manage our rapid growth.”
—Steve Clark, president and CEO,
Window Innovations Inc.

“Federal government policies.”
—Matthew Darienzo, president
and CEO, Solar Art

“The economy.”

—Carlos De Cespedes, president,
Professional Window Tinters of Miami
32
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“Another setback to the
economy, causing decreases
in sales as a result.”

“Government of all sorts
affecting the bottom line.”

“Political turmoil, health
care and the local economy.”

“The economy for small
businesses will not recover
as strongly as hoped.”

“A continuation of the
economic malaise that has
affected our commercial
business since the fourth
quarter of 2008.”

“Finding qualified
installers as fast as our
business is growing.”

—Ed Golda, president,
Michigan Glass Coatings

—Chris Robinson, owner, The Tint Guy

—Paul Shamiyeh, executive vice
president, Energy Control Consultants

—Rick Puthoff, president,
Eclipse Window Tinting

—Dan Mozzicato, president,
Millard Enterprises

—Jeff Green, CEO, Xlnt Tint

WF
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EVERYTHING

TO BOOST
YOUR BUSINESS

IS HERE.

THE ONLY PART
MISSING IS YOU.
EXHIBIT DAYS: TUESDAY, NOVEMBER 5–FRIDAY, NOVEMBER 8, 2013
EDUCATION DAYS: MONDAY, NOVEMBER 4–FRIDAY, NOVEMBER 8, 2013
LAS VEGAS CONVENTION CENTER | LAS VEGAS, NV

Register now at
www.SEMAshow.com/WFW

–

I<

E-Mail

<

>

>I

Subscribe

© 2013 WINDOW FILM Magazine. All rights reserved.
No reproduction of any type without expressed written permission.

Contents

Zoom Fit

Search

+

–

Archives

I<

E-Mail

<

>

>I

Subscribe

Will
Lightning Strike

Twice?
Will A Returning Champion
Go Home with the Gold at the 2013 IWFC?

I

by Casey Neeley

n a city known for its high number of electrical storms, will
lightning strike twice at this
year’s International Window Film
Conference and Tint-Off™ (IWFC)
in Tampa, Fla.? As industry members, including guest speakers,
exhibitors and both new and
returning competitors for this
year’s
Tint-Off
Competitions
ascend on the city this September
18-20, we’ll see who will be named
World’s Best Architectural and
Automotive Tinters.
Tampa is no stranger to competition. The city is home to multiple
34
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national sports teams. If you get
into town early, hometown
National Football League team the
Tampa Bay Buccaneers will host
the New Orleans Saints Sunday,
September 15 in a 4 p.m. game. If
you aren’t a football fan, local
Major League Baseball team the
Tampa Bay Rays will play both the
Texas Rangers September 16th19th and the Baltimore Orioles the
20th-23rd at home. The city also
serves as the home of National
Hockey League team, the Tampa
Bay Lightning, with games played
right across the street from IWFC.

In addition to an array of sports
teams, Tampa also offers a variety
of cultural attractions, including
the
Florida
Museum
of
Photographic Arts Inc. and Henry
B. Plant Museum. Family-friendly
finds
include
the
Glazer’s
Children’s Museum, Busch Gardens
and the Florida Aquarium. For
more attractions, see our city
guide on page 41.
Between show floor exhibitions,
the Tint-Off Competitions, educational seminars and a variety of
local attractions, this year’s IWFC
has something to offer everyone.
www.windowfilmmag.com
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his year’s IWFC Tint-Off Competition will be the largest in show history. With more competitors than ever, here’s a
look at some of the returning champions you’ll see again vying for this year’s titles of World’s Best Architectural and
World’s Best Automotive Window Film Tinter.

Hann Kim

Los Angeles, Calif.
First Place, 2012
Architectural
Division
Kim will again compete
in the Architectural
Division, as well as try to claim the
title for the Automotive Division.

Jason Petty

Cookeville,Tenn.
First Place, 2012
Automotive Division
Petty, a first-time champion in 2012, will return to
compete and defend his
Automotive Division title.

Chris Brooks

Palm Beach Gardens,
Fla.
Second Place, 2012
Architectural
Division;Third Place,
2012 Automotive
Division; First Place, 2011
Automotive Division; Second
Place, 2008 Automotive Division
As a four-time winner, Brooks may prove
to be the one to beat in both the 2013
Architectural and Automotive Divisions.

SEPTEMBER/OCTOBER 2013

Ty Sullivan

Les Helton

Hattiesburg, Miss.
Third Place, 2012
Architectural
Division
After winning third place
in the 2012 Architectural
Division, Sullivan returns to try for
both the Architectural and Automotive
titles in 2013.

Carrollton, Ga.
First Place, 2008
Automotive Division;
First Place, 2006
Automotive Division
Two-time champion
Helton, will again compete for the
chance to be called “World’s Best
Automotive Tinter.”

Ocala, Fla.
Second Place, 2011
Automotive Division
Felts, a past Automotive
Division finalist, returns
this year to try once again
to be an Automotive Tint-Off Champion.

Overland Park, Kan.
Second Place, 2008
Architectural
Division; Fourth
Place, 2006
Architectural
Division
Silkett, a two-time finalist, plans to take
the 2013 titles for the Architectural
and Automotive Divisions.

Brian Felts

Damon Edison

Kannapolis, N.C.
First Place, 2008
Architectural
Division
Edison, who won in
2008, is again a contender for the Architectural
Division title.

Caleb Silkett

Paul Hensel

Port St. Lucie, Fla.
Third Place, 2004
Automotive Division
Hensel will return
this year to try and
claim the Automotive
Division title.

WINDOW FILM
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Will Lightning Strike Twice?
continued from page 35

Schedule At A Glance
Schedule is tentative and subject
to change. Please note that all seminars will be at the Tampa Marriott
Waterside Hotel and Marina and
the Exhibition/Extravaganza Show
Floor will be at Tampa Convention
Center (TCC) in the East Hall
adjacent to the Marriott.
TUESDAY, SEPTEMBER 17
12:00 p.m. – 5:00 p.m.
Registration Open at the Tampa
Marriott Waterside Hotel and Marina
WEDNESDAY, SEPTEMBER 18
8:00 a.m. – 11:30 a.m.
Registration Open at the Tampa
Marriott Waterside Hotel and Marina

5:00 p.m. – 7:00 p.m.
Cocktail Party on the Show Floor
6:00 p.m. – 6:45 p.m.
Vehicle Wrap Demonstration
on the Show Floor
THURSDAY, SEPTEMBER 19
7:00 a.m. – 12:00 p.m.
Registration Open at the Tampa
Marriott Waterside Hotel and Marina
7:45 a.m. – 8:00 a.m.
Welcome and Opening Session
8:00 a.m. – 9:00 a.m.
Tips to Manage Your Business
Effectively

10:00 a.m. – 2:30 p.m.
IWFA Accreditation Courses

8:00 a.m. – 9:00 a.m.
How to Effectively Transition and
Build On to Your Business

1:00 p.m. – 7:00 p.m.
Registration Re-opens at the
Tampa Convention Center

9:15 a.m. – 11:00 a.m.
The Best Combination for
Marketing and Advertising

2:30 p.m. – 4:00 p.m.
Wednesday Keynote
Speaker:
Jim Abbott
See page 38 for more

11:00 a.m. – 12:15 p.m.
Thursday Keynote
Speaker:
FDNY Chief Richard
Picciotto
See page 39 for more

