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It’s like money

in the bank.

Most window film dealers would agree that selling window films is easier when they’re
backed by 3M. Why? Because people know and trust the 3M brand.
Cash in on the opportunity. Find out all the benefits of becoming an authorized
3M window film dealer at 3M.com/windowfilmdealer

3M is a trademark of 3M.
© 2012, 3M. All rights reserved.
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SUPPLY
VS.

DEMAND
U.S. Film Crew
your goals
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It’s not just to meet the demand, it’s to meet your goals.
The window film industry fluctuates like no other. Yet we believe it’s more
than just meeting the demand, it’s meeting your goals. It’s time to protect
your business from vulnerability while still setting your sales goals high.
Demand U.S. Film Crew.
Call us now and learn how we can meet your goals in 2012 and further.

Link to USFC

www.usfilmcrew.com/yourgoals
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“We’re making some of the best
window film I have ever seen.
Our facility is top notch!”
- Keith Dalton, 37 years of window film manufacturing experience
and VP of manufacturing – Aegis Films

1-800-GET-TINT
438 -8468
NEXT DAY DELIVERY NATIONWIDE—
AT GROUND RATES.*
JOIN THE RIDE! Now Hiring Outside Sales Reps for the Texas
and Virginia Territories. Email: careers@aegisfilms.com

Lifetime Warranties

*For most orders. Some restrictions apply. ©2012, Aegis Films. All rights reserved.
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Lou’Vull State of Mind

nless you are from Louisville
you probably don’t pronounce the city’s name right.
When it was first determined that
the 2012 International Window Film
Conference and Tint-Off™ would be
taking place in Louisville, Kentucky,
I immediately started badgering my colleagues to “pronounce it right.”
You see, I am lucky enough
to call Louisville my birthplace. I only lived there for a
year, but it still holds a special place in my family’s heart
and history. We participated
in Kentucky Derby parties and
bought our share of Louisville
Sluggers (which I am pretty sure we
still own, all these years later). The
town is steeped in family memories
and as the youngest of three I was
told the stories by my parents and
older brothers about Lou’Vall,
Tucky.
One particular story has always
stuck with me. On our block in
Louisville lived triplets, all girls,
named Brit, Brooke and Bryce (no,
I’m not making this up). The triplets
always threatened to release their
“wolf” on my brothers if they
weren’t nice (the wolf was really a
husky, but I digress). When a little
bundle of joy named Katie (I’m not
biased) was brought home from the
hospital my brothers finally had
their full deck. “Stay away from our
sister,” they threatened the triplets
when they tried to come see the
new baby.
Why does this story stick with
me? Well, it was probably the first
and last time my brothers defended
my honor (I may have been a bit of a
tattletale in my older years). Also, it
makes me think about the courage it
6
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must have taken for two little boys
to threaten the neighborhood mean
girls and, most of all, risk the “wolf”
being released on them. Louisville is
truly a town for the brave.
This is precisely why some of the
most talented tinters in our industry
will be gathering there
September 20-22 to compete
for the title of World’s Best
Tinter. Find out all the details
about
the
International
Window Film Conference and
Tint-Off™, including a schedule of seminars and competitions and some tips on things
to do while visiting, on page 32.
Speaking of brave competitors,
window film played a major role in
recent events in London. Find out
how window film helps to protect
buildings and people in cities that
are concerned about terrorism and
security. For more on this story see
page 38.
Stateside, window film has made
huge strides in the state of
California and is now included in the
California Building Code. What does
this mean for window film shops in
California and nationwide? How can
shops use this news to help educate
their customers and grow their business? See the story on page 28 to
learn more.
Finally, the tools you use are just
as important as the skills you have
learned. One type of tool that
seems to stand out for installers are
cutting tools. Find out about the latest cutting tools on the market and
how technology has evolved on
page 30.
Oh, in case you were wondering, it
is
pronounced
Lou’vull,
not
Louie’ville or Louis’ville. We’ll see
WF
you in Kentucky!
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P RECISION P ERFORMANCE

Best made cutting tools in the world. ®

OLFA knows precision is the key to performance.
That’s why we introduced and perfected the world’s first snap-off blade in 1956,
providing a solution for jobs that require a consistent sharp edge for speed and accuracy.
The cutting edge of an OLFA® snap-off blade is renewable up to 13 times
compared to only once with a conventional blade. And, our blades’ durability,
first-rate craftsmanship, unparalleled sharpness and superior edge-retention
ensure precision performance — time and again.
A popular choice among professionals is our SVR-2 Stainless Steel Snap -Off
Utility Knife and Blade. Perfect for use in moist environments, its slim design,
automatic slide lock and built-in pocket clip/ blade snapper makes this a
favorite tool for window tinters.

We like to say it’s the best blade made for the shade.

www.olfa.com
For more info or to purchase:

(877) 434-8665 Toll Free
admin@gditools.com

(800) 448-8468 Toll Free
info@johnsonwindowfilms.com

Stainless Steel Snap-Off
Utility Knife and Blade

SVR-2
-

(866) 448-6657 Toll Free
www.44tools.com

(877) 273-4364 Toll Free
info@solargard.com

© 2009 World Kitchen, LLC
OLFA is a registered trademark of OLFA Corporation, Japan, under license for use by World Kitchen, LLC.
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Email: Choi@Nexfil.com Tel: 310.516.8986 www.NexfilUSA.com
14462 South Avalon Boulevard

Gardena, CA

90248

USA

Elegant Styling...Unrivaled Performance...Lifetime Warranty!
M&(+05$ '!"$ ,/#'$ PQ$ 4"/(#8$ :"?*+,$ !/#$ 1""0$ ,"/)+05$ '!"$ 5,21/,$ B+0)2B$ *+,-$ +0)&#'(4=$ I"$
!/7"$ +07"#'")$ -+,,+20#$ 2@$ )2,,/(#$ +0$ 2&($ -/0&@/.'&(+05$ @/.+,+'+"#8$ 4+",)+05$ #2-"$ 2@$ '!"$
-2#'$/)7/0.")$.2/'+05$%(2."##"#$/0)$,/-+0/'+05$'".!02,25+"#$+0$'!"$B2(,)=
L&($ ("#"/(.!$ /0)$ )"7",2%-"0'$ '"/-$ +#$ B2(,)A.,/##$ /0)$ '!"4$ !/7"$ ("."+7")$ 0&-"(2&#$
+0'"(0/'+20/,$ /B/()#$ @2($ C&/,+'4$ /0)$ +0027/'+208$ /#$ B",,$ /#$ /.C&+(+05$ 2&($ D6L$ FQQP$
."('+*+./'+20=$L&($.20#'/0'$%&(#&+'$2@$+0027/'+20$!/#$1""0$20$'!"$@2("@(20'$2@$'!"$B+0)2B$
*+,-$+0)&#'(4$/0)$!/#$.("/'")$&0+C&"$%(2."##"#$&0,+;"$/04$2'!"(#=$
>'+,+3+05$ '!"#"$ -2)"(0$ '".!02,25+"#8$ 2&($ %(2%(+"'/(4$ -"'!2)$ 2@$ -/0&@/.'&(+05$ @(2-$
)4")$.!+%#$4+",)#$/$%(2)&.'$'!/'$!/#$/0$"?'("-",4$$.20#+#'/0'$/0)$&0+@2(-$.2,2(8$%(27+)"#$
&0%/(/,,",")$%(2'".'+20$/5/+0#'$@/)+058$/0)$,/#'#$-&.!$,205"($'!/0$'(/)+'+20/,$*+,-#=$L0,4$
'!"$*+0"#'$-/'"(+/,#$52$+0'2$2&($*+,-#$/0)$2&($.2--+'-"0'$'2$"?."%'+20/,$C&/,+'4$+#$42&($
5&/(/0'""$'!/'$'!"$%(2)&.'#$42&$%&(.!/#"$/("$)"@".'A@(""8$B+,,$%(27+)"$/-/3+05$1"/&'4$
/0)$%"(@2(-/0."8$/0)$/("$"05+0""(")$'2$,/#'=

© 2012 WINDOW FILM Magazine. All rights reserved. No reproduction of any type without expressed written permission.

Contents

Zoom Fit

Search

+

–

Archives

I<

E-Mail

<

>

>I

Subscribe

SPUTTERED SERIES

!"#"$ #%&''"(")$ *+,-#$ ./0$ 1"$ .&#'2-+3")$ 14$ .2,2($ 14$ &'+,+3+05$ -/'"(+/,#$ #&.!$ /#$ 6+,7"(8$ 92%%"(8$ +'/0+&-8$
:+.;",8$9!(2-+&-8$/0)$"7"0$<2,)=$>0,+;"$"?+#'+05$%(2)&.'#$'!/'$(/(",4$&#"$/$.2-1+0/'+20$2@$-"'/,#$+0$'!"$
-&,'+A,/4"($#'(&.'&("8$B"$./0$%(2)&."$/$7"(4$)&(/1,"$/0)$)+#'+0.'$*+,-$'!/'$12/#'#$C&/,+'4$/0)$%"(@2(-/0."$
&0,+;"$/04'!+05$",#"=

SUPER IR SERIES

>0,+;"$2'!"($B+0)2B$*+,-#8$:"?*+,$6&%"($DE$*+,-#$&#"$0/02$.2/'+05$'".!02,254$'2$/,,2B$5("/'"($/-2&0'#$2@$
,+5!'$B!+,"$1,2.;+05$/#$-&.!$/#$FFG$2@$D0@(/(")$!"/'=$ !+#$4+",)#$!"/'$("H".'+20$'!/'$+#$.2-%/(/1,"$'2$-&.!$
)/(;"($'(/)+'+20/,$*+,-#$B!+,"$%("#"(7+05$%(+#'+0"$7+"B#=$:"?*+,$/,#2$-/;"#$/$@&,,$,+0"$2@$6&%"($DE$*+,-#$'!/'$
2@@"($&0%/(/,,",")$!"/'$("H".'+20$@2($/&'2-21+,"#$/#$B",,=$

