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It’s like money

in the bank.

Most window film dealers would agree that selling window films is easier when they’re
backed by 3M. Why? Because people know and trust the 3M brand.
Cash in on the opportunity. Find out all the benefits of becoming an authorized
3M window film dealer at 3M.com/windowfilmdealer

3M is a trademark of 3M.
© 2012, 3M. All rights reserved.
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Our strategy determines the success.
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prepares us for the unexpected. Why leave it to chance when your next
move can determine your success?
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“We’re making some of the best
window film I have ever seen.
Our facility is top notch!”
- Keith Dalton, 37 years of window film manufacturing experience
and VP of manufacturing – Aegis Films

1-800-GET-TINT
1-800-GE
T-TI N T
438 -8468
NEXT DAY DELIVERY NATIONWIDE—
AT GROUND RATES.
JOIN THE RIDE! Now Hiring Outside Sales Reps for the
Northern CA, Southern CA, Ohio and Arizona.
Email: careers@aegisfilms.com

Lifetime Warranties
©2012, Aegis Films. All rights reserved.
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CASEY NEELEY

W

Taking Chances

e live in a world that seeks
greatness. This is especially true for both the window
film industry and for me.
As a child, the only thing I really
excelled at was reading. I was
neither an athlete nor a mathlete, and I certainly didn’t
know what I wanted to do
“when I grew up.”
Friends and family would tell
me how good I was at telling
stories and recounting events,
but how was that supposed to
translate into a career?
Finally it dawned on me. I realized then I could combine my love
of reading with my storytelling
abilities as a writer. My love of people and their stories instantly drew
me to magazines. I realized then
my ultimate goal—my calling—was
to be a magazine editor. In my
search for personal success and
happiness, I knew I had to begin
that career.
My recent experience as editor of
W INDOW FILM has shown me that the
window film industry shines greatness as well.
Having the privilege of watching
many industry members compete
at the recent International Window
Film Conference and Tint-Off™
allowed me to witness the great
dedication and pride all of you
have in your work. Seeing the competitors work with the films gave
me a much higher appreciation for
the effort and skill that is involved
in installations. For more on the
IWFC, see page 32.
As I continue to learn about window film and attend industry events
such as this year’s SEMA Show, I
6
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look forward to getting the chance
to meet many of you. Speaking with
manufacturers and dealers as well as
installers is always a great opportunity. This is your magazine and I want
its content to reflect your
needs. To learn more about the
SEMA Show, see page 36. For a
list of other upcoming events,
see page 42.
As I get to know more
about window film, I am also
excited to learn about any
new products, innovations
and applications.
One of the window film applications I have found most interesting
is security films. After the recent
embassy attacks, it was refreshing
to see an industry offering such a
unique, effective option. As a consumer, it wasn’t a security option I
had ever considered but as I learn
more, I certainly understand its
value. You’ll see more information
about protective glazings and security films on page 30.
As we prepare for the New Year, I
am hopeful about the bright future
window film has and excited to see
what the upcoming year holds. As
consumers become more educated
on the significance and benefits of
window film, I have no doubt the
market will continue to rise and
both dealers and manufacturers will
see even more growth. For more predictions on the 2013 year in window
film, see page 28.
The window film industry is where
it is today because someone took a
chance on it. As I continue to strive
for personal greatness, I look forward
to doing it with you. Thank you for
WF
taking a chance on me.
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Gardena, CA
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JOHN PARKER

J

Cost-Effective Energy Savings

ust reading the headline
“Window Film is the Most CostEffective
Energy
Saver,”
which appeared in top media
outlets, gives us pause and the
chance to reflect on the last 12
months. Our industry as a whole
has advanced in a manner that is
helping to “lift all boats.” This
includes the manufacturers that
both innovate and produce highquality films, the distributors
that offer guidance on the best
product for the job and the dealers and installers that have oneto-one contact with the consumer
and business owner.
Like many of you, I am involved
in the day-to-day running of a
business, focused on the daily
challenges and near-term hurdles
ahead. But when I lift my head up
to look at the whole 360 degree
scene, there is so much to be
thankful for!

Moving Forward

When we look back and see
what’s been accomplished in one
year, it makes me proud to be a
member of the International
Window Film Association (IWFA)
and work in an industry that is
making a real difference to consumers and businesses alike.
Here are just a few examples that
should make all of us proud:
At the International Window
Film Conference and Tint-Off™ in
2011, the IWFA co-sponsored a
series of “how to” workshops on
using social networking sites such
as Facebook and YouTube. Today,
when I scan the digital landscape,
I see a growing cadre of dealers,
distributors and manufacturers
using social media to advance
10
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their business and the industry.
In many cases, the information
source for their outreach comes
right from the news releases and
hundreds of articles that were
distributed and placed by the
IWFA.
Next, when I reflect on the
behind-the-scenes work that the
IWFA professional staff, led by our
own Mr. Window Film, Darrell
Smith, is achieving on our behalf,
it really gets me revved up and
gives me that “can do” inspiration
to move forward.

Sowing the Seeds

We know that from a small seed
grows many branches of a tree.
One seed planted this year was
the report prepared by the IWFA
consultant ConSol. It developed
groundbreaking research that
proved that window film—across
the California market—is hands
down the most cost-effective
energy savings retrofit that can
be had. The branches from that
seed spread quickly to the
California Energy Commission.
They put window film on the fast
track and voted it into the building code for 2014. California is the
first state in the nation to make
this smart move. Stay tuned,
because this tree is branching
out even further.
Again, from small beginnings
came the voice of one trucker from
Canada, doing everything to fight
skin cancer from his career-long
exposure to UV rays, brought
awareness to window film. In trying to protect his skin, he was often
fined for having window film. His
voice reached the ear of the IWFA’s
transportation and safety experts,

J. Lynwood Butner Consulting.
Working with the Department of
Transportation in the U.S., the
IWFA obtained an important clarification, permitting the use of 70
percent visual light transmittance
(VLT) film on the sidelites of
truck cabs across the U.S.—no
ifs, ands or buts. Following a
front-page article quoting the
IWFA on the topic in Truck News
in Canada, that country may also
adopt the U.S. standard. Looking
ahead, even further improvements for truckers in the U.S. are
possible.