1:30 p.m. – 2:30 p.m.
Social Media
4:00 p.m. – 7:00 p.m.
IWFC Exhibition/Extravaganza
4:30 p.m. – 5:00 p.m.
Competition Welcome
Ceremony on the Show Floor
4:45 p.m. – 6:00 p.m.
Meet and Greet with
NASCAR Driver Greg
Biffle - Appearance
Courtesy of 3M
5:00 p.m. – 7:00 p.m.
International Window Film TintOff™ Automotive Division
Preliminary Heat 1
36
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3:00 p.m. – 6:00 p.m.
International Window Film TintOff™ Architectural Division
Preliminary Heat 1 and Heat 2
3:20 p.m. – 6:10 p.m.
International Window Film
Tint-Off™ Automotive Division
Preliminary Heat 2
4:00 p.m. – 5:00 p.m.
Paint Protection Film
Demonstration on the Show Floor
5:00 p.m. – 7:00 p.m.
Cocktail Party on the Show Floor
5:00 p.m. – 7:00 p.m.
Silent Charity Auction
(Final bids due at 6:45 p.m.)
FRIDAY, SEPTEMBER 20
7:00 a.m. – 2:00 p.m.
Registration Open at the Tampa
Convention Center
7:30 a.m. – 8:45 a.m.
Dealer Roundtable for
Automotive Glass Tinters
7:30 a.m. – 8:45 a.m.
Dealer Roundtable for
Architectural Glass Tinters

1:00 p.m. – 7:00 p.m.
Registration Re-opens at the
Tampa Convention Center

9:00 a.m. – 10:00 a.m.
How to Optimize Your Website
and Related Technologies

1:00 p.m. – 2:00 p.m.
Improve Productivity and Reduce
Costs with New Plotter and
Software Technology

9:00 a.m. – 10:00 a.m.
Installation Techniques for
Architectural Glass and
Safety/Security Films

1:00 p.m. – 2:00 p.m.
Best Practices for Installations and
the Best Tools for the Job

10:00 a.m. – 2:00 p.m.
IWFC Exhibition/Extravaganza

2:00 p.m. – 3:00 p.m.
Maximize Profits!
3:00 p.m. – 7:00 p.m.
IWFC Exhibition/Extravaganza

10:30 a.m. – 12:30 p.m.
International Window Film TintOff™ Automotive Division Finals
11:50 a.m. – 1:30 p.m.
International Window Film TintOff™ Architectural Division Finals
www.windowfilmmag.com
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Window Film Conference and TintOff™ has to offer, complete with
times and speaker information.

5:00 p.m. – 7:00 p.m.
Gala Awards Reception and
Ceremony (Optional ticket required)

WEDNESDAY, SEPTEMBER 18
10:00 a.m. – 2:30 p.m.
IWFA Accreditation Courses
These review courses are followed
by testing for the basic solar control accreditation, safety/security
accreditation, automotive accreditation and advanced solar control
accreditation. Registration for the
accreditation testing is required;

The following pages include full
details on all the exciting educational opportunities and session
that the 2013 International

See the Exotic
Even specialty cars will be in the
show
line-up!
Thanks
to
FilmFastener LLC/C Thru Glass and
Security Films, located in Odessa,
Fla., WINDOW FILM magazine is
pleased to present a collection of
antique and modern-day vehicles.
These cars will be showcased on
the Exhibition/Extravaganza floor at
the Tampa Convention Center starting Wednesday, September 18, and
will remain for viewing until the
close of the show Friday, September
20, 2013.
Here are just some of the unique

Photo: 1946 Diamond T Cab with Custom Bed
Owned by Rick Davis, built by Tom Argue Designs

SEPTEMBER/OCTOBER 2013
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Archives

12:30 p.m. – 1:15 p.m.
Paint Protection Film
Demonstration on the Show Floor

Educational Seminars

+

cars scheduled for the show
“We are thrilled to have this
new element included within the
event,” says Holly Biller, sales
director for the competition.
“This is one more example of how
collaboration and the end goal of
an enhanced and enriched
attendee experience can come to
life when we draw from one
another. I can’t express my
excitement and gratitude to
FilmFastener LLC/C Thru Glass
and Security Films adequately for
bringing this idea to fruition.”
Several other surprise
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information on each course and
timing will be available in the
coming weeks. Contact the IWFA
to register for the accreditation
courses and fees that apply.
1:30 p.m. – 2:30 p.m.
Practical Social Media
Many leads can be generated from
having a social media presence, but
how do you turn those leads into
sales? Patric will provide a practical
continued on page 38

and last-minute entries may
appear on the show floor, so make
sure you don’t miss out!

Photo: 1940 Lincoln Zephyr “Z-Livery”
Provided by The Thomas duPont collection

Photo: 1968 Evade Camaro
Owned by Bill Panouses, built by Tom Argue Designs

WINDOW FILM
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Nano Fit 

-

Patterns

- Easy-to-use, download
patterns in minutes
- Affordable $49.99 monthly
subscription
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Will Lightning Strike Twice?
continued from page 37

guide for your business to integrate
a solid social media strategy even
when your time is limited.
Speaker: Patric Fransko, Chief
Marketing Officer, Interwest
Distribution Company
THURSDAY, SEPTEMBER 19
7:45 a.m. – 8:00 a.m.
Welcome and Opening Session
Let us welcome you as we kickoff the International Window Film
Conference and Tint-Off™ 2013!
Hear from John and Debra and
their goals for the 2013 event and
what each co-sponsor is currently
doing for the betterment of the
industry.
Speakers: John Parker, President,
& Debra Levy, Publisher, WINDOW
FILM magazine
8:00 a.m. – 9:00 a.m.
Tips to Manage Your Business
Effectively
The best business practices
often include proper management
techniques, hard financial decisions, planning and proper execution of sales and marketing. Learn

See us at the 2013 International
Window Film Conference and Tint-Off™

+

the top tips every business owner
or manager should know to grow
your business, plan ahead and prepare for new challenges that every
growing business faces in an everchanging world.
Speakers: Jim Freeman, President,
Tint America Window Films, Inc.
and Paul Tauchar, Owner, Solar
Control of Jackson
8:00 a.m. – 9:00 a.m.
How to Effectively Transition and
Build On to Your Business
This is a great session for those
who want to expand their current
business in the film industry.
Learn how to successfully transition from automotive window film
to architectural glass film and add
complimentary products such as
Paint Protective Film (PPF) to
your product offerings. Increase
your professionalism in the business and be seen as the expert in
the industry.
Speaker:
Luc
Goemaere,
Business
Segment
Manager,
Architectural – Americas, SaintGobain Solar Gard®