SUPERIOR SERIES

I"$!/7"$#2,7")$'!"$.2,2(A@/)+05$+##&"$14$+-%,"-"0'+05$/$JA6'/5"$>K$+0!+1+'2($%(2."##8$/))+05$2&($%("-+&-$
>K$.2/'+05$'2$2&($(/B$-/'"(+/,#8$/#$B",,$/#$+0$'!"$/)!"#+7"8$'2$%(27+)"$("#+#'/0."$'2$@/)+05$'!/'$+#$&0%/(/,,",")$
+0$ 2&($ +0)&#'(4=$ !"$ ("#&,'$ +#$ /$ *+,-$ B+'!$ #&%"(1$ .,/(+'4$ /0)$ Superior$ ("#+#'/0."$ '2$ @/)+05$ '!/'$ +#$ &0,+;"$
/04'!+05$20$'!"$-/(;"'$'2)/4=

REFLECTIVE SERIES

!"#"$ '(/)+'+20/,$ *+,-#$ B"("$ 2(+5+0/,,4$ .("/'")$ @2($ .2--"(.+/,$ /%%,+./'+20#$ )&"$ '2$ '!"+($ !+5!,4$ ("*,".'+7"$
/%%"/(/0."$ /0)$ /1+,+'4$ '2$ -/?+-+3"$ !"/'$ ("H".'+20$ /0)$ 5,/("8$ 1&'$ '!"$ 0"")$ @2($ ("#+)"0'+/,$ &#"$ !/#$ /,B/4#$
("-/+0")=$ L&($ 0"B$ M&/,$ E"*,".'+7"$ ,+0"$ 2@@"(#$ !2-"$ 2B0"(#$ '!"$ #/-"$ 5("/'$ %"(@2(-/0."$ B+'!2&'$ '!"$
&0%,"/#+05$+0'"(+2($#!+0"8$",+-+0/'+05$!2'$#%2'#$+0$'!"$!2-"=

NF SUPERIOR ATO SERIES

I"$!/7"$.2-1+0")$/,,$2@$2&($/)7/0.")$'".!02,25+"#$+0'2$20"$&0+C&"$*+,-=$ !+#$.2-1+0/'+20$%(2)&."#$/$*+,-$
'!/'$B+,,$("H".'$#2,/($"0"(548$./%'&("$'!"$("-/+0+05$+0@(/(")$"0"(548$/0)$/.'$/#$/$(/)+/0'$1/((+"($+0$2()"($'2$
("A(/)+/'"$+0'"(+2($!"/'$1/.;$'2B/()$'!"$+0#+)"$2@$42&($!2-"$2($2@*+."=$ !"$("#&,'$+#$/$*+,-$'!/'$-/?+-+3"#$!"/'$
("H".'+20$/0)$(")&."#$.22,+05$.2#'#$B!+,"$("-/+0+05$#/@"$@2($/%%,+./'+20$20$7+('&/,,4$"7"(4$'4%"$2@$B+0)2B=

SAFETY SERIES

L&($#/@"'4$*+,-#$!/7"$520"$'!(2&5!$(+52(2&#$'"#'+05$'2$"0#&("$'!"+($%"(@2(-/0."$B+,,$B+'!#'/0)$'!"$-2#'$
)"-/0)+05$"07+(20-"0'#=$N$.2-1+0/'+20$2@$%2B"(@&,$/)!"#+7"#$/0)$120)")$,/4"(#$2@$%2,4"#'"(8$'!"#"$*+,-#$
!/7"$'!"$/1+,+'4$'2$!2,)$&%$/5/+0#'$#'2(-#$2($+0'(&)"(#$/0)$"0#&("$42&($@/-+,4O#$#/@"'4=$N$1/((+"($'!/'$2@@"(#$
%"/."$2@$-+0)=

© 2012 WINDOW FILM Magazine. All rights reserved. No reproduction of any type without expressed written permission.

Contents

Zoom Fit

Search

+

–

Archives

I<

E-Mail

<

>

>I

Subscribe

JOHN PARKER

T

Driving Home Window Film’s Value

he evidence in favor of
installing window film that
repels nearly all of the sun’s
ultraviolet rays (UV) on a vehicle’s
side windows has never been more
compelling.

Dangers

Ultraviolet A (UVA) is a type of
solar radiation that does not burn
you like the infrared spectrum
does, or Ultraviolet B (UVB) rays.
Plain glass generally prevents sunburn from UVB exposure. But UVA
rays are constantly present, no
matter the season or the weather.
Also, UVA rays are responsible for
the signs of aging because they are
able to penetrate much deeper into
the surface of the skin, damaging
the cells beneath. If you don’t
believe me, view this photo from
the New England Journal of

Reprinted with permission from NEJM,
Gordon JRS and Brieva JC, Unilateral
Dermatoheliosis, 366:e25 © 2012
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Medicine and see for yourself what
UVA rays did to the left side of a
long-time trucker’s facial skin
There are nearly one million
truckers behind our big rigs, but
thanks to the efforts of the IWFA,
many can finally feel confident and
worry free when using window film
on their cab’s sidelites, as long as
they rate 70 percent total visible
light transmission. For more information visit http://bit.ly/NBV93R.

Everyday Drivers

However, the health of truck
drivers is only part of the problem.
Everyday drivers, like you and me
are exposed to UV rays as well.
According to the U.S. Food and
Drug Administration, both UVA and
UVB can lead to skin cancer,
whether it is malignant or benign.
We are spending more time in
our vehicles. The US Census
Bureau reports the average commute time is about 25 minutes. Of
course, drivers want to return
home after work, so that’s another
25 minutes behind a wheel of a
vehicle. A vast majority of
Americans, 86 percent says the
Census Bureau, use a vehicle to get
to work. That means millions of
people are spending nearly an hour
next to automotive windows that
most likely do not offer protection
from the sun’s harmful rays.
Medical research shows a “statistically significant” correlation
between areas of the body most
often exposed to UV radiation
while driving and the occurrence
of skin cancers. Typically, an automobile’s side and rear windows are
made from glass that is designed to
block UVB rays (the sun’s burning
rays), but not the deeper-penetrat-

ing UVA rays. The Skin Cancer
Foundation recommends window
film to reduce exposure to UVA.
As an industry we want to be
sure to follow the Visible Light
Transmission (VLT) guidelines in
each of our states and jurisdictions. If you do not know what
they are in your area, one of the
benefits of the IWFA is tracking
local VLT requirements. This
information can be accessed at
http://bit.ly/LWgtBD.

IWFC

While we are all busy during this
time of year, we also think of the
opportunity to network and learn
from others in the industry.
Specifically, I mean the International
Window Film Conference™ (IWFC),
co-sponsored by the IWFA and
WINDOW FILM magazine. One of the
highlights of the event, which runs
from September 20-22, is the
International Window Film Tint-Off™
competitions. Two divisions, automotive and architectural, are held to
showcase film technicians’ applications. The film professionals will
have the chance to showcase their
skills and techniques through a premier competition and educational
demonstrations.
There is still time to register to
attend the International Window
Film Conference and Tint-Off. Visit
www.windowfilmmag.com/iwfc to
find all of the event details and register to attend.
I look forward to seeing you
WF
there!
John Parker is the president of the
International Window Film Association
(IWFA), whose members include window film
dealers, distributors and manufacturers.

www.windowfilmmag.com
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®
More info

WWW.WINTECHUSA.COM

Order Online 24/7

WWW.SHOPWINTECH.COM

Call direct

Email us

1-888-983-3356

info@wintechusa.com

®
Decorative and Design Films
Try Wintech’s decorative and design films to achieve a myriad of incredibly vivid visual affects.
Breathe new life into the office or home by personalizing them to your tastes.

White Drip

AUTOMOTIVE

COMMERCIAL

RESIDENTIAL

ANTI-GRAFFITI
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Bold Block

DECORATIVE
Blind, Matte, Black/White Out, Color,
Sparkling Frost, Stained Glass

PATTERN
Pyramid, Dot, Geometric Stripe, Drip,
Ramie Fabric, Repetitive Point, White Net

Ramie Fabric

REAL ETCHING
Erratic Line, Flowers, Large Tie, Tie

Flowers

DESIGN ART
Café, City, Leaves, Leaves on White, White Leaves

Leaves on White

SECURITY

DECORATIVE

DESIGN ART-LOVIEW

CERAMIC-ENERV
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DONNA WELLS

A

Making the Most of Shows

s the fall approaches it is
that time again to get ready
for the 2012 International
Window Film Conference and TintOff™ and the SEMA Show! Ask
yourself, why should I participate
in trade shows and conferences?
After all, will this benefit me? In a
word, YES—YES, it should!

Work It

The real question is how to make
the most out of working a trade
show? Working? Yes, trade shows
are work, even if you are not purchasing a booth and spending long
hours speaking to people in a confined space, you are still “working”
the show. You are meeting and
greeting potential vendors that
you would like to do business with
and you are scoping out the com-

Vacation?