Working Together

The IWFA is a non-profit association, and associate we do. This
year we issued a joint news
release with the American
Trucking Association and we continue to work with many other
groups in support of mutual
goals. The National Fenestration
Rating Council (NFRC), the body
that rates the energy-saving capabilities of glass and window film,
has been publicly supportive of
our industry and the impact that
we are having.
We also continue to work on a
state-by-state basis and nationally with utilities, building code
officials, green energy associations and a matrix of interlinked
organizations to educate on the
value that window film brings to
the table as the most cost-effective means of saving energy—and
that is something we can all be
WF
grateful for and proud of!
John Parker is the president of the
International
Window
Film
Association (IWFA).
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More info

WWW.WINTECHUSA.COM

Order Online 24/7

WWW.SHOPWINTECH.COM

Call direct

Email us

1-888-983-3356

info@wintechusa.com

®
Decorative and Design Films
Achieve a myriad of incredibly vivid visual effects with Wintech’s decorative and design films.
Breathe new life into the office or home by personalizing them to your tastes.
Five new films have been added to enrich your design experience;
explore your choices with Mirror, Polka Dot, Pebble, Antique and Flower Petals.

Mirror

/wintechusa
/wintechusa
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ANTI-GRAFFITI

Xenium is a color stable true carbon film.
The densely packed carbon compounds used in its
construction give the film incredible heat rejection
and immunity against fading.

Check out our new carbon films
X 205, X 220, X 235, X 250

Try Wintech’s newest addition of films designed to provide you with an increased line of options.
Create an environment that best suits your needs.

The Enerv series contains the most advanced
ceramic technology that Wintech has to offer. Enerv
is an excellent choice for projects requiring a light
hue, maximum heat rejection, and low reflectivity.

EB 5095, EB 6095, EB 5590, EB 7090
EB 6080, EB 7080, EG 7080, EB 7580

Wintech Booth #12151

SECURITY

Wintech on
smartphone

DECORATIVE

DESIGN ART-LOVIEW

CERAMIC-ENERV
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DONNA WELLS

The Art of Giving

A

s 2012 draws to a close and
the window film season
comes to an end you may be
wondering how you are going to
keep the business going through
the winter months. This is an ageold question for anyone who has
been in the window film industry
for any length of time.
So, how do so many window film
companies manage to keep their
cash flow going in the winter
months? The answer is the art of giving: gift cards, gift certificates, bonus
buys, coupons—you get the idea.

‘Tis the Season

We have entered the season for
giving. Why not advertise window
film as a great gift to give? For
years, I advertised gift certificates
at my business. People would
come into the store and gladly purchase the gift of window film. Many
times, I would be in the store
selling gift certificates
on
December

24th at 6 p.m. Why? People were
looking for that perfect last minute
gift and I was happy to be the company to provide a creative yet
practical idea for them.
Bonus buys and coupons aid in
the art of giving. True, you are not
receiving money in advance for
work you have not yet performed,
but your customers are motivated
to spend money on window film
which they may not have otherwise purchased in 2012.
Coupons or bonus buys are like
personal gift certificates for the
purchasers. They allow the end
users to purchase a gift for themselves and you receive dollars to
keep your door swinging open during the lean season. A bonus buy is
a smart way to team up with other
companies in the area. You could
pair with a car alarm company or a
detail company and offer a package. For example, “spend $300
on automotive window film
and receive a complimentary detail on your
vehicle.” The detail
company could
offer a complete detail
for $200
with a

bonus lure of $50 off vehicle window film. Or, you could team up
with a window washing company
and offer a discount on each service when both are purchased.
Remember, the company with
which you join is advertising your
company at their location. Your
company is now reaching clients
that you might not have reached
before and you are perfecting the
art of giving.

Giving Back

The art of giving is to truly give.
Identify your favorite local charity and apply window film complimentary to a portion of their
offices. You will feel good about
donating your time and support.
The charity will be thankful that
you decided to help them out. Be
sure to use your marketing skills
and alert the local media. It will
make a true feel-good story during the holiday season and your
company will be viewed by hundreds on television who might not
have previously heard of you. It
is definitely a win-win situation
for all parties.
Regardless of how you decide to
help spread your good will during
this holiday season, remember
everyone likes presents! Giving
something away or heavily discounting is an excellent way to
share the gift of window film with
those who know little or nothing
about our industry. You will introduce them to a new way of saving
money and putting dollars back into
their pockets. What could be a more
WF
perfect gift? Happy Holidays!
Donna Wells is the division head of the
wholesale division at Window Film Depot.
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MANNY HONDROULIS

I

Recommendations for Technology

’m often asked for my recommendations on different technologies so I found it appropriate to share them with you. Keep in
mind that technology changes at
rapid speeds, so what might be a
great product today may be outdated tomorrow.

Computer

A good desktop computer is the
backbone of any office’s infrastructure. It keeps our financial records,
contact lists and is used for checking email and creating documents
like spreadsheets and presentations. So given the importance of
its job, what should you look for in
a desktop? Nathan Work of Work
Consultants, a company that advises small-to-medium size businesses on strategic technology decision making and then implements
those solutions, writes, “As far as
desktop computers go, I’m mostly
vendor-agnostic; most of the parts
inside desktop computers are identical. The differences are found in
the accessibility and serviceability
of the parts inside, the manufacturer’s customer service, and the usefulness, or better yet, the absence
of vendor-installed software.”

Laptop

There may be some members of
your organization who are better
served using a laptop, especially
an outside salesperson with computing needs. When making the
decision to purchase a laptop, you
will need to consider other factors.
Work states, “Laptops are a different story. Unlike desktop computers, laptops have to balance weight
with ruggedness, battery life with
screen brightness, and heat with
16
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performance—none of which matter in a desktop computer which
spends its life sitting on the floor.”

Productivity Suite

I’m a big Microsoft Office user
and live by Outlook, Excel,
PowerPoint and Word. This suite
has a large share of the office productivity market. Any new computer you purchase should be configured to include Office. If you’re
intimidated by the $200 per license
price tag for software you have
never used, Microsoft lets you try
it for free on a trial basis. If you’re
looking for a free and toned down
version of Office, consider using
Google Docs.

Smartphone

It’s no secret that I’m an iPhone
fan. I have written about its many
benefits numerous times in my column. Currently there are three
mobile carriers that support the
iPhone in the United States: AT&T,
Verizon Wireless and Sprint. Not
only will you use your iPhone to
make telephone calls, but you’ll
quickly find that it begins to organize your entire work—and personal—life, especially since it syncs up
so well to your other computing
devices.

Tablet

It should come as no surprise
that as an iPhone fan I’d recommend the iPad for your tablet
needs. Essentially, the iPad is a
larger version of the iPhone but
does not make traditional telephone calls. Initially I was a bit
reluctant in purchasing an iPad,
feeling that between my iPhone
and laptop all of my computing

needs were sufficiently covered.
Finally, I grew tired of lugging
around my seven pound laptop
around New York City to customer
presentations and felt the need to
purchase an iPad to fill the gap
between a smartphone and a laptop. I haven’t put down my iPad
since.