Wednesday, September 18
2:30 p.m. – 4:00 p.m.
ADAPT: Overcoming Adversity
Keynote Speaker: Jim Abbott,
professional baseball player and motivational speaker
Jim Abbott, professional baseball player and motivational speaker, will deliver the Wednesday keynote
address at IWFC at the Tampa Convention Center in
Tampa, Fla., on September 18, 2013, from 2:30 p.m. to 4:00 p.m. about
how to overcome obstacles and challenges with his speech “ADAPT:
Overcoming Adversity.”
Abbott was born September 19, 1967, in Flint, Mich., without a
right hand. He was an All-American hurler at Michigan, won the
Sullivan Award in 1987, was the pitcher for the Gold Medal Olympic
Team in 1988 and threw a 4-0 no-hitter for the New York Yankees
against Cleveland in September 1993. Abbott played for 10 seasons
on four different teams and ended his big league playing career in
1999.
Abbott lives by the philosophy that you should, “find something you
love, and go after it, with all of your heart.” This positive ideology and
other personal experiences will be highlighted during his keynote
address.
www.windowfilmmag.com
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9:15 a.m. – 11:00 a.m.
Customer Focused Marketing
What is the marketing secret that
helps you promote your business
more effectively? How do you
determine which marketing activities you should do? How do you
build a promotion plan or budget
that delivers return on investment?
This workshop helps you answer
these questions and more!
Speaker: Linda Irwin, Founder,
SeeComm Group, Inc.
1:00 p.m. – 2:00 p.m.
Improve Productivity and Reduce
Costs with New Plotter/Software
Technology
Do you want to increase productivity or grow your business? This
session will provide knowledge and
expertise that cover the use of a
plotter, along with the latest software technology, to increase your
overall organization and productivity, and this can also facilitate
growing your business.
Speaker: Logan Bryant, Manager,
Marketing
Technical
Services
Americas – Solutia Inc., a subsidiary
of Eastman Chemical Company
Performance Films Divisions
SEPTEMBER/OCTOBER 2013

>


 

Nano

>I

Subscribe


   
  

 

 

11:00 a.m. – 12:15 p.m.
Last Man Down: A Survival Story
Keynote Speaker: Richard Picciotto, FDNY Chief
Chief Richard Picciotto, the highest-ranking firefighter to
survive the World Trade Center collapse, will deliver the
keynote address at the Tampa Marriott Waterside Hotel and
Marina on Thursday, September 19, 2013 from 11:00 a.m. to
12:15 p.m. Picciotto is scheduled to speak about his harrowing experience during 9/11 and what it takes to survive.
Firefighter and inspirational speaker Richard Picciotto was an FDNY
Battalion Commander in Manhattan on September 11, 2001. Following
the terrorist attack, Picciotto rushed into the World Trade Center to
rescue those inside, but soon found himself trapped in the smoldering
rubble of the North Tower after its collapse. Buried for more than four
hours, he emerged and was the highest-ranking firefighter to survive
the collapse.
Picciotto is also the author of “Last Man Down,” the story of his
experience and his remarkable survival of being located within the
stairwell between the sixth and seventh floors of the North Tower
when it collapsed.

<
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1:00 p.m. – 2:00 p.m.
Best Practices for Installations
and the Best Tools for the Job
This session will unveil the key
methods and techniques for automotive and flat glass installations.
Learn how to produce top-notch
results with the right tools and the
right information.
Speaker: Ron Jones, LEED AP
O+M
SE
Regional
Manager,
HanitaTek Window Films
2:00 p.m. – 3:00 p.m.
Maximize Profits!
Find out how mobile estimating
tools can revolutionize your window film business! Streamline
your operations; reduce costs,
increase productivity and profits. Today’s web based management software can offer: mobile
estimating, inventory management, smart scheduling, film
usage optimizing, ePurchasing,
eBilling, job costing, payroll,
business tracking and CRM.
Address both the day-to-day
functions and the broader planning capabilities necessary to
continued on page 40

See us at the 2013 International
Window Film Conference and Tint-Off™
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Will Lightning Strike Twice?
continued from page 39

operate a successful business.
Speaker:
Joanne
Schultz,
President, TintPro
FRIDAY, SEPTEMBER 20
7:30 a.m. – 8:45 a.m. (Concurrent)
Dealer Roundtables for
Architectural Glass Tinters
Dealer Roundtables for
Automotive Glass Tinters
No one understands your issues
better than another dealer, and the
best ones will be here, discussing
their personal experiences.
Connect with fellow dealers and
discuss the challenges in these two
separate sessions, one for automotive and one for architectural.
Choose the topics that appeal to
you the most, then come share
your stories, listen and learn from
successful dealers just like you.

Automotive Glass Speakers: Chris
Robinson, CEO/Founder, The Tint
Guy Window Tinting and Keith
Garwood, President of All Pro
Window Films, Inc.
Architectural Glass Speakers: Paul
Tauchar, Owner, Solar Control of
Jackson and Jim Freeman, President,
Tint America Window Films, Inc.
9:00 a.m. – 10:00 a.m.
How to Optimize Your Website
and Related Technologies
Maintaining a website that
appeals to search engines can be an
uphill battle, but it’s critical if you
want your website to generate constant traffic. You will learn how to
develop web content related to the
glass industry that caters to both
search engines and website visitors.
This session will outline some basic
website optimization tricks you can

use to make your site more appealing to search engines, along with
other related tools.
Speaker:
Cody
Flanagan,
President, iRazor Strategies
9:00 a.m. – 10:00 a.m.
Installation Techniques for
Architectural Glass and
Safety/Security Films
This session will review installation techniques related to safety
and security film products and how
you can gain a better understanding of specific tools for the flat
glass market. There will also be a
review of installation techniques
that are specific for flat glass, to
help you improve productivity.
Speaker: Tom Niziolek, Sales and
Development
Manager
–
Architectural Madico Window Films,
a division of Madico

Tampa Hosts a variety of family-friendly attractions.
40
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Touring Tampa
From family-friendly fun at Busch
Gardens to the rich Cuban cigar
culture and nightlife of Ybor City,
Tampa offers a variety of attractions
all attendees can enjoy.When you’re

not in a seminar or on the show
floor checking out the exhibitors
and, of course, the Tint-Off
Competitions, explore Tampa and
some of these great sights.

DINING & NIGHTLIFE

ATTRACTIONS

Armani’s and Oystercatchers

Busch Gardens Tampa Bay

Aqua Restaurant, Bar & Lounge

Crabby Bill’s Seafood
Latitudes Pub & Grill

Mojito Restaurant & Lounge
The Pub Tampa
The Sail Pavilion

Texas de Brazil Churrascaria

SEPTEMBER/OCTOBER 2013

Adventure Island

LEGOLAND Florida

SHOPPING

Ellenton Premium Outlets

International Plaza and Bay Street

Museum of Science & Industry
(MOSI)

OUTDOOR ACTIVITIES

ARTS & CULTURE

Ghost Tours

Tampa’s Lowry Park Zoo
The Dalí Museum

Florida Museum of Photographic Arts

Ace Golf/ Crescent Oaks Golf Club

Tampa Speed

TECO line Streetcar System

See us at the 2013 International Window Film Conference and Tint-Off™
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Showcase
Showdown
How to Prepare and Stand Out in a Sea of Exhibitors

I

by Casey Neeley

t’s officially home and trade
show season. While there are
plenty of regional and local automotive and remodeling conferences
throughout the year, September,
October and even November host
some of the largest industry-relevant exhibitions in the nation.
Maybe you already have a booth at
one or more of these shows; maybe

SEPTEMBER/OCTOBER 2013

you don’t. Maybe you’re planning
to attend and get information on
new suppliers and distributors.
Whether or not you have already
signed up to exhibit or attend an
upcoming show, marketing experts
agree it’s a valuable investment.
Take a look at what several pros say
you need to know when marketing
yourself at trade and home shows.
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Showcase Showdown
continued from page 43

10 Fast Tips
for Bettering Your Booth

➦ “Be sure that you are spending your

money wisely to get the greatest bang for
your buck. If you’re having trouble establishing your company’s unique brand,
don’t just throw money at the problem,
take the time to learn why your company is being overlooked or undervalued.”