Trade shows are not companypaid vacations. Trade shows are a
business investment. Ask yourself,
“How will this show benefit my
company? Will I gain insight on how
to improve my business? Will I learn
new installation or sales techniques? Will attending the show
help my bottom line? Will I gain
more than I will invest?”
If you answer yes to at least three
of these questions then you should
strongly consider investing in the
show. Many trade shows will offer
continuing education classes that
will benefit your business. I always
try to take at least one class a day
per show day. So, for example, if I
were attending a show for three
days, I would spend at least three
hours in continuing education
classes. I always learn something
new and I meet other businessminded people outside of the window film industry who have similar
interests and experiences to mine. I
like to “pick their brain” on how
they deal with various situations.

Pre-Show Homework

petition (and they are checking
you out too!). Finally, you are connecting with people you may not
have seen in years. If you know me
personally, you know that I
absolutely love working trade
shows—always have and probably
always will. I have learned through
the years how to work the show
and how to benefit from the show
regardless which side of the booth
I am standing. Here are a few tips
that might help you succeed in
your trade show investment.
14
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Look and see who is setting up a
booth at the show. Decide which
companies will benefit your business most and go to those booths
first. Is there a particular manufacturer that you have wanted to spend
time with or is there a new product/service that you’ve wanted to
see? Schedule meetings with those
companies and stick to the time
reserved. Salespeople at trade
shows are more casual in their sales
approach and this might be the
right time to decide if you really
want to do business with a specific
company. Companies who purchase

trade show booths are looking for
new business and sometimes offer
amazing show specials as well.

Get Social

Attend social breakfasts, lunches
and banquet awards. Go to one of
the sponsored functions, even if you
do not know another person attending. I do and I usually go alone. I
meet other individuals and I hope to
gain a business card or two that will
lend itself into a business partner or
consumer along the way. Ladies, my
favorite is the SEMA Show breakfast
for women. It’s always a fun event
and though it is early in the morning, they give away great gift bags.

Sort it Out

Finally, when you get back to the
office with your show bag full of
goodies and your pockets filled with
business cards, what do you do with
all of that stuff? Do you sort through
everything or do you put it in a corner to collect dust until you throw it
away? That bag is filled with good
intentions, but you need to make it
happen. Sort through the bag and put
the business card information into
your computer and send everyone a
“Thank you for taking the time to
speak with me” note. We all like being
appreciated and more importantly
remembered. Order (and install)
samples you thought were beneficial
to your company. Put the brochures
you picked up into a folder for safe
keeping. Remember, you took time off
from work, paid for a hotel/car/entertainment, etc. Make the most out of
the treasures you collected. It could
WF
lead to a year of prosperity!
Donna Wells is the division head of the
wholesale division at Window Film Depot.

www.windowfilmmag.com
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….there’s a tool for that!
Tool Solutions for Window Film Professionals

Good Luck to
the Competitors
in the 2012
IWFC Tint-OffTM!

FREE Standard
Shipping on all
Domestic orders
over $49.50!

Call us for a copy of our catalog or download a copy at our website today
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MANNY HONDROULIS

Planning with Technology

A

ll of us lead busy lives. We
get so bogged down with
commitment, whether business or personal, that we don’t
know if we’re coming or going. And
to a certain extent, technology has
contributed to this problem. Some
of those in the world around us feel
that the ease of communication
gives them the right to contact you
and expect an immediate response,
day or night. Whether or not you
agree, the ability to respond immediately may determine the success
or failure of your business.
Technology contributes to this
problem, but can also solve it. Being
mobile and having one single device
that handles telephone calls, email,
documents, calendars, contacts,
instant messaging and
web browsing
can either simplify or complicate your life.
Let’s assume the
former to be true. So
how can we use technology to simplify and
organize your life?

Judging Availability

The first step is to decide
how mobile you want to be.
The answer to this question
depends on the size of your business, its infrastructure and how
available you want to be to others.
If you want to be able to handle
almost any business situation or be
available to customers anywhere
and anytime, then you’ll need to
purchase a tablet and/or smartphone. If you want to be slightly
less available and enjoy some of
your free time without business
16
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interruption, then your existing
computer will suffice.
Be sure to store all of your contacts into your smartphone, tablet
or contact program such as
Microsoft Outlook (I recommend
Outlook because it is much more
than a contact management program). If you’re managing more
than one device, be sure to link
your devices together so a change
or update in one is reflected in the
other(s).
Get in the habit of using the calendar functionality to keep your
appointments straight. You can
store times, dates, locations, alerts,
etc., to make sure you honor your
commitments. If you’re on the road a
lot, it is easy to get distracted, lose
track of the hour and forget where
you’re supposed to be at a
given time. That could lead to
an irate prospect or upset
family member.

ACCESSIBILITY
Consider loading all of your
important documents onto
your mobile
device. I can’t
explain
how
many times I’ve
been on the road and
wish I had a specific document at
my fingertips. Now that I have an
iPhone and iPad, I always have
what I need when I need it.
We aren’t the only ones using
mobile devices; our customers and
prospects are as well. An effective
online presence incorporates the
increasing importance of having a
website that is smartphone-friendly.
A mobile-friendly website can be a

simplified version of your existing
website that is easily read and navigated from a portable device. If
you don’t already have one, it’s
time to contact your webmaster.

WHY TECHNOLOGY?

Technology doesn’t just begin
and end with keeping our daily
lives straight. It can be used as an
effective business management
tool. For example, if you use an
accounting program to keep your
financial records, see if there is a
mobile version of that application.
How many times have you been out
of the office and wish that you had
access to your books? In the field
you may need to check on a customer’s estimate, accounts receivables or travel expenses. Wouldn’t
it be nice to access that information from the road on your smartphone when you need it rather
than wait until the next time you’re
at the office? Financial programs
like Quickbooks offer mobile accessibility. Just download the mobile
app from the appropriate online
marketplace, perform all the necessary configurations to your existing
Quickbooks file, and you’ll be able
to get a snapshot of your business
when you need it.
It is important to stay with or
ahead of the trends to maintain
marketplace relevance. Whether
helping you manage your business,
or attracting new customers,
immerse yourself in the latest
hardware and software so that you
maintain and increase your busiWF
ness importance.
Manny Hondroulis is marketing manager
for Energy Performance Distribution in
Baltimore.

www.windowfilmmag.com
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NEW PRODUCTS AND SERVICES

Creative with Color

New color choices for the
Scotchprint Wrap Film
Series 1080 has been
introduced by 3M
Commercial Graphics.
The addition of matte
pink, matte orange,
matte blue metallic,
gloss red metallic and
satin black bring the available color
options to 39 including carbon fiber,
brushed metal textures, matte and
high gloss. According to the compa-

All the Rage

Accessory to Printing

ny, the 1080 series is a removable
cast film for vehicle detailing, decoration and full wraps.
❙❙➤ www.3mgraphics.com

Johnson Window Films has launched a new automotive film line, Rage. The
recently released film is a two-ply 1.5 mil film with one dyed and one clear layer
of polyester.According to the company, the film is signal safe with up to 42 percent heat rejection, 93 percent glare reduction and 99 percent or more UV
eliminating.The film is available in VLTs of 50, 43, 35, 20, 15 and 5.
❙❙➤ www.johnsonwindowfilms.com

Roland DGA Corp., has added
new accessories to its line of inkjet
printers in conjunction with X-Rite.
The new accessories, i1Basic Pro 2
and i1Publish Pro 2, are compatible with Roland’s wide-format
printers
and
printer/cutters.
i1Basic Pro 2 calibrates monitors
to display accurate digital color
while linearizing printers for consistent output. The company is
also releasing other accessories
including a new line of anti-static
kits from TAKK for use with Roland
54-, 64- or 74-inch printer or printer/cutter and a Benes dryer line is
now available for customers who
purchase a VersaCAMM VS inkjet
printer/cutter with a double white
ink configuration.
WF
❙❙➤ www.rolanddga.com

Proud Exhibitor at the 2012 International Window Film Conference and Tint-Off™

SEPTEMBER-OCTOBER 2012

WINDOW FILM
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TECHNOLOGY DRIVEN.

Paint

®

PPF

TruCutTM Window Tint Patterns Now Available
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INTRODUCING

PPF

PPF, the latest breakthrough technology
in automotive paint protection film.
TECHNOLOGY
Advanced top-coat formulation allows
for easy installation, increased longevity,
and a high-gloss finish
DRIVEN
First-rate protection and durability with
superior optical clarity
Powered by TruCutTM
SunTek’s exclusive, PPF and window film
cutting software

For more information, call or visit

YYYUWPVGMſNOUEQO
888.321.5111 (VA/Factory Direct)
877.278.6835 (AZ)
888.437.1664 (CA)
877.678.6835 (FL)
866.843.3456 (TX)
855.569.2221 (Canada)
276.632.4991 (International)

SunTek® California Distribution Center Now Open

#
'/

Protection.
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THE LATEST INDUSTRY NEWS

Advertising Group Bans Security Film Ad
INTERNATIONAL NEWS

T

he London-based Advertising
Standards Authority (ASA)
banned an ad by a United
Kingdom-based window film company questioning the possibility of
flying glass and glass breakage
prior to the recent Olympic Games
in London.
The text of the ad, published by
United Kingdom-based Northgate
Solar Controls (NSC), read as follows: “How safe are you behind
your glass? Clear anti-shatter window film helps to: Prevent flying
glass from explosions. Stop
spalling if glass is hit. Reduce risk
by ensuring glass breaks safe.
Upgrade glass to comply with
BS6206 Standards.”
According to the report from the
ASA, the NSC ad also claimed there
was a “red alert for [the] Olympic
Games” in place and made references to “terrorist threats.” The