Digital Camera

A good digital camera is a must
have—whether as a separate
piece of equipment or as part of
your smartphone. You can take
pictures of installations and
update your online photo gallery.
So what should you look for in a
digital camera? According to
CNET you should be mindful of
the following when making a decision:
lens,
sensor,
media,
viewfinder, batteries, flash and
warranty.
Ultimately you need to be
happy with the device you
choose. It needs to be something
that you are comfortable using.
Before you make any decision,
play with the device and make
sure that you are not beyond your
comfort zone. Be sure to do your
WF
research.
Manny Hondroulis is marketing manager
for
Energy
Performance
Distribution in Baltimore.
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TOP-OF-LINE PERFORMANCE & PROFITABILITY...
just to name a few.

Visit us at SEMA
Booth #12117

SUPERIOR PERFORMANCE. ZERO INTERFERENCE.
LLUMAR® CTX™ SERIES WITH CERAMATRIX™ ADVANCED TECHNOLOGY
©2012 Solutia Inc. a subsidiary of Eastman Chemical Company, St. Louis, Missouri, USA. All rights reserved. LLumar®, LLumar Logo®
CTX™ and Ceramatrix™ are trademarks of Solutia Inc. As used herein, ® denotes registered trademark status in the U.S. only.
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TECHNOLOGY DRIVEN.

Paint

®

PPF

TruCutTM Window Tint Patterns Now Available
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INTRODUCING

PPF

PPF, the latest breakthrough technology
in automotive paint protection film.
TECHNOLOGY
Advanced top-coat formulation allows
for easy installation, increased longevity,
and a high-gloss finish
DRIVEN
First-rate protection and durability with
superior optical clarity
Powered by TruCutTM
SunTek’s exclusive, PPF and window film
cutting software

For more information, call or visit

YYYUWPVGMſNOUEQO
888.321.5111 (VA/Factory Direct)
877.278.6835 (AZ)
888.437.1664 (CA)
877.678.6835 (FL)
866.843.3456 (TX)
855.569.2221 (Canada)
276.632.4991 (International)

SunTek® California Distribution Center Now Open

#
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NEW PRODUCTS AND SERVICES

New Window Film Patent
Granted This Summer

The U.S. Patent Office granted a
new window film patent this summer.
Below is the patent information
including the inventor-written product abstract.
Patent: #8,246,848:
Process for Producing Base
Material for Forming Heat
Shielding Film
Date Filed: September 21, 2006
Date Granted: August 21, 2012
Abstract: There is provided a production process of a heat-ray shielding
film-formed base member comprising
the steps of mixing a sol solution,
formed by using a starting raw material of trialkoxysilane or trialkoxysilane
and tetraalkoxysilane, with a solution
in which tin-doped indium oxide ultrafine particles are dispersed, to make a
treatment agent; and applying the
treatment agent to a base member. In
this production process, the treatment
agent has an organic solvent having a
boiling point of 100-200 degrees C as
a dispersion medium, and the application is conducted by a means by bringing a member retaining the treatment
agent into contact with the base member or by a means by spraying the
treatment agent, thereby adjusting
haze value of the film to be formed to
0.5% or less.
Inventors: Masanori
Saito,
Shigeo
Hamaguchi, Yoshinori
Akamatsu, Soichi Kumon

Want to have your
product featured in an
upcoming issue of
WINDOW FILM magazine?
Send your product
information and photos
to Casey Neeley at
cneeley@glass.com
20
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Triple Threat

In addition to its new film line
Rage, Johnson Window Films is
offering its Renegade and Marathon
films. Both the Renegade and
Marathon lines are available in
Universal black with multiple levels
of visible light transmission (VLT).
The Renegade line is a dual-ply
dyed film, while Marathon offers a
hybrid construction that combines
an aluminum layer with an impregnated dyed film. All three films are
backed under a manufacturer’s warranty program.
❙❙➤ www.johnsonwindowfilm.com

Cool Lines

HanitaTek’s new auto film lines
are cool—Cool Coal and Cool
Crystal. The Cool Coal line offers
VLT options of 5, 18, 28, 38 and 50.
The film is non-metal charcoal and
is constructed to shrink more easily.
The Cool Crystal line is available in VLT options of 4, 12, 20
and 35. High heat rejection,
maneuverability and a charcoal

tint are features the company
highlights.
❙❙➤ www.hanitatek.com

Clear Tint

According to 3M, its crystalline
film allows 40 to 90 percent visible
light transmission (VLT) and rejects
between 90 and 97 percent of the
sun's IR rays while blocking up to 60
percent of heat transmission. The
film is available in a nearly-clear
VLT that the company says still
offers many benefits of a dark tint
film. Glare reduction of 55 percent
is also available with this film.
❙❙➤ www.3m.com

First Class Film

Nexfil has debuted a new series of heat-shielding film, First Class.The company says that the new film overcomes the previous limitations of heat absorption
value in existing IR and Sputter films.The First Class series will include five classes used for automotive front and side windows.The A-70 film will offer a VLT of
up to 74 percent and a glare reduction of 19 percent.
WF
❙❙➤ www.nexfilusa.com
www.windowfilmmag.com
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Continuous innovation
and product excellence

Dealer-focused
loyalty program

Technology
that empowers success

Industry-leading
education and events

Environmental
leadership
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THE LATEST INDUSTRY NEWS

California Passes New Tinting Law

LEGAL NEWS

W

indow film continues to make legislative
news, and again the changes are coming
out of California. Members of the State
Assembly passed an amendment that changes tinting
regulations for vehicles driven by peace officers,
which was then signed into law by the governor. The
new law allows police officers to tint their car windows. It does not affect the current regulations for
California’s other drivers.
The amendment “exempt[s] a vehicle operated
and owned or leased by a federal, state, or local
agency, department, or district that employs peace
officers, for use by those peace officers in the performance of their duties, from California law prohibiting or limiting materials that may be placed,
displayed, installed, affixed, or applied to the side or
rear windows, commonly referred to as window tinting or glazing,” reads the new law, which goes into
effect January 1, 2013.
Under the previous regulation, undercover officers frequently were stopped and ticketed by peace
officers for tinting violations.
“Governor Jerry Brown just signed my AB law that
allows police and sheriffs’ departments to tint the front

side windows of their undercover vehicles. With this
simple change in the law undercover peace officers who
use vehicles with tinting to blend in to the neighborhoods they try to protect will no longer be susceptible
to getting a ticket for tinted windows,” says California
assemblyman Jose Solorio, who sponsored the bill. “At
the public hearing to air the merits of this bill, numerous examples and copies of tickets issued to police officers by police officers were provided by law enforcement to illuminate the necessity for the bill. With AB
2660 now law, police departments will no longer have to
spend time and money going to the prosecutor or the
court to get traffic tickets dismissed or pay fines.
Undoing those tickets wasted critical and limited public
safety resources on a technicality that could easily be
avoided. I was happy to sponsor the bill.”