—Dennis Nixon, sales manager at Smash Hit
Displays for SmallbizBee. http://smallbizbee.com
/index/2010/04/05/making-impact-trade-showmarketing

➦ “Spread out the information. Don’t put

all your proverbial eggs in one basket; we
believe that every media outlet has its
purpose. Increase your presence exponentially through social media, print, calls,
email blasts, banner ads—the works.

84%

of trade show
attendees make
or influence final
buying decisions

—2012 Exhibit Surveys Inc. data published by Exhibitor

Marketing as a Dealer at Regional Shows
New York Window Film Co. (NYWFC) of Farmingdale, N.Y., is no stranger
to trade shows. The company, which attends local and regional glass and
remodeling shows, recently shared some of its tips for dealer marketing at
the Glass Expo Northeast ’13 in Hauppague, N.Y., co-sponsored by
USGlass magazine and its sister publication, WINDOW FILM magazine.
In an effort to get glass shops to subcontract from them, NYWFC targeted those companies and exhibited at a show in which many local glass
shop dealers would attend. One of the company’s strategies included
mailing free day passes to potential and past customers that were provided to exhibitors at the show.

—Holly Biller, sales director, International Window
Film Conference and Tint-Off™

➦ “How

much space do you have to
work with? Where is the point of entry
and exit? How many power outlets do
you have and where are they located?
This is the kind of information which
you need to know, in order to maximize your marketing efforts.”

—Craig Barnes, Strength in Business. www.strengthinbusiness.com/how-do-you-sell-your-business-effectively-at-trade-shows

➦ “Think about all of the great marketing

campaigns of the last decade, most of the
best ones were remembered because
they were funny, or really clever, or visually stunning.These days, irony and satire
are very in. It’s good to have a sense of
humor in your advertising because ultimately, people will remember things that
make them laugh. ” —Nixon

➦ “Everyone likes the prospect of win-

ning something for free, so a great way
to attract customers to your stand is to
run a contest. If a person fills in their
details, are they automatically entered
into a prize draw? Make the prize related to your business.”—Barnes
44
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Pesce,pictured at right,networks with Glass Expo Northeast ’13 attendees.
Having a multimedia booth display also helped them reach the largest
number of attendees possible.
“We wanted to make it simple so people could watch [a presentation]
when there’s a line here. We could talk to some people and we can cover
more people because they have information there in a video,” says Fred
Pesce, general manager.
As to how much of a return on investment (ROI) dealers can expect to see
from exhibiting, Pesce says there is no way to determine a specific estimate.
“It’s hard to tell if you’re getting an actual dollar return on what we’re
doing. Can you put a price on actually shaking hands, talking to people,
making them laugh and building relationships? They’re going to remember you. We try and make it so we stand out in someone’s mind. If window film becomes a concern, we want them to think ‘wait, I saw these
people.’ That you get from one-on-one meeting.”
www.windowfilmmag.com
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Event Marketing for Local Home Remodeling Shows
Home show leads have fueled our industry and many of our businesses for years. Several home improvement companies would simply do a
handful of home shows during the course of a year, and this would take
care of all the entire year’s worth of leads. But over time, home shows
have evolved. The spaces became crowded with similar companies, the
economy soured and the shows were not well attended; weather or a big
sports play-off game also could make or break a show.
All of this sparked a new type of marketing called event marketing.
Marketing managers started looking at doing different events that didn’t
have anything to do with home improvements. I’m not sure if this was out
of desperation or creativity but it has turned into a very successful leadgeneration program.
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➦ “Companies who think they are ‘too

small’ have more to lose. When you’re a
smaller company it takes more to come
up with the revenue to even exhibit. So
part of your plan needs to include how to
ensure you capitalize on every single
opportunity that booth space will provide. Strategic marketing, well-thought
placements in trade books, email blasts
and social media will ensure you get the
ROI you are after. To quote Thomas
Jefferson:‘The man who stops advertising
to save money is like the man who stops
the clock to save time.’ ”—Biller

➦ “As with anything in life, you need to

Remodeling and home shows, such as the National Association of Home
Builders Remodeling show offer great networking and marketing
opportunities for window film dealers.
Today, home improvement companies and remodelers are setting up
booths at different town festivals, boat shows, wine-tasting events, even
flea markets. These events have driven down lead costs and at the same
time, elevated the quality of the lead.
The folks attending these shows are in the mood to buy. In addition,
they avoid other home improvement companies competing for these
leads at these unique events. This has resulted in higher average sales
and an emphasis on selling benefits, not price.
Event marketing is somewhat of an art. You need to find good events
that have good ROIs. You also will need to hire demonstrators used
specifically for event marketing.
Typically the marketing manager is the driver and organizer of events.
You will need to find good demonstrators to work the events: don’t use
salespeople. Finally, you need to target and experiment with the right
shows until you have perfected your “circuit.” Event marketing will generate high-quality and low-cost leads.
Tyson Schwartz is the vice president of sales and marketing for Soft-Lite LLC
and a blogger for WINDOW FILM magazine’s sister publication DWM Magazine.

Is It Worth the Cost?
The Center for Exhibition Industry Research offers a
free ROI tool kit potential exhibitors can use to determine
the cost and outreach associated with a show. Visit
http://roitoolkit.exhibitsurveys.net/Home/Welcome.aspx
to use the free tool.
SEPTEMBER/OCTOBER 2013

have a goal. Do you want to talk to X
number of people? Do you want to convert X number of leads into prospective
clients? Do you want to get a certain number of orders before you leave? Do you
want to take away X number of contacts
in the industry? By understanding what
your objectives are, you can then determine which display products are more
suited to your needs.” —Barnes

➦ “One of my most recent favorite trade

show ad campaigns was the arrival of a
small aluminum trash can similar in size to a
coffee mug.The can had a lid and sticker on
the front that said ‘Repeat ad new customers inside!’ When you opened the can
it had a crumpled piece of paper because so
often that is where marketing messages go.
It certainly drove home the message and
has stuck with me—and that is the best definition of a successful campaign.”—Biller

➦ “Hand out some kind of promotional

item that becomes the talk of the trade
show, the one cool item that everyone
there wants to bring home.” —Nixon

➦ “Send personalized emails, notes, let-

ters, Tweets, social media posts and calls.
Make your booth presence known and
fun/approachable with the appropriate
amount of content knowledge. By that I
mean, keep it light so people will want to
take the time to find you but not so light
they have no idea what you offer or why
they would want to purchase from
WF
you.”—Biller
WINDOW FILM
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of specialty
graphics
companies
say window
displays,
including those that require window film, are
the second most common product type among
specialty graphics producers?
*SGIA’s 2012 Market Trends and Product Specialties
Survey Report
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“Many of the product developments
made in glass-focused film manufacturing
has served to widen the opportunities available for those using window films for decoration, privacy or the conveyance of visual
information. Graphics producers in particular have been on the forefront of taking
these films and finding new and innovative
ways of using them.”
—Dan Marx, vice president of market and
technologies for the Specialty Graphics
Imaging Association.