INDUSTRY NEWS
WINDOW FILM Magazine

flyer was mailed to about 4,400
London and surrounding county
businesses by the company in
February 2012.
“You may have already been visited by the met[ropolitan] police
or other government agency to
warn you of the current highest
level security alert which is being
issued ahead of and for the duration of the Olympic Games … The
message that the police and the
home office are giving includes the
precaution to consider the
strength of your glazing and
upgrade it where necessary with
the application of a tough clear
security film as a deterrent to
lethal flying shards of glass in the
event of a bomb blast in the vicinity of your building …,” said a letter
that accompanied the ad.
The ASA began to investigate
after it received a recipient’s com-

Named ASBPE Winner

The FILM’d video newscast, produced
by WINDOW FILM magazine, was one of
three national finalists for the category of
Webcast Series for the prestigious Azbee
Award from the American Society of
Business Publication Editors’ (ASBPE), and
ultimately emerged as the gold winner.
The Azbee is a national award and the
FILM’d video newscast, produced by
WINDOW FILM magazine appeared in the Katie O’Mara and Chris Bunn took
category of Webcast Series. Editor Katie home the gold for best webcast
O’Mara and video producer, Chris Bunn series.
were recognized for their efforts at the
Central-Southeast Region Awards Banquet and ceremony, August 3, 2012 in
Washington, D.C.
“We are so pleased to be named the winner for this award,” said Debra Levy
publisher of WINDOW FILM. “Our staff put a great deal of work into providing
this newscast for our industry, so it is nice to see our efforts recognized.”
The national award is incredibly competitive as entrants are compared against
publications from New York, Atlanta,Washington. D.C. and across the country.
20
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plaint questioning the offensiveness of the NSC ad and whether it
“caused undue fear and distress.”
In response to the ASA investigation, NSC officials advised the
agency that “the mailing was not
intended to offend or cause undue
fear or alarm but was simply to
help minimize the risks in the
event of an explosion by the application of bomb-blast film.”
The company also states “that
prior to compiling the mailing, the
company had been told by a customer based in North London that
the police had visited them and told
them they needed to have bomb
blast film applied before the
Olympics due to the increased risk
of terrorism and in view of protecting members of the public from shattered glass,” according to the report.
NSC also advised ASA that it did
receive a complaint about the
image of the bus bombing and then
withdrew the mailing, according to
the report.
As part of its investigation, the
ASA also contacted the police
about the ad, and, according to the
report, police officials advised that
“they routinely encouraged businesses and other organizations to
implement protective security
measures, with laminated glass
being one such measure …”
The ASA alleges that the ad
made false claims, such as that the
highest security alert was in place
and that security measures relating to film installation were included in listed precautions for the
Olympics, and therefore the complaint was warranted.
“We also noted the mailing’s references to ‘suicide bombers’ and
‘undetected sleeper cells’ and, takwww.windowfilmmag.com
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ing all of the above, considered
that the tone of the mailing had
exaggerated the potential threat
faced by businesses due to the
Olympic Games and could have
caused undue fear and distress to
someone who received the mailing,” writes the ASA.
ASA concluded that the ad
breached Committee Advertising
Practice Code, specifically rules
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about advertising code violations
within the United Kingdom.
In cases such as that of the NSC
ad, the ASA’s procedure is to publish a report about its investigation
and decision. If companies do not
adhere to its decisions, ASA officials say they “reserve the right to
refer them to other bodies for legal
sanctions, such as the Office of Fair
Trading.”

EVENT NEWS

New Window Film Technology Discussed at WDMA Conference

New window film technology was a
topic of discussion at the Window and
Door Manufacturers Association’s
(WDMA) Technical Conference, held
in Bloomington, Minn., in May, where
experts from the U.S. Department of
Energy’s (DOE) associated research
organizations addressed energy-saving
technologies and strategies for windows. The discussion was part of a session titled “Windows Technology
Roadmapping Workshop.”
“The purpose of the meeting was to
present the latest information on the
program’s goals, research agenda and
current R&D activities, while receiving
feedback from stakeholders on program needs and priorities,” said Walt
Zalis, market transformation lead for
Energetics Inc.
One of the new technologies featured was 3M’s Polymeric Multilayer
Infrared Reflecting Film Development
Project, which is intended to develop
a polymeric multilayer infrared
reflecting film that is clear and colorless in the visible portion of the electromagnetic spectra (with visible light
transmission of about 89 percent).
The film would reflect 90-95 percent
of the infrared energy in the 850 nm
to 1830 nm specified spectra, according to 3M representatives.
SEPTEMBER-OCTOBER 2012

The total amount of the project that
is federally funded is 55 percent
($1,966,611) versus a non-federally
funded or private share portion of 45
percent ($1,609,045). 3M representatives also said the company has tracked
portions of the project that are complete including modeling resins systems
and layer constructions and modeling
IR reflecting film in multiple window or
glass constructions nearly finished.
The next phase of the project
includes “optimizing the 7-11 system
performance for maximum solar heat
gain performance and additionally to
demonstrate optimized 7-11 system
performance on large-scale equipment,” said 3M representatives.
Solutia also introduced the company’s new low-emissivity energy-control
retrofit window film project.The company’s Steve DeBusk, global energy
solutions manager, said that prior to
this project the best window film emissivity was 0.33. Suspended films that
are used mostly for new construction
(not retrofit) achieved 0.03 emissivity
and glass coatings could reach 0.013
emissivity, but the same coatings were
not viable on flexible window films.
Additionally, he said glass coatings limited environmental exposure inside a
sealed unit and retrofit window film

needs corrosion resistance and abrasion resistance.
The
technology
development
required for the project included “flexible metal and/or metal oxide coatings,
improved corrosion resistance (compared to glass coatings) and abrasion
resistant coating, to protect low-E coating, which is nearly invisible in the far-IR.”
The project scope included development of two products including “a
medium visible light transmission, low
SHGC product for use in cooling dominated climates, mainly for use in commercial buildings and a high visible light
transmission, low reflectance, medium
SHGC product for residential and
commercial use in all climates, but particularly for heating-dominated climate
zones,” said DeBusk.
The financial details of the project
included a DOE Grant of $357,000
and internal costs of $291,000. Solutia
officials confirmed that there is no
WF
additional work planned.
WINDOW FILM
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Continuous innovation
®

At Solar Gard , we know the

and product excellence

core of our success lies with
our dealers. Which is why for over three decades - we’ve
focused on delivering products

Dealer-focused
loyalty program

of unparalleled quality, innovative tools and programs that
move your business forward,
and the best-in-class service

Technology

and support you’ve come to

that empowers success

rely on.
Call us today to learn more, and
experience why dealers across the

Industry-leading

globe count on Solar Gard to be a

education and events

true partner in their success.

2012 Solar Gard Elite Panorama
Dealer Meeting

®

1 877 273 4364
www.solargard.com/us

Environmental
leadership
Energy toolbox, dedicated Technical
Services team, and Environmental
Product Declaration

www.solargard.com/us
Saint-Gobain Performance Plastics
4540 Viewridge Avenue, San Diego, CA 92123
Tel: 877-273-4364 U E-mail: info@solargard.com

Proud Supporter of the 2012 International Window Film Conference and Tint-Off™
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Congratulations to
the Award-Winning
WINDOW FILM
Webcast Staff
Proud Publisher

Key Communications Inc. would
like to offer a well-deserved

congratulations to the cast and
crew of FILM’d™,

Editor, Katie O’Mara
and

Video Producer, Chris Bunn
who were recipients of the Gold

Award for Best Webcast Series by the
American Society of Business

Publication Editors (ASBPE) for
FILM’d video newscast.

This award was selected from the top business
publishers nationwide. If you haven’t seen the
recent FILM’d be sure to view it at

windowfilmmag.com/studio
and thanks for watching!
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A New Day of Opportunity
ÌÀ`ÕV}Ê-ÕÃV>«i ÊLÞÊ>`V
®

Our new Sunscape line of residential
and commercial window films offers
an innovative approach to helping you
reach your business goals.
UÊ*ÀiÕÊ iÃ}iÀÊ7`ÜÊÃ
UÊ1«ÀiVi`iÌi`Ê>ÀiÌ}Ê-Õ««ÀÌ
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UÊ ÝVÕÃÛiÊ/iÀÀÌÀiÃÊÛ>>Li
UÊ «Ài iÃÛiÊ7>ÀÀ>ÌÞÊ*À}À>

Contact Madico to request
a free Dealer Opportunity
Packet and learn more
about Sunscape today!

B Y

888-887-2022
sunscape@madico.com
www.sunscapefilms.com

M A D I C O
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California
Dreamin’
What the Golden State’s
Building Code Changes
Mean for the Window Film
Industry
by Katie O’Mara

T

It’s been a
long time coming.

hat’s the consensus among
industry experts about the
recent changes to the
California building code. The
changes allow for inclusion of window film as an energy-efficient
retrofit application. Many dealers
are still sifting through the new
building code and attempting to
understand how these changes can
help their business. Beyond
California, dealers may be wondering why the building code changes
matter to them. California has historically been known as a leader in
energy legislation and enforcement
and as a variation of the old saying
goes, “As goes California, so goes
the nation.”
The addition to the California
building code reads: “Every manufactured fenestration product shall
have attached to it a clearly visible
temporary label that lists the U-factor, the solar heat gain coefficient
(SHGC) and Visual Transmittance
28
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(VT). Applied window films
installed as part of an alteration
complies with the U-factor, SHGC
and VT requirement.”
The changes to the code require
window film to have a National
Fenestration
Rating
Council
(NFRC) certification label, manufacturer’s name, a 10-year warranty
certificate and compliance with
the International Window Film
Association’s (IWFA) visual quality
standards.

Why California?