Avery Dennison Named Graphics
Solutions Vendor of the Year

Modagrafics has named Avery Dennison as its 2012
Vendor of the Year.
“Avery Dennison is a longstanding Modagrafics
partner,” says Ed Zelasko, president and CEO of
Modagrafics. “Avery Dennison’s wide portfolio of dig-

COMPANY NEWS

three years. Company revenues were $882,000 in 2008; profits skyrocketed to $2.1 million by 2011.The small business of
SolarArtWindow Film of Laguna Hills,Calif.,has been ranked only 12 employees ranks 54 in the energy industry, according
in Inc.’s “Inc. 5,000” list.The company was ranked 1,974 on the to the business magazine.
list of 5,000 recognized as the fastest-growing businesses.
“It’s an honor to be on the list and be associated with the
Solar Art, which installs and provides both commercial and magazine and the other companies that are on it,” says
residential films, experienced a 137 percent growth over president and CEO Matthew Darienzo.
“People outside of the industry have no idea what
these films can do; there’s a lack of awareness,”
Darienzo continues. “Over the last couple of years,
with new energy-efficiency ratings, this is a time for
window film to become more apparent and become
a more viable option. It’s about dealers getting out
there and showing what these films can do.”
According to the company website, Darienzo
acquired a Tint Plus in Orange County as his first
window film company. He later became the CEO
of Solar Art in 2009 and acquired 3M dealer SunTech Window Film in Reseda, Calif., in 2011, which
now operates under the Solar Art name. Darienzo
Solar Art installed the films on the H&M Retail Store at The attributes the company’s exponential growth to the
Block in Orange County, Calif.
Reseda acquisition.

Solar Art Named in Inc.’s 5,000

24
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ital, opaque and reflective wrap products helps us
exceed our customer’s expectations by building
brands and creating lasting impressions. The graphics solutions team is easy to work with, is extremely
responsive and helps us get the job done right.”
Modagrafics uses Avery Dennison fleet wraps on
MillerCoors’ High Life, Kraft Foods’ Planters Peanut
Butter and Smith Brothers Furniture, which won
awards from Fleet Owner in 2012.
Modagrafics has selected Avery Dennison as the
recipient of this award several years running.

COMPETING TECHNOLOGIES

Benefits of Dynamic Glazing Discussed

Helen Sanders, vice president of technical business development for Sage Electrochromics Inc.,
displayed rival tinting innovations in her presentation “Dynamic Glazing Case Studies” given in Las
Vegas at the Insulating Glass Manufacturers
Alliance (IGMA) insulating glass (IG) failure educational seminar. Sanders explained the science
behind dynamic glazing as well as the practicality
and benefits of the products.
According to Sanders, the commercial applications
are limitless because of their “human factor” appeal.
As energy concerns rise, dynamic glazings offer a relatively inexpensive solution to controlling temperatures and lighting.
Sanders offered examples of companies searching
for solutions to buildings with either high, extensive
windows or full-room sunroofing where extremes of
light, heat and glare often reduced the efficiency and
comfort of the space. Dynamic glazing offered a low
cost, attractive solution, said Sanders.
Installations in many of these buildings were completed in zones which allow for automatic tinting in
sections based on the amount of heat and light
directed at the particular area. As the sun changes
position, the panels change tint to maintain a consistent level of light and heat in the room.
According to Sanders, installing dynamic glazings “reduces energy loads, lowers peak demands
power requirements, eliminates need for
blind/shade maintenance, reduces overall HVAC
equipment requirements, maintains occupants’
view and connection to outdoors and enhances
WF
buildings’ sale and rental value.”
NOVEMBER-DECEMBER 2012

The Raven Select 1.5 boasts a great new color and all new ultra clear
construction. This film will not interfere with any of today’s high tech
gadgets or radios and features a no color change/life-time warranty.
Call and order a roll today

1-800-GET-TINT
438-8468

Have
it
Your
Way
Command the
Attention and
Respect Your
Ad Deserves

Print • Digital • App
To reserve your space,
contact your sales manager at
540/720-5584,
info@windowfilmmag.com
WINDOW FILM
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Our new Sunscape line of residential
and commercial window films offers
an innovative approach to helping you
reach your business goals.
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Mostly Sunny

Industry Insiders Forecast 2013 Window Film Conditions
by Casey Neeley

O

verall, industry insiders
anticipate 2013 will be a
strong year for window
film. Dealers and manufacturers
agree that changing energy regulations, combined with the current
economic climate, have created a
more involved and educated consumer who will purchase more window film than in years past.

Energetic Growth

“Growth will be fueled by the
continued need to reduce energy
consumption and the ever increasing awareness that window film is
receiving in the energy savings
arena,” predicts Jim Black, president of HanitaTek Window Films.
“As the focus continues to be on
energy savings, I believe we will see
more and more products launched
that are designed to give maximum
energy efficiency both in summer
and winter climates. This focus is

driven not only by
increasing
energy
costs, but also the
desire to do the right
thing for our planet.”
Hann Kim is the
CEO of STM (Solar
Transmission Management) in Los
Angeles and the winner of the gold
medal at this year’s International
Window Film Tint-Off Architectural
Division™. He agrees educating
consumers about the ever-changing energy regulations and solutions offered by window film will
strengthen the industry market.
“The trouble we’re all having is
the state of the economy, but we
are trying to bring awareness to
energy savings,” says Kim.
“Window film is such an incredible
medium for energy savings. It is by
far the most efficient for saving
energy as well as the most costeffective based on return on invest-

Source: National Association of Home Builders
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Growth
AIA
anticipates for
non-residential construction in 2013
ment. There are all kinds of new
films that are coming up.”

Architectural Expansion

The National Association of
Home Builders (NAHB) anticipates
growth in the coming year in both
the residential and remodeling markets. According to figures released
by the NAHB, sales for new and
existing homes should increase
over the next two years from fewer
than two million units sold in 2012
to nearly three million in 2013.
In a separate Housing and
Interest Rate Forecast, the NAHB
predicts a 20 percent increase in the
total housing starts from 2012 to
2013. Projected numbers show the
total number of starts returning to
numbers not seen since the housing
market crashed in 2008. How much
business this will mean for window
film companies is still a guess.
“I am not sure how quickly the
residential market will come back,
as the continuing housing crisis,
combined with less discretionary
income per family, may not allow
for robust sales even though many
homeowners are also concerned
with saving energy,” says Black.
The improving remodeling market offers a positive outlook for the
industry. As consumers try to get
the most value out of older homes,
remodeling will flourish in the coming year. The NAHB predicts a resiwww.windowfilmmag.com

© 2012 WINDOW FILM Magazine. All rights reserved. No reproduction of any type without expressed written permission.