Land storefront/retail jobs?

A typical exchange with one of
my “students” may go like this:
“Hello, I just finished one of my
advanced yodeling classes nearby
and was on my way to grab a
dunkbucks iced frap latté. I
noticed the chocolate melting in
the display case; your red leather
couch was half pink or your

I<

Fun Fact

How Do You…

Teaching the Trade

–

Architectural Division
Marketing News ❘ Edited by Casey Neeley

Did You Know …

Brian Timm, president of Tint
America in Billerica, Mass., tells us
his secret to landing storefront and
retail jobs.
Most of our company’s storefront leads come from referrals,
online searches or our website. I
feel that the dreaded “cold call”
marketing plan creates an awkward feeling just speaking about it.
I prefer to seize an opportunity
when it presents itself. I like to to
put my Einstein cap on and
become a cold educator to the
under-educated in regards to the
latest and greatest advances in the
window film universe.

+

ings and typical payback periods,
then ask if they would like to see
some samples. “I should have some
in the Pacer, let me check.”

Go the Extra Mile

Brian Timm
employee wearing sunglasses
while working the register.”
You get the picture. Here is your
opportunity to cold educate.
Inform them of the virtually clear
films on the market that can
reduce X percent of ultraviolet
(UV) rays and heat while allowing
a wonderful view from inside and
outside the store. Educate them on
the security films available on the
market or the variety of decorative
films available. Tell them about tax
credits (if available), energy sav-

If they like, you could measure
the windows and maybe put a
sample up (a complete window is
best). Tell them about the meters
available that prove performance
and discuss the value (price)
when it is convenient.
Remember to dress nice, smile,
pop a breath mint and be confident. You are selling, I mean, educating “students” about one of the
greatest products in the world!
Our product is able to virtually
stop UV rays that are hurling
towards earth at 186,000 miles a
second and can even keep a little
bit of chocolate from melting in a
display case.
Do you have marketing tips you would
like to have featured in an upcoming
issue of WINDOW FILM magazine? If so,
email
Casey
Neeley
at
cneeley@glass.com.
www.windowfilmmag.com
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Automotive Division

Fun Fact

Source: izmo car’s 2013 Auto Accessories Sale Annual Trend Report.

By revenue and profit, PPF is the number one automotive restyling product.

How Do You…
Best install PPF?

cle, then touch the adhesive side of
the PPF to see if it is tacky. If it is not
tacky (and it should be) hold it
away from the vehicle surface and
blow a series of short breaths until
the adhesive is tacky.

Jeff Henderson, manager of Auto
Trim Design of the Mid South in
Memphis, Tenn., and PPF demo
installer for the Nano-Fusion PPF
line, tells us his secret to best
installing PPF.

Deep Depression

Balancing Act

Proper PPF installation begins
with the installer paying close
attention to his surroundings,
especially the temperature at
which the product will be installed.
This is crucial because of the variety of locations and temperatures.
The application mixture is a 32 oz.
spray bottle filled with water and
two to three quarter-inch sized
drops
of
baby
shampoo.
Additionally, a separate 32 oz. bottle
fill with 70 percent water and 30 percent isopropyl alcohol (70 percent
solution). Too much baby shampoo
will result in a very slippery install
while too little results in too tacky of
an install. Noting the temperature
will help you to adjust for extremes
in weather and location.
SEPTEMBER/OCTOBER 2013

According to izmocars’
2013 Auto Accessories
Sales
Annual
Trend
Report, the Midwest,
Northeast and South were
the top markets for PPF.
The service ranked in the
top five most popular
add-ons for those regions.

Jeff Henderson

Bumper to Bumper

Bumper applications are challenging. Areas where there are tight
turns around headlights, fog lights
and lower grille areas are where
installers become frustrated.
Repeatedly spraying the film may
saturate the adhesive with baby
shampoo and water, and alcohol, to
the point that the adhesive can no
longer adhere. Visually, it has a
milky white faded appearance.
Do a fingertip touch test.
Carefully and gently lift the PPF
away from the surface of the vehi-

Recessed areas and contours
on vehicle hoods, fenders and
bumpers can also be a challenge.
Spray recessed areas with the
alcohol mixture and tuck the PPF
into the area first. Then proceed to
stretch the film to cover the other
areas. Surrounding areas which
often protrude outward or are flat
can easily be tacked into place
with a squeegee.

The Right Stuff

One more crucial step: use the
proper tools. For a flat-surfaced
hood without any extreme ridges
or body lines, use a much stiffer
squeegee to extract all of the solution and leave no water bubbles.
For a bumper or mirrors, a softer,
more flexible squeegee affords
WF
greater conformability.
WINDOW FILM
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A Directory of Industry Suppliers

DISTRIBUTORS
Anti-Fog Film

Anti-Fog Systems, LLC
2744 Stickney Point Rd.
Sarasota, FL 34231
941/268-4364; fax: 941/343-2398
www.antifogsystems.com
Architectural Film

Scorpion Window Film
6184 S US Hwy. 231
Cloverdale, IN 46120
765/653-1736; fax: 765/653-7175
www.scorpionwindowfilm.com
sales@scorpionwindowfilm.com
Solar Gard Window Films
4540 Viewridge Ave.
San Diego, CA 92123
877/345-9478; fax: 858/514-4231
www.solargard.com

FILMS

Aegis Films
3135 Medlock Bridge Rd.
Norcross, GA 30071
770/417-1281; fax: 770/417-1381
www.aegisfilms.com

Distributor
Filmstar Distribution
4450 West 12th St.
Houston, TX 77055
713/956-1165; fax: 713/956-1014
www.filmstardistribution.com

Geoshield Window Film
8000 GSRI Ave., Bldg. 3000
Baton Rouge, LA 70820
800/234-6133; fax: 225/578-3975
www.geoshieldusa.com

Sun-Gard Window Films
2630 Fairfield Ave. S.
St. Petersburg, FL 33712
888/887-2022
www.sun-gard.com
Automotive Film

FILMS

Aegis Films
3135 Medlock Bridge Rd.
Norcross, GA 30071
770/417-1281; fax: 770/417-1381
www.aegisfilms.com
Huper Optik International Pte Ltd
12, Jalan Kilang Barat, #04-03
Singapore 159354
(65) 6276-4555; fax: (65) 6276-9917
www.huperoptik.com

Johnson Window Films Inc.
20655 Annalee Ave.
Carson, CA 90746
310/631-6672; 800/448-8468
fax: 310/631-6628
info@johnsonwindowfilms.com
www.johnsonwindowfilms.com

IGS Chemicals DBA ARMOLAN
468 N. Camden Dr.
Beverly Hills, CA 90210
855/946-3456; fax: 855/655-6358
www.armolanwindowfilms.com
info@armolan.com

SAGR Products Int'l
1785 Biglerville Rd.
Gettysburg, PA 17325
800/223-4385; fax: 717/334-6483
sales@sagrproducts.com

SAGR Products Int'l
1785 Biglerville Rd.
Gettysburg, PA 17325
800/223-4385; fax: 717/334-6483
sales@sagrproducts.com
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Scorpion Window Film
6184 S US Hwy. 231
Cloverdale, IN 46120
765/653-1736; fax: 765/653-7175
www.scorpionwindowfilm.com
sales@scorpionwindowfilm.com
Solar Gard Window Films
4540 Viewridge Ave.
San Diego, CA 92123
877/345-9478; fax: 858/514-4231
www.solargard.com