The state has been recognized
for years as a trend-setter, especially on energy issues. California’s
progressive stance when it comes
to energy-efficiency is a prime
example why the recent changes to
the state’s building code will matter to window film dealers nationwide.
“California is unique in that it
develops its own building code and
may adopt some requirements of
the International Codes—some-

times called ‘I-Codes’—as a part of
its own code. Florida has its own
similar process,” says Darrell
Smith, executive director of the
International
Window
Film
Association (IWFA). “Most other
states, however, adopt the I-Codes
and then make modifications to
them as needed in their area. As
California is a large and populous
state which imports much of its
energy, and since it does its own
technical analysis under the auspices of the California Energy
Commission, other states, especially those immediately adjacent
to its borders, look to California as
a leader in new approaches to
energy management and environmental impact.”
Window film being recognized in
these code changes is important
because it sets an example for
other states. A state, known for its
emphasis placed on energy conservation, is acknowledging the worth
of window film as a product.
“Such recognition establishes,
www.windowfilmmag.com
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“Now window film products
are going to be recognized as
true building materials by other
industries and trades.”

— Mark Rascon, Daystar Window Tinting
without question, energy control
window film as a legitimate product category of energy efficiency
solutions, whether for energy conservation or for demand side management or emissions reduction
reasons,” says Smith. “This proven
and readily available technology is
often overlooked and now can be
considered as a first choice when
cost-effectiveness and sustainability are considered.”

Dealer Dream

Dealers in California already are
making plans about how they will
include these new changes in their
sales pitch to customers. For some,
the new building code simply gives
them more credibility and legitimacy among the community.
“I think it’s exciting. It should add
legitimacy to window film,” says
John Henderson, owner of Royal
Window Films in Southern Calif.
“We are a commercial dealer so our
focus is entirely on commercial so
for us it is exciting. We have been
promoting it for years and this will
add legitimacy to our claims. Now
we can go to building owners and
show them hard evidence.”
SEPTEMBER-OCTOBER 2012

“It’s a credibilThe new California Building Code will include window film
ity thing,” says
as a retrofit measure.
Mark
Rascon,
owner of Daystar Window Tinting “Hopefully soon, the rest of the
in Casto Valley, Calif. “Now window country will follow suit.”
film products are going to be recThere will also be work ahead
ognized as true building materials for the window film industry to
by other industries and trades.”
develop these changes into usable
Legitimacy remains one of the material that can be presented to
big anticipated benefits to the new members of the construction and
changes.
architectural community.
“I can imagine that dealers who
“The next step will involve an
are more attuned to energy solu- expansion of educational activities
tions and whole building envelope about the proper uses and benefits
analyses will use code compliance which might be expected by the
as one more very important addi- use of energy control window
tion to their marketing state- films,” says Smith. “Architects,
ments,” speculates Smith.
builders, specifiers, code officials,
inspectors, energy rating organizations, as well as the public and
The Future
The change to the code was voted our own industry members will
through on May 31, 2012 and will go need more information in more
into effect in January of 2014. So formats than we currently might
where can dealers expect building have available. The development
and effective assimilation of this
codes to go from here?
“With this change, I hope to see information will be the next
installers stop cutting corners major task for our industry, as
with inferior products, which will well as working with the state
greatly help the public percep- officials in providing training and
tion of the value of window film assistance to those supervising
products as a true energy cost and implementing the new buildWF
cutting initiative,” says Rascon. ing codes.”
WINDOW FILM
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Cutting Edge

The Latest Innovations in Window Film Cutting Tools
by Katie O’Mara

B

eing on the cutting edge might
not be so difficult in the window film industry. The nature
of window film lends itself to
cutting—cutting tools that is. How
do you cut and mold your film
before application? Technology is
changing the industry’s tools,
software and window film itself.
See if your favorites are included
in this collection of some of the
latest innovations in cutting tools
on the market.

Slitter Saver
Scorpion Window Films’ film
cutter is made up of a heavy-duty
aluminum frame and is adjustable
to cut bulk rolls of film or vinyl
ranging from 10 inches to 72 inches. According to the company, the
cutter reduces wasted film and

Computing the Cut

vinyl because of a ¼ HP motor at
150 pounds of torque and a dual
safety cutting apparatus. The film
cutter is built by hand in the U.S.,
has a 78 inch core width capability

Solar Gard’s ComputerCut software has been around since 2000, but has
adapted and grown to include more services and designs.The software allows
users to customize automotive patterns with more than 100,000 Clearshield
paint protection patterns, decals,
custom graphic designs and glass
art designs. According to the
company, new patterns are
added daily without the need for
downloads or upgrade discs.The
software includes a pattern editor, support for imported patterns, automotive
invoice feature, architectural window planner, a
customized database of
patterns, multiple languages and operates
with almost any plotter
on the market.
❙❙➤ www.solargard.com
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and a built-in measuring system to
assist with accurate cutting. The
company says set up of the
machine is easy and the cutting
process is fast.
❙❙➤ www.scorpionwindowfilm.com

Knifeless Design
Performance Tools Distributing
is going knifeless with a new style
of cutting tool. The Knifeless
Cutting System is a tape that can

www.windowfilmmag.com
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Truly Cutting

be used to cut graphic film without having to use a knife. The tape
has a visible high strength filament that runs through the middle
and does the cutting. According to
the company, the tape is flexible
and can turn smoothly in any
direction or create a straight precise line. The graphic film is
placed over the tape and the filament is pulled through the graphic
film to cut. The tape leaves no
adhesive residue behind.
❙❙➤ www.44tools.com

Oh Snap
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Commonwealth Laminating & Coating Inc./SunTek
Window Films has released the latest version of TruCut,
a paint protection and window film cutting software.
The software allows users to cut through the
film without leaving behind excessive
product waste. According to the
company, the software has
accurate editing capabilities
which allow the user to
change patterns to fit the
specific needs of an installation. TruCut comes with
a library of vehicle patterns, including 2013 vehicle models.
❙❙➤ www.suntekfilms.com

Part of a Pair
Roland DGA has introduced its
latest tool for cutting, the Roland
GX vinyl cutter series. This cutter
can work with the Roland Film

OLFA’s latest cutting tool to emerge in the market is the SVR-2 stainless
steel, snap-off utility knife and blade. The tool has an automatic slide lock, a
built-in pocket clip/blade snapper and a stainless steel blade channel for blade
security.According to the company, the tool works well in moist environments
and has a slim design. The knife can be used by right- and left-handed people
and has a tool-free blade change.
❙❙➤ www.olfa.com

SEPTEMBER-OCTOBER 2012

+

Design software to offer dealers a
complete production solution.
The vinyl cutter ranges from 24-64
inches in width and can be used
to cut window tint and urethane
paint protection films. The film
design software gives users
access to more than 2,000 window
film pattern kits that can be
applied on more than 1,000 different vehicles.
WF
❙❙➤ www.rolandga.com
WINDOW FILM
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I’ll Have Another
The International Window Film Conference
and Tint-Off™ Returns to the South

L

ouisville, Ky., was buzzing on
April 28, 2012 as the horses
prepared to run, the gentleman placed their bets and the
ladies donned their hats. The city
was alive with the Kentucky Derby.
When the day ended I’ll Have
Another had been crowned victor
and the city was once again known
as a city of champions.
Fast forward five months later
and the city is buzzing again except
this time it is for the International
Window Film Conference and TintOff™. This gathering of the best tinters in the world as well as industry
experts and old friends, will be
found on September 20-22 in the
great city of Louisville. The event is
returning to the South this year and
after the rousing success of an
event last year, the industry is surely saying, “I’ll have another.”
Whether you are already preparing to attend the event or trying to
decide at the last minute, details
32
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about the seminars, competitions,
special events and the city of
Louisville are all included within
these pages. We hope to see YOU
in September!

Welcome to Louisville

Upon arriving in Louisville, attendees can visit the registration desk
to pick up their badges, ask questions and say hello to the WINDOW
FILM magazine staff. The registration
desk will be in two different locations, depending on when you are
picking up your badge. The
Louisville Marriott Downtown registration desk will be open on
Thursday, September 20 from 8 a.m.
– 6 p.m. and on Friday, September
21 from 7 a.m. – 12 p.m. For those
attendees looking to pick up their
badge late Friday or Saturday, the
Kentucky International Convention
Center will be open on Friday,
September 21 from 1 p.m. – 7 p.m.
and on Saturday, September 22 from

7 a.m. – 2 p.m. The Louisville
Marriott Downtown is directly connected to the Hyatt Regency
Louisville via a parking garage. The
Kentucky International Convention
Center is also connected to both
hotels through a temperature-controlled skywalk.
Be sure to keep your badge with
you because your attendee badge
makes you eligible for discounts
throughout the city at different
restaurants, museums, attractions, shops and more.

www.windowfilmmag.com
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Sights to See
For those looking for some afterhours excitement, Louisville has plenty
to offer. The city is the home of the
Kentucky Derby, Louisville Slugger and
Muhammad Ali. Attendees can receive
discounts at a number of local establishments by presenting their badge. For
a full list of participating businesses visit
the registration desk. Also, be sure to
check out the following sites:
Churchill Downs, America’s legendary racetrack and home of the
Kentucky Derby and the Kentucky
Derby Museum; The Louisville Slugger
Bat Factory and Museum (Main
Street), home of the legendary
Louisville Slugger baseball bat;
The Louisville Science Center and
IMAX theater (Main Street) provides
fun and discovery for inquiring minds
of all ages; Fourth Street Live!, a $70
million down own
t
complex of restaurants, coffee shops, bars, nightclubs
and other entertainment venues;
Glassworks houses 50 glass artists who
can be viewed creating their works of
art; open daily for tours and special
events; and so much more!
continued on page 34
SEPTEMBER-OCTOBER 2012
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I’ll Have Another
continued from page 33

Schedule of Competitions
(Please note the schedule is tentative and subject to change. Please check www.windowfilmmag.com/iwfc for the most
up-to-date schedule.)