dential remodeling boom of 12 percent in 2012 and is expected to
grow another 7.9 percent in 2013.
As an industry that offers retrofit
solutions, this spike offers not only
an increased chance for business,
but an excellent opportunity to
cross-market products.
In its Consensus Construction
Forecast, the American Institute of
Architects (AIA), based on figures
from the Associated Builders and
Contracters (ABC), projects an
average 4.2 percent growth in
the non-residential sector
overall. Retail expansion is
estimated to grow at a rate of
4.9 percent. Average industry
growth is anticipated at 5.5
percent, with health-based
industries
expected
to
increase at rate of 5.8 percent.
The AIA also analyzed and created
a forecast based on McGraw-Hill
Construction data. In this forecast,
total non-residential growth is projected to increase at a rate of 5.7 percent. The highest non-residential
growth is most likely to occur in
commercial buildings at a rate of
17.3 percent. The AIA predicts industrial growth to occur at a 3.1 percent
increase; health-based industries are
again cited as having the highest
growth prospect at 1.2 percent.
The McGraw-Hill numbers do
project some declines, however.
Though all non-residential categories see increases in 2013, industrial growth is lacking and the education-, religious- and public safetybased markets will likely decline.
The anticipated industrial total will
decline 0.6 percent overall.
Though the market is unsteady,
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Source: National Association of Home Builders

Black contends that company success is based on outlook and preparedness.
“Window film companies and
companies in general can be successful
in
good
and
bad
economies,” says Black. “It truly
comes down to how much effort

turers that facilitates the growth of
the industry by providing unbiased research, influencing policy
and promoting awareness of window film, we see wider adoption of
window film for energy-saving
retrofits. Once you explain to people what window film is, the next
question you get is
where can I buy it.”

Growth
Looking Ahead
McGraw-Hill
In response to the
predicts will
changing economy
occur in 2013 for commercial buildings and regulations fac-

NOVEMBER-DECEMBER 2012

they are willing to invest and how
open they are to learning new ways
to approach the market.”

Consumer Response

Despite an economy in which
consumers are more careful in
their purchases, sales are beginning to increase. Having consumers who are more educated in
both economic and environmental
matters also bodes well for the window film industry’s continued
growth in the coming year.
According to the U.S. Census
Bureau “average annual expenditures per consumer unit (1) rose
3.3 percent in 2011 following a
decrease of 2.0 percent in 2010.”
Darrell Smith, executive director
of the International Window Film
Association says, “In 2013, as a unified industry body of window film
dealers, distributors and manufac-

ing window film,
some commented on what
changes they hope will be made in
the near future.
“What I hope to see, if we could
bring more awareness, is maybe
an independent company that
could test these [new film] products for sustainability,” says Kim.
“It will give the consumer more
tools to appropriately select what
products will be best for their
application.”
As market trends, energy codes
and industry standards continue to
change over the next year, WINDOW
FILM magazine will be there to
WF
cover the latest updates.
Casey Neeley is the editor of
WINDOW FILM magazine. She can be
reached
at
cneeley@glass.com.
Follow her on Twitter at @windowfilmmag and on Facebook by searching WINDOW FILM Magazine.

WINDOW FILM
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Preventing
Attacks

Exploring the Role of Security
Films and Protective Glazings
by Casey Neeley

R

ecent U.S. embassy attacks
have left many people wondering what preventative
measures can be taken to thwart
future attacks, as well as lessen the
severity of damage resulting from
intrusions, riots and explosions. An
understanding of protective glazings and security films can help not
only consumers, but window film
dealers and manufacturers bring
awareness to the benefits offered
to high-risk buildings as well as
homes and small businesses.

What Happened?

Security films are used on a variety of government buildings,
though mostly in secret.
During her September 13, 2012
daily press briefing following the
attack on the U.S. embassy in
Libya, State Department spokeswoman Victoria Nuland said, “We
are extremely cautious in any cir30

WINDOW FILM

cumstances about talking publicly
about our security arrangements.
You can understand that the more
we talk about these things, the
more difficult it is to maintain security at your facilities.”
Though the State Department
declined to comment on the protective glazings and films that may have
been used on the embassies at the
focus of recent attacks, members of
the window film industry were willing to share their knowledge of how
these products can help reduce the
impact of such attacks.

Government Films

Several government buildings
currently have security films and
protective glazings installed, such
as the U.S. Department of Labor in
Washington D.C., J. Edgar Hoover
FBI Building, Department of
Energy, Federal Deposit Insurance
Corp. (FDIC) Building and the

Ronald Reagan Building.
“With the ever-present threat of
terrorism, commercial and government building safety has never been
a higher priority. High-risk areas
now include just about every major
city of the world. Even buildings in
the outlying areas are susceptible to
major damage if an explosion should
occur. The shock wave exerts enormous amounts of pressure, breaking
unprotected glass and sending
harmful shards into an environment
at high velocities,” says Lawrence
Constantin, director of sales in the
Americas for SolarGard.
“As long as that building isn’t
falling down, [security films] can
prevent a lot of intrusion,” adds
Hann Kim, CEO of STM (Solar
Transmission Management) and
winner of the International
Window Film Tint-Off Architectural
Division™. “Any highly-sensitive
buildings, where there is a high
www.windowfilmmag.com
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Many government buildings are retrofitted with security films, though the
details are secret.
together the recommendations and
do site inspections. Then we, as a
provider, offer whatever they recommend at that point,” says Haddock.

Selling Security

chance of terrorist attacks, I highly
recommend installing these films.”
In light of the recent attacks,
Scott Haddock, vice president of
the Protective Glazing Council and
president of GlassLock Inc., predicts changes are likely for the current regulatory codes established
for high-risk buildings.
“A lot of [regulation changes] are
based on things that have happened. I think there will be changes
made based on whatever will be
required for the federal government,” says Haddock. “I think the
State Department is going to be
stepping up their requirements
after what happened.”
Though they may control the
regulations, the government does
not typically select the films that
are installed on these buildings,
however.
“The government does rely heavily on blast consultants who put
NOVEMBER-DECEMBER 2012

Window film dealers can get
involved more heavily in the sale
and installation of security films.
“For dealers that are in the security film business, just the smash
and grab, low-level security [film]
requirement [easiest to sell],” says
Haddock. “The most marketable
films [for residential consumers]
are natural disaster, hazard and
forced entry [films].”
Security films also make an
excellent add-on feature for customers looking to install solar or
heat-resistant films.
“I think it’s good once dealers are
brought up-to-date on the products
then they can help to educate the
customers,” says Haddock. “They
may originally have contacted us
for solar control and then I had the
opportunity to upsell. You can see
what the customer’s concerns and
requirements are and if you can
offer additional services.”
To increase market presence in
addition to consumer education,
Haddock also recommends strategic alliances.
“Align yourself with alarm companies and glass companies,” says
Haddock. These companies then
help offer your security work in
conjunction with their services.
The combined sale offers a higher
degree of security which is what
consumers looking for protective
measures are seeking.