Sun-Gard Window Films
888/887-2022
www.sun-gard.com
Security Film
HanitaTek Window Films
4010 La Reunion Pky., Ste. 100
Dallas, TX 75212
800/660-5559; fax: 214/351-5835
info@hanitatek.com
www.hanitatek.com
Madico Window Film
888/887-2022
www.madico.com
Solar Film
HanitaTek Window Films
4010 La Reunion Pky., Ste. 100
Dallas, TX 75212
800/660-5559; fax: 214/351-5835
info@hanitatek.com
www.hanitatek.com

FILM INSTALLATION SERVICES
U.S. Film Crew
100 Broughton Rd.
Pittsburgh, PA 15102
877/946-3693; fax: 412/798-0900
glenn@usfilmcrew.com
www.usfilmcrew.com

MANUFACTURERS
Architectural Film
FILMS

Aegis Films
3135 Medlock Bridge Rd.
Norcross, GA 30071
770/417-1281; fax: 770/417-1381
www.aegisfilms.com

www.windowfilmmag.com
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To place your listing(s) in the Supplier’s Guide,
please contact Tina Czar at
540/602-3261, or email tczar@glass.com

November/December WINDOW FILM magazine’s deadline is October 4th.

Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919; fax: +972-4-985-9920
solar@hanitacoatings.com
www.hanitacoatings.com

Madico Window Film
2630 Fairfield Ave. S.
St. Petersburg, FL 33712
727/327-2544
sales@madico.com
www.madico.com

Eastman Chemical Company
575 Maryville Centre Dr.
St Louis, MO 63141
314/674-1000; 800/255-8627
Fax: 314/674-1950
www.eastman.com

Solar Gard Window Films
4540 Viewridge Ave.
San Diego, CA 92123
877/345-9478; fax: 858/514-4231
www.solargard.com
SunTek®/Commonwealth
Laminating & Coating, Inc.
345 Beaver Creek Dr.
Martinsville, VA 24112
276/632-4991; fax: 276/632-0173
www.suntekfilms.com
Automotive Film
3M Window Films
866/499-8857
www.3m.com/windo

Eastman Chemical Company
575 Maryville Centre Dr.
St Louis, MO 63141
314/674-1000; 800/255-8627
Fax: 314/674-1950
www.eastman.com
Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919
fax: +972-4-985-9920
solar@hanitacoatings.com
www.hanitacoatings.com

Madico Window Film
727/327-2544
sales@madico.com
www.madico.com

SEPTEMBER/OCTOBER 2013

Madico Window Film
727/327-2544
sales@madico.com
www.madico.com

Solar Gard Window Films
4540 Viewridge Ave.
San Diego, CA 92123
877/345-9478; fax: 858/514-4231
www.solargard.com

SECURITY PRODUCTS
Attachment Systems

Solar Gard Window Films
4540 Viewridge Ave.
San Diego, CA 92123
877/345-9478; fax: 858/514-4231
www.solargard.com
Decorative Film

PO Box 10165
Portland, OR 97296-0165
866/384-8493: fax 503/419-2226
Gregory@thomashicks.com
www.thomashicks.com
Film Shades
Midwest Marketing
2000 E. War Memorial
Peoria, IL 61614
800/638-4332; fax: 309/688-8894
jim@midwestmarketinginc.com
Security Film

FILMS

Aegis Films
3135 Medlock Bridge Rd.
Norcross, GA 30071
770/417-1281; fax: 770/417-1381
www.aegisfilms.com

Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919; fax: +972-4-985-9920
safety@hanitacoatings.com
www.hanitacoatings.com

Eastman Chemical Company
575 Maryville Centre Dr.
St Louis, MO 63141
314/674-1000; 800/255-8627
Fax: 314/674-1950
www.eastman.com

FilmFastener LLC featuring BondKap™
8206 Copeland Rd.
Odessa, FL 33556
813/926-8721; fax: 813/920-8662
www.FilmFastener.com

TOOLS AND SUPPLIES

44Tools.com
7640 Commerce Pl.
Plain City, OH 43064
866/448-6657 or 614/873-4800
fax: 614/873-4899
info@44tools.com
www.44tools.com
Solar Gard Window Films
4540 Viewridge Ave.
San Diego, CA 92123
877/345-9478; fax: 858/514-4231
www.solargard.com
Training School
Solar Gard Window Films
4540 Viewridge Ave.
San Diego, CA 92123
877/345-9478; fax: 858/514-4231
www.solargard.com
Windowtinting.com
800/580-7953

WINDOW FILM
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Industry Events

AUTOMOTIVE FILM EVENTS

September 18-20, 2013
International Window Film
Conference and Tint-Off™
Co-sponsored by WINDOW FILM
magazine and the International
Window Film Association
Tampa Convention Center and the
Tampa Marriott Waterside Hotel and
Marina
Tampa, Fla.
Contact:
www.windowfilmmag.com/iwfc
October 23-25, 2013
SGIA Expo 2013
Sponsored by Specialty Imaging
Graphic Association
Orange County Convention Center
Orlando, Fla.
Contact: www.sgia.org

November 5-8, 2013
SEMA Show 2013
Sponsored by the Specialty Equipment

Market Association
Las Vegas Convention Center
Las Vegas
Contact: www.semashow.com

ARCHITECTURAL FILM EVENTS

September 18-20, 2013
International Window Film
Conference and Tint-Off™
Co-sponsored by WINDOW FILM
magazine and the International
Window Film Association
Tampa Convention Center and the
Tampa Marriott Waterside Hotel and
Marina
Tampa, Fla.
Contact: www.windowfilmmag.com/iwfc

October 23-25, 2013
SGIA Expo 2013
Sponsored by Specialty Imaging
Graphic Association
Orange County Convention Center
Orlando, Fla.
Contact: www.sgia.org

October 27-30, 2013
AAMA National Fall Conference
Sponsored by AAMA
Marriott Waterfront
Baltimore, Md.
Contact: www.aamanet.org

October 31-November 1, 2013
Glass Expo Midwest™ ‘13
Sponsored by WINDOW FILM magazine
Renaissance Schaumburg Convention
Center Hotel
Chicago (Schaumburg), Ill.
WF
Contact: www.glassexpos.com

Have an event you’d like
listed in the next issue?
Send your events
to the editor,
Casey Neeley, at
cneeley@glass.com

Register Now
For Best Pricing!

International Window Film
Conference and Tint-Oﬀ™
Tampa, Fla.
September 18-20, 2013

Tampa Convention Center and the
Tampa Marriott Waterside Hotel and Marina
To learn more about this event visit
www.windowﬁlmmag.com/iwfc
#IWFC

50
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Contact Event Management
with questions: 540/720-5584

Information on
Sponsorships: Holly Biller - hbiller@glass.com
Registration: Janeen Mulligan - jmulligan@glass.com

www.windowfilmmag.com
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26-27 Aegis Films

38, 39 CCL Label Inc.

16-17 Commonwealth Laminating & Coating

Phone

Fax
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Web Address

866/499-8857

651/733-5502

440/878-7341

440/878-7239

www.nano-fitpatterns.com
www.edtm.com

800/438-8468

888/321-5111

770/417-1381

276/632-0173

www.3M.com

www.aegisfilms.com

www.suntekfilms.com

13

Electronic Design to Market Inc.