Thursday, September 20, 2012
3:30 p.m. – 5:30 p.m.

Window Film Tint-Off™ – Automotive Division Mandatory Contestant Meeting
(Contestants and Judges Only)

Friday, September 21, 2012
12:00 p.m. – 1:00 p.m.

Window Film Tint-Off™ – Architectural Division Mandatory Contestant
Meeting (Contestants and Judges Only)
Competition Welcoming Ceremony on the Show Floor
Window Film Tint-Off™ – Automotive Division Rapid Round Preliminary Heats
Window Film Tint-Off™ – Architectural Division Heat 1

2:10 p.m. – 2:40 p.m.
2:50 p.m. – 7:00 p.m.
3:30 p.m. – 5:40 p.m.

Saturday, September 22, 2012
7:30 a.m.
10:30 a.m. – 2:00 p.m.
12:00 p.m. – 2:00 p.m.
5:00 p.m. – 7:00 p.m.

Finalists Announced for Window Film Tint-Off™ – Automotive Division
Window Film Tint-Off™ – Automotive Division Competition Finals
Window Film Tint-Off™ – Architectural Division Heat 2
Gala Awards Reception and Ceremony

Sponsors + Supporters
3M
44TOOLS.COM
A.N. Designs Inc.
A+ Career Apparel
ACI
Aegis Tools International Inc.
AGC Automotive Americas
AGRR™ Magazine
Auto Glass Safety Council
(formerly the AGRSS®
Council)
AutoGlassSearch.com
Avery Dennison
Burco Inc.
Carlex
Clear Advantage
Cleveland Auto Glass Supply Co.
Coach Glass

34
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Creative Extruded Products
Delta Kits Inc.
Diatech
DINOL
Dow Automotive Systems
Equalizer Industries Inc.
Extractor
Glass Doctor
Glass Mechanix
Glass Technology Inc.
Glass WRD
GlasWeld
Gold Glass Group (GGG)
GTS Services
HanitaTek Window Films
HSG
Independent Glass
Association

International Window Film
Association
Jiffy Steamer Co.
Johnson Window Films Inc.
Lil’ Buddy
Livgard & Lloyd PLLP
LLumar
Madico Window Films
Mainstreet Computers
Marcy Adhesives
Meritool
Mygrant Glass Co.
National Glass Association
National Windshield Repair
Association
Nordglass
Pilkington
The PipeKnife Company

Pittsburgh Glass Works, L.L.C.
Precision Replacement Parts
Quest Software Inc.
Scorpion Window Film
Shenzhen Benson Automobile
Glass Co. Ltd.
Sika Corp.
Solar Control Films
Solar Gard
SRP
Sunroof Express
SYNERGX Technologies Inc.
WINDOW FILM Magazine
Windshield Guru
Xinyi Auto Glass (North
America) Corporation
Yih-Tair Industries
Inc./Flexline

www.windowfilmmag.com
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Exhibition/Extravaganza Floor Plan

Competition Area

Competition Area

Competition Area

continued on page 36
SEPTEMBER-OCTOBER 2012
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I’ll Have Another
continued from page 35

Conference Schedule
Please note, there are numerous instances where two presentations have been scheduled for the same time. There are
also repeat seminars, and all of this was designed to allow dealers to make choices, based on individual schedules,
while still having the flexibility of attending most if not all of the sessions and presentations. Please note the schedule is
tentative and subject to change. Visit www.windowfilmmag.com/iwfc for the most current and up-to-date schedule.
The International Window Film Conference and Tint-Off™ will be providing door prizes during some of the educational seminars (many of which will be given at the Saturday educational sessions). You must be present to win!

Thursday, September 20, 2012
IWFA Accreditation Review and Testing
9:00 a.m. – 10:30 a.m.

Basic Solar Control Accreditation

11:00 a.m. – 12:30 p.m.

Safety/Security Accreditation

1:30 p.m. – 3:00 p.m.

Advanced Solar Control Accreditation

3:30 p.m. – 5:00 p.m.

Automotive Accreditation

1:30 p.m. – 2:00 p.m.

Lunch and Learn Presentations

2:15 p.m. – 3:15 p.m.

Managing Your Business

3:30 p.m. – 4:30 p.m.

Time & Territory Management

4:30 p.m. – 5:30 p.m.

How to Get Involved with Window Film

6:00 p.m. – 9:30 p.m.

An Evening of Champions – Round One:
Be recognized as the champion that you
are and be surrounded by the “greats.”
(optional event)

Friday, September 21, 2012
8:00 a.m. – 8:45 a.m.

Welcome, Industry Update and Getting
Involved with the International Window
Film Association

9:00 a.m. – 10:00 a.m.

Managing Your Business

9:00 a.m. – 10:00 a.m.

Effects of Solar Energy on Glass

10:30 a.m. – 12:00 p.m.

Joint Keynote: Steering Your Ship Through
Rough Waters: Lessons on Leadership

1:00 p.m. – 2:00 p.m.

The Latest in Glass Technology

For descriptions of the seminars and more details visit www.windowfilmmag.com/iwfc.
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Selling Techniques and Handling
Objections
International Window Film Conference
and Tint-Off™ Exhibition/Extravaganza

5:00 p.m. – 7:00 p.m.

Silent Charity Auction

5:00 p.m. – 7:00 p.m.

Cocktail Party on the Show Floor –
What better way to wrap up a full day
of education than a libation and tasty
hors d’oeuvres?

Saturday, September 22, 2012
8:00 a.m. – 9:00 a.m.

EFILM Analysis

8:00 a.m. – 9:00 a.m.

Effects of Solar Energy on Glass

9:00 a.m. – 10:00 a.m.

Exterior Films – How & When?

9:00 a.m. – 10:00 a.m.

Using Digital Avenues to Market Your
Business

10:00 a.m. – 2:00 p.m.

International Window Film Conference
and Tint-Off™ Exhibition/Extravaganza

2:00 p.m. – 3:00 p.m.

Using a Management Software System to
Better Your Business as a Whole

2:00 p.m. – 3:30 p.m.

Customer Service: How to Keep
Customers Rushing Back for More

3:00 p.m. – 4:00 p.m.

The Latest in Glass Technology

3:30 p.m. – 5:00 p.m.

Tips and Techniques for Safety and
Security Films

4:00 p.m. – 5:00 p.m.

Selling Techniques and Handling
Objections

5:00 p.m. – 7:00 p.m.

Gala Awards Reception and Ceremony
– The International Window Film Tint-Off™
(optional event)

SEPTEMBER-OCTOBER 2012
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Lyle R. Hill

Visit Auto Glass Week™
Co-located with the International
Window Film Conference and TintOff™ will be Auto Glass Week™
2012. Auto Glass Week consists of
educational seminars dedicated to
the auto glass industry as well as
AGRR™ magazine’s repair and
replacement competitions. These
competitions will be held on the
Exhibition/Extravaganza
floor
September 21-22. Your attendee
badge will get you into the auto glass
seminars and access to view the
competitions if you are looking to
expand your business or gain more
insight into the auto glass industry.

Competitive Edge
Returning again this year is the
International Window Film TintOff Automotive Division as well as
the Architectural Division, which
was last held in 2008. The
International Window Film Tint-Off
Architectural and Automotive
Divisions are an opportunity for
tinters from around the world to
compete to tint an architectural
frame or demonstrate their automotive tinting skills on a vehicle.
Industry veterans judge the competitors’ tint installations in each
division as well as their procedures, safety and cleanliness. It is
also a chance for tinters to learn
from other professionals, execute
quality installations, pick up innovative techniques and of course
compete for the chance to hold
the title of “World’s Best
Architectural Window Film Tinter,”
and “World’s Best Automotive
WF
Window Film Tinter.”
WINDOW FILM
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London Calling
Recent Film Installations in
London Offer Added Protection
by Katie O’Mara

T

he city of London and surrounding areas have been
undergoing major renovations this summer and the city
has been brimming with activity.
Arguably, one of the more important additions to the city’s buildings included large-scale installations of 7-mil security film, as well
as some minor sun control film.
These security films, installed in
select buildings in and around
London Stratford, will aid in the
protection of both people and
property in the event of a terror-

ist attack or possible bombing.
“3M took part in a major tender
process to help protect key city
center sites and hotels across the
United Kingdom such as in
London,
Glasgow
Cardiff,
Manchester,
Newcastle
and
Coventry,” says Tim Thornton,
business director of energy conservation for 3M. “As part of this
tender process 3M won 100 percent of the contract to both manufacture and fit anti-shatter window film to all relevant sites
across the U.K. within tight time

frames. 3M worked in conjunction
with a number of their approved
U.K. installation partners in order
to meet the demanding time lines
associated with this project.”

Why Film?

Every situation and location is
different, but when it comes to
security film the reasons tend to
revolve around protection from
storms, outsiders and explosions.
For the U.K., the main concern was
protection from outsiders intending to harm others.

Photo: AP Images

“This has helped to increase the visibility
and understanding of the benefits that
window films can offer to a range
of commercial buildings
including both safety and
security as well as for
solar control to help
address energy cost
and occupant
comfort.”
— Tim Thornton,
3M

Wembley Arena was one of
many projects in the London
area that received a window
film security makeover.
38

WINDOW FILM

www.windowfilmmag.com

© 2012 WINDOW FILM Magazine. All rights reserved. No reproduction of any type without expressed written permission.