According to Kim, the peace of
mind offered to consumers who
install security films is the top selling feature.
“If the buildings are retrofitted
with anti-intrusion films, the integrity of that glass would be held in
place and you could prevent the
entry into that building,” says Kim.
“Unprotected glass breaks. You
could prevent that entry anywhere
from 15 minutes to an hour, if not
prevent it entirely. That is priceless.”

Increasing Awareness

Continuing efforts to raise customer understanding of protective
glazings and security films is paramount to increasing the legitimacy
and sale of these films.
“Human nature is what it is,” says
Haddock. “In the wake of Hurricane
Andrew and some of the other
windstorm events, we became very
conscious of [security]. If we aren’t
going through the event we tend to
put it on the backburner.”
Consistently informing consumers of the benefits of installing
security films and protective glazings before an extreme event occurs
will not only grant consumers peace
of mind in the security of their
buildings, but also strengthen consumer confidence in the dealers
and manufacturers whose products
WF
they purchase.
Casey Neeley is the editor of
WINDOW FILM magazine. She can be
reached
at
cneeley@glass.com.
Follow her on Twitter at @windowfilmmag and on Facebook by searching WINDOW FILM Magazine.
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Reaching for
Greatness
International Window Film
Conference and Tint-Off
Raises the Bar

T

by Casey Neeley

his year’s International
Window Film Conference
and Tint-Off™ offered many
new opportunities for members of
the window film industry. The
event, which took place in
Louisville, Ky., was co-sponsored
by the International Window Film
Assocation (IWFA) and WINDOW
FILM magazine. In addition to the
various educational seminars and
vendor booths, installers and technicians were invited to compete
for the coveted champion titles in
both the architectural and automotive Tint-Off™ competitions. An
architectural division of the tinting
competition also returned this
year and was received with great
success.

Tinting Titleholders

Hann Kim of STM (Solar
Transmission Management) in Los
Angeles was this year’s first-place
architectural winner. He took home
$5,000, a gold medal and a trophy.
Kim says his performance in the
Tint-Off offers him a sense of security in his business practices.
“My strategy was to perform at
my optimum best,” Kim says. “We
just perform what we normally
would do and being able to perform and demonstrate what we
practice in our business was just
affirming that what we have in
place is correct.”
Chris Brooks from Kauffs Tint
and Graphics in Palm Beach
32
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Gardens, Fla., took second place
with a $1,500 prize and silver
medal and Ty Sullivan from SPF
Window Tinting in Hattiesburg,
Miss., who placed third, received
$500 and a bronze medal. Sixteen
individuals competed
The first-, second- and third-place
winners for the automotive division
were chosen from the 56 competitors registered to compete in the
Automotive Tint-Off™ competition.
The automotive champion,
Jason Petty from Keltint Customs
in Crossville, Tenn., says he was
shocked to find out he won.
“I didn’t come to win,” says
Petty. “That’s what makes the
whole thing mind blowing for me. I
was content to do better than
half.” The unlikely champion
claims he initially did not have the
confidence to compete, but was
inspired by his boss. “My boss sent
me to the competition,” says Petty.
“I didn’t think I could win it; he
thought I could.”
“There are a lot of installers who
feel they need to lower their price
because they’re not the best,” Petty
continues. “I got where I am today
because people believed in me and
believed that I was the best and I
was a professional. Eventually I
started believing it, too.”
As the first-place winner, Petty
was the recipient of a $10,000
prize, a gold medal and a trophy.
Chris Robinson from The Tint
Guy in Woodstock, Ga., placed sec-

ond with a prize of $3,000 and a silver medal. Chris Brooks took third
place and received $1,000 and a
bronze medal. This was Brooks’
fourth time competing in the automotive tint competition. He won
the silver medal in 2008 and took
home the gold in 2011.
Competitors in both architectural heats and the automotive finals
had 60 minutes to complete their
installations. Judging for the events
was based on quality, not time.
Both champions agreed their
competition was steep.
“The competition was very
close,” says Kim. “The top ten guys
could have gone any way. I’m very
fortunate to have won, but I could
have very easily have been second
or third. The competition is stiff.”
“I think everyone that has won in
the past, definitely the finalists,
has a lot of talent,” adds Petty.
To learn more about the winners, see the box on page 33.

Keynote Lessons

Building on Petty’s lesson about
believing in yourself, keynote
speaker Captain Richard Phillips
shared his remarkable story and
lessons for strong leadership as
the ship captain who offered himself as a hostage to Somali pirates
in order to protect the lives of his
20 crew members.
Phillips drew on his experience
to offer lessons with business
applications. “You are much
www.windowfilmmag.com
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This year’s IWFC attendees had the opportunity to compete in the Tint-Off™ competitions, as well
as attend educational seminars.
stronger than even you know; the
only time that all is lost is when
you choose to give up; and a dedicated professional team can overcome any obstacle,” he said.
Phillips’ other lesson was the
universal axiom, “hope for the
best, but plan for the worst.”
He said he knew he would eventually encounter pirates and
referred to the situation as “a matter of when, not if.” To fully prepare his crew for that situation,
Phillips chose to consistently run
security drills on the ship to help
discover and solve problems he
and his crew faced when securing
the ship.
“There was some grumbling
about the drill … but a few days
later the crew was real glad we
took some time to prepare for the
worst,” he recalled.
After the ship was pursued and
boarded by four armed pirates,
Phillips knew the drills had helped
to ensure the crew’s safety.
“At sea, you don’t get to pass the
buck,” Phillips said. “At sea, you
get to learn firsthand how strong
you are.”
Phillips ultimately attributes his
ability to save his crew and escape
unharmed to his demeanor while
handling the crisis.
“I don’t think anyone solved has
ever their crises by being panicked,” he said.
continued on page 34
NOVEMBER-DECEMBER 2012

Meet This Year’s Tint-Off™ Winners!

International Window Film Tint-Off™ Competition winners for the automotive and architectural divisions, Jason Petty and Hann Kim, say they are honored to receive their respective awards.
“The greatest change so far for me is the realization that all the effort you
put into this industry, when you install at your peak, optimum performance is
recognized,” says Kim, CEO of STM (Solar Transmission Management) in Los
Angeles and gold medalist of the Tint-Off Architectural Division™. “It was nice
to see the recognition I received from my peers.”
“I think the biggest change is who I see looking back in the mirror now is a
champion,” states Petty, first-place winner in the Tint-Off Automotive Division™
competition and installer at Keltint Customs in Crossville,Tenn. “I have to live
up to my title now. It’s a positive attitude change.”
“In the area where I work, there are three shops within a 100-mile radius
that say they’re the best; we’ve got someone else to say it for us,” adds Petty.