419/861-1030

419/861-1031

50

IWFC & Tint-Off

540/720-5584

540/720-5687

www.windowfilmmag.com/iwfc

800/448-8468

310/631-6672

www.johnsonwindowfilms.com

Not Available

www.maxprofilms.com

765/653-7175

www.scorpionwindowfilm.com

858/514-4231

www.solargard.com

C4
41

C2

HanitaTek Window Films

Jiffy Steamer Co.

Johnson Window Films

22-23 Madico
7

8-9
1

Maxpro Manufacturing LLC

Nexfil USA

Scorpion Window Film

800/660-5559

800/525-4339

888/887-2022

877/573-3456

310/516-8986

800/483-9087

262/754-3776

731/885-6080

888/553-8468
310/538-1137

www.hanitatek.com

www.steamblade.com
www.madico.com

www.nexfilusa.com

33

SEMA Show 2013

909/978-6720

Not Available

51

Solar Graphics

800/869-8468

727/321-6004

www.coloredfilms.com

714/522-1448

www.wintechusa.com

11
5

Solar Gard

U.S. Film Crew

15, C3 Wintech Window Films

877/273-4364
877/946-3693
888/983-3356

412/798-0900

www.semashow.com/wfw

www.usfilmcrew.com

For more information on these companies’ products, visit http://products.windowfilmmag.com.

SEPTEMBER/OCTOBER 2013
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❘ Edited by Casey Neeley

Reaching New Heights
Joshua Hinton,
Precision Tint, Lake Charles, La.

J

oshua Hinton, owner of Precision
Tint in Lake Charles, La., knows
it takes time, dedication and a
willingness to think outside the
box to build a window film business from the ground up. The budding businessman got his start in
the industry when he was offered a
job while getting his car windows
tinted in high school at Eubanks
Detail and Tinting.
“I started talking to the guy
doing the install on my car about
audio and e-breaking around corners. Halfway through the install,
Mitch, the tinter, asked if I wanted
a job. I was surprised … I said yes
and showed up the next morning
to start my job,” he says.

Just Like That

Following Mitch’s departure
from Eubanks to move to Baton
Rouge, Hinton says he stepped up
and asked to take over Mitch’s
position as the main tinter.
“I told them I’d figure it out
quickly; I didn’t want to lose the
job that I’ve grown very passionate
about so quickly. So, after a month
or so of trial and error, some pretty bad tint jobs and with Mitch
coaching me over the phone, I
started to get the hang of it all,” he
says. “I had been ordering everything we needed and stared handling customers and estimates,
and doing the installations since
Mitch left. I stayed at Eubanks for
three years running the tint side of
the business.”
After deciding to pursue a
52

WINDOW FILM

degree in economics at Louisiana
State University, Hinton joined
Mitch’s new tint shop, Tint Labs,
part time before heading to TNT
Tint and Trim with John Thomas.
“John taught me little tricks of the
trade and really helped me critique
my halfway self-taught skills. I
worked there for about a year before
my girlfriend and I got pregnant and
decided to move back home to be
closer to family,” says Hinton.

Starting from Scratch

“I started my business as soon as
we moved back to Lake Charles in
September 2012,” says Hinton. “I do
all automotive installs in my grandmaw’s garage, and she loves entertaining customers. I explain that I
have done this for a while.”
Though he operates with a small
budget, Hinton’s name has gotten
around, attracting the attention of
a variety of customers.
“Since March I have had full weekends every weekend. It is no longer
just friends and their friends and
acquaintances calling. I spend my
lunch breaks calling people back and
running around giving estimates.
When I first started it was two or so
cars a weekend and now I’m doing
six on average plus flat glass jobs
have really started to pick up, as well
as boats and tractors. I estimate that
I’ll make about $40,000 to $50,000 in
revenue this year, which isn’t bad
given that I only work two days a
week. By January 2014 I hope to have
my shop and able to advertise mainstream,” he adds.

Sales Are Soaring

Hinton was even able to catch
the attention of a private owner of
a Eurocopter EC130 helicopter
through Facebook. Despite the
tough regulations, Hinton says
he’d be interested in tinting more
helicopters in the future.
“It’s a hard service to get; the
Federal Aviation Administration
(FAA) is involved heavily with helicopters so you have to get Federal
Trade Commission approval to be
able to put anything on that helicopter,” he notes. “You can run it
by the company but they will have
to get approved by the FAA. It is
definitely something I’d advertise
though. It would be an interesting
market to enter.”
Hinton has upcoming plans to
tint a Cessna 310 low-wing twinengine plane.
“I love this industry … because of
all the benefits [window film] has,”
he says. “I love installing something
that truly helps everyday life, from
watching television or riding in the
car, to helping you feel safe in your
WF
home or office.”
www.windowfilmmag.com
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Try Wintech’s best Security films designed to provide you with an increased number of benefits
including privacy and safety. Create an environment that best suits your needs.
AUTOMOTIVE

COMMERCIAL

RESIDENTIAL

ANTI-GRAFFITI

The Enerv series contains the most advanced ceramic
technology that Wintech has to offer. Enerv is an excellent choice for projects requiring a light hue, maximum heat rejection, and low reflectivity.
EB 5095, EB 6095, EB 5590, EB 7090
EB 6080, EB 7080, EG 7080, EB 7580

SECURITY
Our Security films are a cost effective means through
which you can protect both your windows and your assets. When properly installed, security films help reinforce
the windows they are attached to and provide additional
resistance against breakage from impact.
Crystal Clear (2 mil, 4 mil, 8 mil, 12 mil)
Premium 4 mil
Premium 8 mil

SECURITY

DECORATIVE

/wintechusa
/wintechusa

DESIGN ART-LOVIEW
More info

www.wintechusa.com
Order online

www.shopwintech.com
Call direct

1-888-983-3356
Wintech Booth #12451

Or email us
info@wintechusa.com

CERAMIC-ENERV
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The Latest Industry News

Maxpro Films Starts
Manufacturing

Maxpro Inc. has officially manufactured film in its new manufacturing line located in Whiteville,
N.C.
According to company president
Joe Cobbe, the new facility has a
“state-of-the-art coater/laminator
for window film. We make all products: safety/security, automotive
window film, flat glass and architectural; a whole line of products.
It’s a machine that was designed

by our engineers who have years
of experience in the window film
industry … With the investment
we’ve made we do expect to be a
significant player in the window
film market.”
Cobbe further adds that his company has what it takes to compete
with some of the more established
manufacturers.
Having control over the manufacturing line of automotive, commercial, residential, security and
decorative films will allow Maxpro
to keep its products U.S.A. made.

Maxpro’s engineers designed the coater/laminator machine the company
now uses to manufacture its own film.

❘ Edited by Casey Neeley

“Our product will stay 100-percent Made in America here in
Whiteville, N.C,” says Cobbe.
“That’s as apple pie and Chevrolet
as you can get.”