“The prime purpose was to
enhance safety and security of key
city sites and associated buildings in
key cities across the U.K.,” says
Thornton.
“There is a greater awareness of
the terrorist threat here so security
film use and application is more
common than it is in the States,”
says a dealer who worked on the
project. “It is an accepted method
to minimize injuries from bomb
blasts to people and property and
to provide safety glazing. Security
film is a lot more common here in
the United Kingdom and Ireland
because there have been more frequent bombings over the years,
especially in Northern Ireland and
London. Also, government regulation [Reg. 14] requires safety film on
glass in public buildings and venues
that do not have laminated glass
installed, so there is a lot of work
from that angle. Sun control is less
common here and, unlike the
States, it does not have government
approval as an energy saving technology. There are no rebates or
incentives to have it installed.
Combine that with the cooler climate, especially this summer, and
the widespread lack of air conditioning and it’s a slower grind for
solar control.”

Installation and Challenges

Installations on the multi-city and
multi-building project were completed by a handful of dealers in the U.K.
area. Among them were Applied
Products, Deans Group, Filmshield,
GP Systems Ltd., Guardian Glazing
Films, National Window Films, Pabro
SEPTEMBER-OCTOBER 2012
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Film Ltd, Pentagon Protection Plc
and Solarshield.
“The main challenge was related
to time pressures and also gaining
access to busy sites and locations.
However 3M and its installation
partners successfully completed
this project, drawing on their collective experience of managing and
installing films on similar projects,”
says Thornton.
For the many dealers involved,
the challenges included adjusting to
new regulations for safety, as well as
being processed through security
check-points.
“You can’t work on a ladder over
three meters so we had to erect scaffolding or use lifts. They have a
whole division here called public
health and safety. We all had to wear
PPE, hard hats, steel toed boots,
safety glasses. Anytime you are on
the site you have to wear all of this
equipment,” says one of the project’s dealers. “Since it was such a
high-profile event everyone had to
go through several security inductions. In addition to the main security indoctrination, which included a
photo ID, finger print recognition
and pink badge, each site has a separate induction. Each venue’s induction would take from 10 minutes to
three hours. In addition to all that,
we had to do a risk analysis for each
site and a method statement. It had
to be in writing and include an
overview of the whole project. ”
Despite the challenges, the dealer
says the team made it work in the
time that they had.
“We were responsible for
approximately 80,000 square feet
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and used six to eight installers,”
says the dealer. “Because everything started a month later than
originally planned, we were really
spread out. They wanted someone
working at each site, which isn’t
the most productive and efficient
way to tackle large scale projects.
I wanted to concentrate all my
forces at one site—knock it out—
then on to the next one. They were
panicking and worried we wouldn’t be able to finish in time. We
eventually finished Earl’s Court
and the Plaza Hotel doing it their
way and then I was able to pool all
my installers to focus on the other
venues. We had only six days left
to finish [more than] 20,000
square feet and 95 percent of it
required lifts and booms. I
thought, ‘stand back and watch
how it’s supposed to work.’ It
looked like an ant farm and we
knocked it out in time. We finished
on Friday the 13th—who says
that’s an unlucky day?”

Global Recognition

The recognition of window film as
a retrofit solution gives the industry
additional legitimacy and spreads
the word about window film.
“This has helped to increase the
visibility and understanding of the
benefits that window films can offer
to a range of commercial buildings
including both safety and security
as well as for solar control to help
address energy cost and occupant
comfort,” says Thornton. “This is
especially important as many of
these companies have multiple sites
WF
and locations globally.”
WINDOW FILM
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A DIRECTORY OF INDUSTRY SUPPLIERS

DISTRIBUTORS

Architectural Film

Huper Optik International Pte Ltd
12, Jalan Kilang Barat, #04-03
Singapore 159354
(65) 6276-4555; fax: (65) 6276-9917
www.huperoptik.com

Aegis Films
3135 Medlock Bridge Road
Norcross, GA 30071
770/417-1281; fax: 770/417-1381
www.aegisfilms.com

SAGR Products Int'l
1785 Biglerville Road
Gettysburg, PA 17325
800/223-4385; fax: 717/334-6483
sales@sagrproducts.com

Geoshield Window Film
8000 GSRI Ave., Bldg. 3000
Baton Rouge, LA 70820
800/234-6133; fax: 225/578-3975
www.geoshieldusa.com
SAGR Products Int'l
1785 Biglerville Road
Gettysburg, PA 17325
800/223-4385; fax: 717/334-6483
sales@sagrproducts.com
Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com

Sun-Gard Window Films
2630 Fairfield Avenue S.
St. Petersburg, FL 33712
888/887-2022
www.sun-gard.com
Automotive Film

Aegis Films
3135 Medlock Bridge Road
Norcross, GA 30071
770/417-1281; fax: 770/417-1381
www.aegisfilms.com

Geoshield Window Film
8000 GSRI Ave., Bldg. 3000
Baton Rouge, LA 70820
800/234-6133; fax: 225/578-3975
www.geoshieldusa.com
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Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com
Starco Distributing
1441 N. Cayamaca St.
El Cajon, CA 92020
619/937-0367; 888/359-3456
fax: 619/937-0369

Sun-Gard Window Films
888/887-2022
www.sun-gard.com
Decorative Film

Solar Graphics Inc.
12167 49th St., Unit 100
Clearwater, FL 33762
800/869-8468
fax: 727/321-6004
www.coloredfilms.com
Residential Film
Johnson Window Films Inc.
20655 Annalee Ave.
Carson, CA 90746
310/631-6672; 800/448-8468
fax: 310/631-6628
info@johnsonwindowfilms.com
www.johnsonwindowfilms.com
Security Film
HanitaTek Window Films
4010 La Reunion Parkway, Ste. 100
Dallas, TX 75212
800/660-5559; fax: 214/351-5835
info@hanitatek.com
www.hanitatek.com
Madico Window Film
888/887-2022
www.madico.com

Solar Film
HanitaTek Window Films
4010 La Reunion Parkway, Ste. 100
Dallas, TX 75212
800/660-5559; fax: 214/351-5835
info@hanitatek.com
www.hanitatek.com

FILM INSTALLATION SERVICES
U.S. Film Crew
100 Broughton Road
Pittsburgh, PA 15102
877/946-3693; fax: 412/798-0900
glenn@usfilmcrew.com
www.usfilmcrew.com

MANUFACTURERS
Architectural Film

Aegis Films
3135 Medlock Bridge Road
Norcross, GA 30071
770/417-1281; fax: 770/417-1381
www.aegisfilms.com
Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919
fax: +972-4-985-9920
solar@hanitacoatings.com
www.hanitacoatings.com

Madico Window Film
2630 Fairfield Avenue S.
St. Petersburg, FL 33712
727/327-2544
sales@madico.com
www.madico.com
Solutia Inc.
Performance Films Division
575 Maryville Centre Drive
St. Louis, MO 63141
314/674-1000; 800/255-8627
fax: 314/674-1950
www.llumar.com

Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478

www.windowfilmmag.com
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fax: 858/514-4231
www.solargard.com
SunTek®/Commonwealth
Laminating & Coating, Inc.
345 Beaver Creek Drive
Martinsville, VA 24112
276/632-4991; fax: 276/632-0173
www.suntekfilms.com
Automotive Film
3M Window Films
866/499-8857
www.3m.com/window

Aegis Films
3135 Medlock Bridge Road
Norcross, GA 30071
770/417-1281; fax: 770/417-1381
www.aegisfilms.com

ATC Film
5934 NW Batchelor Terrance
Port Saint Lucie, FL 34986
772/332-7799; fax: 772/408-8285
www.atcfilm.com
Erickson Intl./American
Standard Window Film
3135 Marco St.
Las Vegas, NV 89115
800/835-9676; fax: 702/643-0509
Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919
fax: +972-4-985-9920
solar@hanitacoatings.com
www.hanitacoatings.com

Madico Window Film
727/327-2544
sales@madico.com
www.madico.com

Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com
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Commercial Film
3M Window Films
866/499-8857
www.3m.com/window
Decorative Film
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SECURITY PRODUCTS
Attachment Systems

FilmFastener LLC featuring BondKap™
8206 Copeland Rd.
Odessa, FL 33556
813/926-8721; fax: 813/920-8662
www.FilmFastener.com

TOOLS AND SUPPLIES
Artscape Inc.
3487 N.W. Yeon Ave.
Portland, OR 97219
888/503-0354; fax: 503/419-2226
jwmatt@artscape-inc.com
www.energy-film.com
Film Shades

Performance Tools Distributing
7640 Commerce Place
Plain City, OH 43064
866/448-6657 or 614/873-4800
fax: 614/873-4899
daustin@44tools.com
www.44tools.com

Midwest Marketing
2000 E. War Memorial
Peoria, IL 61614
800/638-4332; fax: 309/688-8894
jim@midwestmarketinginc.com
Residential Film
3M Window Films
866/499-8857
www.3m.com/window
Security Film
Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919
fax: +972-4-985-9920
safety@hanitacoatings.com
www.hanitacoatings.com

Madico Window Film
727/327-2544
sales@madico.com
www.madico.com

Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com

Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com

WEBSITES TO VISIT

Solamatrix, Inc.
888/887-2015
www.solamatrix.com
Training School
Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com
Windowtinting.com
800/580-7953

To place your listing(s)
in the Supplier’s Guide,
please contact
Tina Czar at
540/602-3261, or email
tczar@glass.com

WF

November/December WINDOW FILM
magazine’s deadline is
September 28th (SEMA issue).
WINDOW FILM
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INDUSTRY EVENTS