Jason Petty (left) and Hann Kim (right) took home the gold at this
year’s Automotive and Architectural Tint-Off™ competitions.
WINDOW FILM
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Reaching for
Greatness
continued from page 33

For Phillips, the real heroes were the U.S. Navy
SEALs who rescued him and their ability to work
together as a team.
“The dedication they have to one another and the
precision with which they execute their missions
proves beyond any doubt that a dedicated, motivated
team can overcome any obstacle and solve any problem,” says Phillips. “There is one simple reason I’m
here today … a team of dedicated professionals who
did what it took to accomplish their mission.”

Industry Experts

Hann Kim

Gold Medalist and 2012 World’s Best
Architectural Window Film Tinter

Jason Petty

Gold Medalist and 2012 World’s Best
Automotive Window Film Tinter

Great job to all our top finalists and
thank you to all our contestants who
participated in the 2012 International
Window Film Tint-Off™—Automotive and
Architectural Division Finalists!

See you all next year
in Tampa, Fla.,
September 18-20, 2013!
34
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The primary focus of this year’s seminars was on the
ever-changing nature of the window film industry.
Both Kelly McDonald of McDonald Marketing and
Monica Baraket, an online marketing strategist with
Forge3, discussed the importance of marketing a
company.
Kelly McDonald of McDonald Marketing returned to
this year’s event with new tips for customer service.
McDonald opened her session “How to Keep
Customers Rushing Back for More,” by saying, “I’m
really passionate about customer service because …
although you can’t control the economy, you can’t control the stock market … the one thing that is in your
control is the customer service experience.”
McDonald also noted the idea that “customer service is dead” and explained that “we’re losing our ability to be polite and courteous with one another.”
Baraket, discussed the fact that technology has
“already empowered [customers] with a lot of information before they even walk through your door or pick
up the phone.” Employing these social mediums and
using them in your favor can help a business grow and
reach new markets. She did warn, however, “having a
presence to just have it can hurt you more than not
being on these social media platforms.”
Continuing the theme of knowing your customer
and knowing your product, Mark Carlson, business
development manager for HanitaTek Window Films
stated in his presentation “Exterior Films—How and
When?” that knowing when and how to use exterior
films could boost the efficiency and sales for a company. He also discussed the lifespan of the films and
how to turn their anticipated failure into a sales
opportunity. For businesses that already have film
installed on the interior, a far more cost-effective
option than removing and reinstalling a new interior
film is to install an exterior film.
Bids for exterior films are going to be more openly
and readily received by most companies since this
will not impede their daily business functions, particwww.windowfilmmag.com
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ularly when working with medical and governmental
buildings. “By offering [to install exterior films], you
will win jobs you would have otherwise had out of
reach,” said Carlson.
Changes to the industry were the most heavily discussed topics throughout the seminars. In a welcome
seminar and industry update, John Parker, president
of the IWFA and owner of National Security and
Window Filming in Oak Forest, Ill., cited the recent
regulations in California that have helped to make
window film a more recognizable industry. He also
noted that this boost in recognition is not limited to
California. “It’s already coming east,” said Parker.
“I’m getting calls from customers who are saying that
they had never heard of window film who are hearing
of it now.”
“Window film has more credibility now than it ever
had before,” continued Parker.
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THANK
YOU!
Thank You to our Co-Sponsors,
Supporters and Dealer/Distributor
Exhibitors for their support and
generous donations to the 2012
International Window Film Conference
and Tint-Off™! Without them,
this one-of-a-kind, top-notch event would
not be possible!

2013 International Window
Film Conference and Tint-Off™
Dates and Location Set

The International Window Film Conference and TintOff™ (IWFC) 2013 has been scheduled for September
18-20 at the Tampa Marriott Waterside Hotel and
Marina and the Tampa Convention Center in Tampa, Fla.
Auto Glass Week™ will also be held concurrently.
"We heartily invite everyone in the auto glass and window film industries to attend," says Ally Curran, event
coordinator of the IWFC. "Tampa will have something
for everyone and I hope those who were unable to make
it to Louisville this year can join us next year in Tampa."
The Tint-Off™ competitions will return in 2013. The
event will once again managed and co-sponsored by
WINDOW FILM magazine.
Registration and the hotel room block will open soon.
Stay tuned to www.windowfilmmag.com/IWFC for the
WF
latest information as it becomes available.

NOVEMBER-DECEMBER 2012
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This Film is Not Yet Rated
Looking Forward to the 2012 SEMA Show

T

he SEMA Show at the Las Vegas
Convention Center is arguably
one of the biggest shows in the
automotive window film industry. In
past years, attendees have been
impressed not only by the size of the
show, but the variety of vendor
booths and products. From trends to
stars, last year’s SEMA Show provided attendees with the opportunity to
not only meet some famous members of the automotive and restyling
industry, but also learn about available new products.
“I am looking for that diamond in
the rough—that thing that makes
me feel like I have to add this to my
business,” said Rob Stortroen from
Star Trims Automotive at last year’s
event. Many SEMA attendees are
searching for those products they
think will boost the overall efficiency and sales for their shops.
So what exactly is different
about this year’s show? Attendees
can expect to see more automotive-focused celebrities, most
notably NASCAR legend Richard
Petty and three-time Indy 500 winner Dario Franchitti, as well as the

Hands-On Displays
Madico – Booth #12227

latest and most innovative products the industry has to offer.
Window film products will be displayed in the North Hall with the
other restyling and car care
exhibitors. See below for a sneak
peak at what a few of the vendors
plan to display this year.

Taking Flight
3M – Booth #12227

3M plans to show its new film line
inspired by the complex nanostructure of a butterfly’s wings. 3M
says that the non-metalized films its
scientists produced are able to
keep your car cool without dramatically impacting its look. According

Madico Window Films plans to show its complete automotive film line as well as
the Sun-Gard line. These include the Madico Charcool and Wincos films as well as
the Sun-Gard Black Pearl and Shadow lines. Interactive displays will be featured at the
booth for the Madico brand films and attendees will have the opportunity to test the
shrinkability of the Black Pearl product. Additionally, dealers and attendees will also
have the chance to install the
DefenZall Paint Protection Film
at the booth. Madico will also
feature its new Sunscape
Architecture line which includes
the new Purelite 60, a light window film that provides balanced
solar performance with a natural appearance on glass.
❙❙➤ www.madico.com
36
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to the company, the crystalline film
allows 40 to 90 percent visible light
transmission (VLT) and rejects up
to 97 percent of the sun's IR rays
while blocking up to 60 percent of
heat transmission.
Other films that will be on display
include the Color Stable automotive
films which the company says are
nano-carbon polyester films which
provide heat rejection combined
with a tinted factory glass look. The
film allows only 5 to 50 percent VLT
and rejects up to 57 percent heat
transmission. Also on display will be
the FX Premium automotive film
which allows 5 to 50 percent VLT
and rejects 45 percent of heat transmission, according to 3M.
❙❙➤ www.3m.com