Florida AG Thinks
Window Film is a
Rip-Off

Are hurricane-protection films a
rip-off? Florida attorney general
Pam Bondi thinks so. Bondi recently claimed companies encouraging
consumers to install hurricaneresistant films as hurricane protection are running a scam, but are
they really?
In a statement Bondi says, “As
homeowners prepare for hurricane
season, they should be cautious
when purchasing window films
that claim to safeguard their
homes from hurricanes. The
Florida Building Commission must
give approval before a company
can advertise its product as a form
of hurricane protection, and they
have not approved window films
for this use.”
At the end of the statement,
Bondi urges consumers to report
any businesses making “fraudulent” claims about window film and
hurricane protection.
But just how “fraudulent” are the
claims that window films can offer
protection against hurricanes? Not
at all, say those in the Florida window film market.
“I think it’s wrong and the law is
short-changing the public because
window film still provides a lot of
protection in the event of a windstorm or broken window,” says
Kevin Millard, president of Accent
Distributing in Sarasota, Fla. “Not
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every customer can afford to buy a
piece of steel to place in front of
every single window. Sometimes
they’re told they can’t put a piece
of steel there because of condominium association—that’s very
prevalent here in Florida—and
homeowner’s association concerns who say we don’t want shutters on our windows. Now we’ve
handcuffed those condominium
owners. They can’t have it even if
they have the money for it.”
Florida HB 849, which went into
effect July 1, 2011, made it a violation of the Florida Deceptive and
Unfair Trade Practices Act, to
advertise, sell, offer, provide, distribute or market any product as
hurricane, windstorm or impactresistant unless it is in compliance
with the provisions for product
approval in the Florida Building
Code which includes window film.
“Safety/security window films
applied to glass are tested to the
same
break-safe
standards
required of tempered glass, heatstrengthened glass, and laminated
glass. Window film manufacturers
have copies of the actual laboratory test reports validating that their
products do, in fact, meet specific
impact testing,” says Darrell Smith,
executive
director
for
the
International
Window
Film
Association. “Upon repeated
impacts to the same area, films can
begin to tear due to the edges of
the broken glass fragments penetrating the thickness of the film.
This means that, in general,
although films can help greatly by
reducing glass hazards upon initial
impact, with repeated impacts
they may not continue to perform
as well.”
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“Security films have suffered in
Florida,” says Millard. “Personally,
I hate to see that happen because
there are a lot of benefits to safety
and security window films.”

David Fletcher
Retires from Madico

David
Fletcher,
president of Madico
Window Films, a division of Madico Inc.,
retired from the company, effective July 1.
He had been with the
David
company since the
Fletcher
acquisition
of
Solamatrix Inc. in 2010.
“Under David’s leadership,
Madico’s window film unit has
expanded greatly allowing the
company to continue serving
growing customer demand with
the quality and service they
expect,” says Bob Connelly, president and CEO, Madico Inc. “We
congratulate David on the
tremendous accomplishments of
his career, and wish him well in
the next phase of his life.”
“David had been in a sort of
retirement mode already—starting some years ago—but there
had always been ‘the next challenge’ … he has been looking at
exit strategies for some time but
he felt he needed to see the successful acquisition of Solamatrix
to Madico,” says Jeffrey Plummer,
senior vice president of sales and
marketing for the company. “I
think about a year ago he started
to feel good about leaving with a
good conscience. This has been
sort of a quiet plan for the better
part of a year.”
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Avery Dennison
PPF Line is Now Part
of CCL Industries
Avery Dennison Corp. completed the sale of its Designed and
Engineered Solutions (DES) and
Office and Consumer Products
businesses to CCL Industries Inc.
for $500 million, subject to customary closing adjustments expected
to be finalized during the third
quarter.
“Paint protection film is a part of
DES and DES is part of the businesses we finished the sale of
today … they are now, as of today
a part of CCL,” confirmed Avery
Dennison spokesperson David
Frail in an exclusive interview with
Window Film magazine.
Avery Dennison continues to
expect net proceeds from the sale
of approximately $400 million, and
intends to use them to repurchase
shares and make an additional pension plan contribution.
A statement from CCL says the
“DES business will be integrated
into and augment an enlarged CCL
Label reporting segment. Acquired
operations involved in the automotive and consumer durables markets will trade as CCL Design alongside the company’s existing business in Germany. Remaining DES
facilities will become important
additions to the market sector
business units of CCL Label. CCL
Container will continue as the
third reporting segment of the
company.”
Phillip Novac, former director of
marketing and business development for Avery Dennison who

© 2013 WINDOW FILM magazine. 540/720-5584 All rights reserved.
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continued

moved over to CCL with the PPF
line, says dealers who use the PPF
will see “no changes in the line or
how we go to market … just the
name on the door changes from
Avery Dennison to CCL Industries.”

NFRC Database Now
Lists Rated Window
Film Companies
The National Fenestration
Rating Council (NFRC) has updated its database to include NFRCrated window film attachment

systems.
Manufacturers currently listed
include
3M,
Commonwealth
Laminating and Coating Inc., CP
Films, Hanita Coatings, Johnson
Laminating and Coating, Madico
Inc., Midas Export USA Corp.,
Nexfil, Saint-Gobain Solar Gard LLC
and Southwall Technologies.
Listings include all approved film
series/models numbers, CPD numbers, film tint and film location.
Users can find the listings by completing a film-attachment search at
http://search.nfrc.org/search/apd_fi
lm/film_search_default.aspx.

Company Rallies After
Death of Owner; Wins
Dealer Contest
Baltimore, Md.-based Energy
Products Distribution (EPD) held a
2012 dealer contest called The Rolex
Cup, awarding one dealer with a
Rolex watch. The winner, Jeanne
Merola of Millard Enterprises, was
recently awarded the watch.

New-Home Sales Jump 8.3 Percent in June

Sales of newly built, single-family homes surged 8.3 percent to a seasonally
adjusted, annual rate of 497,000 units in June, their fastest pace in the last five
years, according to the Department of Housing and Urban Development
(HUD) and the U.S. Census Bureau.
“The takeaway from this report is that the housing recovery is solidly on
track and isn’t going to be derailed by slightly higher mortgage rates,” says
National Association of Homebuilders (NAHB) chief economist David Crowe.
“After years of fence-sitting, buyers are back and are ready to move forward
with an investment in homeownership.” Looking ahead, he said he anticipates
further, though more incremental, gains in sales through the end of this year.
Three out of four regions saw solid gains in new-home sales activity in June,
with the Northeast, South and West posting increases of 18.5 percent, 10.9
percent and 13.8 percent, respectively. The Midwest posted an 11.8 percent
decline following an above-trend bump in activity in May.

Percent Change in New-Home Sales for June 2013
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Pictured from left to right are Dan
Mozzicato (Millard Enterprises),
Jeanne Merola (Millard Enterprises)
and Manny Hondroulis (EPD).
“The competition was won by
showing the highest growth rate
from 2011 to 2012 while embracing EPD marketing strategies that
we felt would lead to growth in
the commercial market,” says
Manny Hondroulis, marketing
manager for EPD.
According to Hondroulis, the
company was owned by Frank and
Jeanne Merola. Hondroulis says
winning was a poignant achievement for the company after owner
Frank recently passed away.
“Frank’s health declined steadily
over the past few years and left the
day-to-day operations of the business
to Dan Mozzicato. Frank died last
summer and Dan continued to run
the business for Jeanne. Jeanne
[recently] sold the business to Dan.
The victory of the Rolex Cup was bittersweet … but his team rallied
together to win the competition.” WF
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