AUTOMOTIVE FILM EVENTS

September 20-22, 2012
International Window
Film Conference and Tint-Off™
Sponsored by WINDOW FILM
magazine and the International
Window Film Association (IWFA)
Kentucky International Convention Center
Louisville, Ky.
Contact: WINDOW FILM magazine
at 540/720-5584 or visit
www.windowfilmmag.com/iwfc

September 20-22, 2012
Auto Glass Week™ 2012
(Exhibition/Extravaganza
September 21-22)
Co-sponsored by AGRR™ magazine,
the Auto Glass Safety Council (formerly
the AGRSS Council), the Independent
Glass Association, the National Glass
Association and the National Windshield
Repair Association; Includes Auto Glass
Repair and Replacement Olympics
Kentucky International Convention Center
Louisville, Ky.
Contact: AGRR magazine at 540/7205584 or visit www.autoglassweek.com

October 18-20, 2012
SGIA Expo 2012
Organized by the Specialty Graphics
Imaging Association
Las Vegas Convention Center
Las Vegas, Nev.
Contact: www.sgia.org

October 30-November 2, 2012
SEMA Show 2012
Sponsored by the Specialty Equipment
Market Association
Las Vegas Convention Center
Las Vegas, Nev.
Contact: www.semashow.com

ARCHITECTURAL FILM EVENTS
September 20-22, 2012
International Window
Film Conference and Tint-Off™
Sponsored by WINDOW FILM
magazine and the International
Window Film Association (IWFA)
Kentucky International
Convention Center
Louisville, Ky.
Contact: WINDOW FILM magazine at

540/720-5584 or visit
www.windowfilmmag.com/iwfc

October 1-4, 2012
NFRC Fall Membership Meeting
Organized by the National
Fenestration Rating Council
Portland, Ore.
Contact: www.nfrc.org

October 23-23, 2012
glasstec
Organized by Messe Dusseldorf GmbH
The Dusseldorf Trade Fair Center
Dusseldorf, Germany
Contact: www.glasstec-online.com

November 14-16, 2012
Greenbuild 2012
Organized by the
U.S. Green Building Council
Moscone Center
San Francisco, Calif.
Contact: www.greenbuildexpo.org WF
Send your events to
editor Katie O’Mara at
komara@glass.com.

S u b s c r i b e t o W I N D OW F I L M m ag a z i n e f o r Fre e

I want to start/continue my FREE SUBSCRIPTION to WINDOW FILM magazine: ❒ YES ❒ NO

Name: __________________________________________
Title: ___________________________________________
Company: _______________________________________
Phone:__________________________________________
Fax: ____________________________________________
Email: __________________________________________

Please answer the following questions:

PRIMARY WINDOW FILM BUSINESS:
(check one only)

A
B
C
D
Z

Dealer
Distributor
Manufacturer
Attachment/Component Manufacturer
Other (please specify)
_______________________________
JOB TITLE: (check one only)
A ❒ President, Owner or other Corporate executive
B ❒ Manager
C ❒ Film Applicator/Installer
Z ❒ Other (please specify)
_________________________________
TYPE OF WINDOW FILM YOU BUY OR SELL:
❒
❒
❒
❒
❒

(Check ALL that apply)

A
B
C
D
E
Z
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❒
❒
❒
❒
❒
❒

Architectural
Auto
Decorative
Paint Protection
Security
Other (please specify)
_______________________________

WINDOW FILM

Signature: _______________________________________
Date:___________________________________________
Address: ________________________________________
City: ___________________________________________
State/Province: __________________ Zip/Postal: _________
Country (if not USA):_______________________________
NUMBER OF EMPLOYEES:
A ❒ 1-4
B ❒ 5-9
C ❒ 10-19
D ❒ 20-49
E ❒ 50-99
Z ❒ 100+

MY BUSINESS IS ENGAGED IN THE WINDOW
FILM INDUSTRY:
❒ Yes
❒ No

❒ Check here to also subscribe to the free
WINDOW FILM e-newsletter.

Fax This Form to
630/482-3051
OR

Subscribe online at

www.glass.com/subcenter

Subscriptions are free to all qualified recipients. Digital edition is free worldwide. Addresses outside the
U.S. requesting the print edition, please add $40 for postage fees. By subscribing and signing this
form, I also agree to allow publisher to contact me via fax, email and/or telephone in the future.

www.windowfilmmag.com
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Phone

Fax

Aegis Films

800/438-8468

678/333-0892

www.aegisfilms.com

3M

866/499-8857

651/733-5502

www.3M.com

888/321-5111

276/632-0173

www.suntekfilms.com

18-19 Commonwealth Laminating & Coating

Web Address

45

Global Window Films

866/664-5622

813/814-2080

www.globalwindowfilms.com

46

HanitaTek Window Films

800/660-5559

262/754-3776

www.hanitatek.com

17

Jiffy Steamer

800/525-4339

731/885-6692

www.jiffysteamblade.com

C2

Johnson Window Films

800/448-8468

310/631-6672

www.johnsonwindowfilms.com

800/225-1926

888/553-8468

www.madico.com
www.nexfilusa.com

26-27 Madico
8-9

Nexfil USA

310/516-8986

310/538-1137

25

NDFOS Window Film

82-2-782-7790

82-2-782-9284

7

OLFA North America

847/233-8718

847/233-8907

www.olfa.com

11

Scorpion

800/843-9087

765/653-7175

www.scorpionwindowfilm.com

877/345-9478

858/514-4231

www.solargard.com

U.S. Film Crew

877/946-3693

412/798-0900

www.usfilmcrew.com

12-13 Wintech Window Films

888/983-3356

714/522-1448

www.wintechusa.com

866/994-7060

614/652-3693

www.zolatools.com

22-23 Solar Gard
3
15

ZOLA

www.ndfos.com

For more information on these companies’ products, visit http://products.windowfilmmag.com.

Windowfilmmag.com is your news
source for the film industry

catch the latest headlines from news stories affecting today’s market
• watch current and past episodes of the FILM’d series • read the
current issue of WINDOW FILM • check out when industry events are
happening • subscribe to the WINDOW FILM e-newsletter • read industry
blogs • search the WINDOW FILM magazine archives for past issues • get connected with
us on Twitter and Facebook • view new product information as seen in the latest issue
• search the Online Buyer’s Guide and industry classifieds • participate in surveys affecting
our industry • update your subscription • meet the editorial staff • and so much more!

Bookmark www.windowfilmmag.com today!
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INSTALLER PROFILES

A

Above and Beyond

Austin Cook, Quality Window Tinting, San Luis Obispo, Calif.

Cook has learned a
lot about the industry
and expanded the
business since he
took over at Quality
Window Tinting.
“Over the past five
years Austin has
expanded the shop by
100 percent, adding
additional services
and product offerings, and increasing
the territories that
[the company] services,” says Micaela
Hichborn, director of Austin Cook (left) works closely with Micaela Hichborn
operations for Quality (center) and Dane Mclaughlin (right) to give customers
Window Tinting.
the best possible experience with Quality Window Tinting.
“The
increased
awareness of the benefits of win- their car, giving them a ride, or
dow film coupled with the increase leaving a new microfiber in their
of residential and commercial car,” says Cook.
buildings in San Luis Obispo have
Cook also takes pride in his
made window tinting a profitable work environment, installing a
career path,” says Cook. “Since the HEPA filter, reverse osmosis syspurchase of the business, I have tem and maintaining a climateexpanded the services and physi- controlled shop environment.
cal location, adding window crack Just last year, the company
repair, headlight restoration, an removed and replaced 1,270
additional bay and a waiting room square feet of film and reapplied
for customers.”
eight mil security film for a wellIn addition, Cook has also known retail chain.
added a new service signs and
Since
purchasing
Quality
graphics business to the shop, Window Tinting, Cook has
which includes wide format print- received more than 70 Google
ing. However, what makes Cook reviews and a five-star rating.
stand out in the crowd is his dedi- Cook said one of the main motivacation to giving the customer tions for making his business a
more than what they pay for.
success was to provide the “step“We take pride in going above ping stones” so that he could do
and beyond for each and every the outside activities that he
customer, whether it be washing enjoys so much.
When Cook is not busy in the
Do you know someone who is a star among window film tinters? Then we
shop, you can find him enjoying
want to hear from you with your nominations for “Film Stars.” Email Katie
the outdoors, riding dirt-bikes
O’Mara at komara@glass.com your nominations.
WF
and horses.

ustin Cook’s passion for window film started differently
than the journeys of many
other tinters. Five years ago, Cook
was simply looking for a business
to purchase when he took his vehicle in to Quality Window Tinting
for a film installation.
“I immediately asked the owner
if he would train me to tint so that
I could open up my own tint shop,”
says Cook. “Although he was
unwilling to train me, he told me
that his business was for sale. We
agreed upon a price and I purchased the business along with
three months of training. I came in
early and left late every day to fit
all the training into three months.”
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Your time and materials are valuable—maximize both with InfoZone™, Hanita Coatings’ new
iPhone App. InfoZone calculates how much film you need in each width for your entire job,
trimming time and increasing accuracy from the old paper and calculator method. You can
even email the results to your shop to get a start on the project. Plus the glass breakage
warranty info is right on your iPhone or iPod touch.
Trim your budget and your time spent. Get InfoZone. It’s Free.
Learn more at www.hanitatek.com/app.
And our film is pretty great too.

www.hanitatek.com

facebook.com/hanitatek

Proud Supporter of the 2012 International Window Film Conference and Tint-Off™
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Finally—A Tint Tool that
Trims Wasted Time

800.660.5559

>