Gaining Steam
Jiffy Steamer –
Booth #13245

Jiffy Steamer will be showing its
new product, the SteamBlade, this
year at SEMA. Jiffy says the
SteamBlade is an innovative product designed to simplify the
removal of window film, vinyl wrap
and lettering. The SteamBlade, uses
steam to quickly and safely unbind
glue from the window, according to
the company. Jiffy also says the
SteamBlade will allow for the
removal of window film, vinyl wrap
or lettering in a fraction of the time
of conventional methods.
❙❙➤ www.jiffysteamer.com
www.windowfilmmag.com
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Demonstrations on Display A Cut Above
Wintech Window Films –
Scorpion Window Film – Booth #13255
Booth #12151
Scorpion Window Film plans to

Wintech Window Films will present its new Xenium automotive
film composed of a densely packed
nano-carbon compound that offers
up to 64 percent heat rejection.
Also on display will be Enerv, an IR
film composed of nano-ceramic
materials combining high visible
light transmittance and high heat
rejection with an unmatched costto-performance ratio, according to
the company. A large selection of
bestselling decorative film and
Loview design films will be put up
on individual displays. The company plans to have 44 displays to
showcase its selection of films, as
well as tinting demonstrations
using the Xenium series to offer
attendees hands-on experience
with the new film.
❙❙➤ www.wintechfilm.com

Four on the Floor
NDFOS – Booth #12771

NDFOS Window Film will display
its four different products at this
year’s SEMA show. Products on
display will include the company’s
anti-fog ceramic (IR) film which the

showcase its film cutter, Scorpion
Silver Slitter, at SEMA.The company
says the film cutter is made of
heavy-duty aluminum frame and can
adjust to cut bulk rolls of film or
vinyl from ten to 72 inches.The cutter comes with a 1/4 HP motor at
150 pounds of torque and a dual
safety cutting apparatus.
Scorpion also plans to feature
its complete line of films which
include automotive, commercial and residential, safety and security, anti-graffiti,
and privacy and decorative films. Scorpion-sponsored NASCAR driver David
Ragan will be at the booth October 31 from 3 to 4 p.m. to sign autographs.
❙❙➤ www.scorpionwindowfilm.com
company says rejects heat, blocks
99 percent of UV rays and maintains 65 percent visible light transmission (VLT). The PPF carbon
fiber is both decorative and a
practical PPF solution, says
NDFOS. The multi-layer safety
film, which will also be on display,
comes in 4-mil and offers both
automotive and commercial applications according to the company.
Finally, NDFOS plans to show its
Opti series, which it says is an
automotive film that blocks 99

percent of UV rays and keeps a 70,
80 or 90 percent VLT while blocking heat.
❙❙➤ www.ntechgood.com

The Cutting Edge
SunTek Window
Films/Commonwealth
Laminating & Coating –
Booth #12649

Commonwealth Laminating &
Coating Inc./SunTek Window Films
will feature an automotive paint protection film (PPF) line and SunTek’s
pattern-cutting software, TruCut this
year. The paint protection product
line consists of urethane-based films
that help safeguard vehicle finishes.
SunTek says its PPF will not alter the
appearance of a vehicle while offering first-rate protection from damage caused by gravel, rocks, salt,
insects and other road pollutants.
According to SunTek, TruCut allows
its user to quickly and easily cut a
paint protection or window film pattern with minimal product waste.
continued on page 38
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2012 SEMA Show
continued from page 37

TruCut also features accurate editing
capabilities, allowing the manipulation of any pattern to fit specific

install requirements. TruCut comes
pre-loaded with an extensive library
of precise vehicle patterns, including

All the Rage
Johnson Window Films – Booth #12137

Johnson Window Films is introducing its new film line RAGE. Johnson says RAGE is a
2-ply, 1.5-mil construction of high-quality polyester that is signal safe with up to 43 percent heat rejection, 93 percent glare reduction and 99 percent or more UV blocking.
“We are excited to provide a real cost-effective solution given the current economic turmoil our customers face every day,” says Denise Beck, marketing director.
❙❙➤ www.johnsonwindowfilms.com

2013 models, and is available with
both paint protection patterns and
window film patterns.
❙❙➤ www.suntekfilms.com

Get FILM’d
WINDOW FILM Magazine –
Booth #12623

WINDOW FILM magazine will once
again be an exhibitor at this year’s
SEMA show. Be sure to stop by the
booth to meet the staff, grab a copy
of the magazine and nominate colleagues to be recognized in an
upcoming Film Star™ feature. Feel
free to speak to the editor and offer
any tips, leads or suggestions for
upcoming issues. The FILM’d crew
will also be on site; be sure to speak
with us for a chance to be interviewed in one of our newscasts.
❙❙➤ www.windowfilmmag.com WF

A Commitment to Quality

For more than a decade, Key Communications Inc, publisher of WINDOW FILM, USGlass,
DWM, AGRR, Auto Glass Journal and the Architects’ Guide to Glass, has received recognition
for its quality editorial content and innovative methods of bringing industry news to you.

’
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WINDOW FILM Magazine
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American Society of Business Press Editors’ Award 2012
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USGlass Magazine
Finalist, Best News Coverage
“Glass Railing Falls” by Megan Headley
American Business Media (the “Pulitzer Prize of Business Journalism”) 2012

USGlass Magazine
Finalist, Best Single Article, “World Trade Center Coverage” by Tara Taffera
American Business Media (the Pulitzer Prize of Business Journalism) 2010
Door & Window Manufacturer (DWM) Magazine
Winner, Best New Magazine of the Year
American Society of Business Press Editors’ Award 2001

Auto Glass Repair & Replacement (AGRR) Magazine
Winner, Best New Magazine of the Year
American Society of Business Press Editors’ Award 2000
P.O. Box 569, Garrisonville, VA 22463, USA • Ph: 540/720-5584 • Fax: 540/720-5687 • www.key-com.com • info@glass.com
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….there’s a tool for that!
Tool Solutions for Window Film Professionals

Congratulations

to Hann

Kim and
Jason Petty - winners
of the International
Window Film Conference
and Tint-Off
Competitions

FREE Standard
Shipping on all
Domestic orders
over $49.50!

Call us for a copy of our catalog or download a copy at our website today
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A DIRECTORY OF INDUSTRY SUPPLIERS

DISTRIBUTORS

Architectural Film

Huper Optik International Pte Ltd
12, Jalan Kilang Barat, #04-03
Singapore 159354
(65) 6276-4555; fax: (65) 6276-9917
www.huperoptik.com

Aegis Films
3135 Medlock Bridge Road
Norcross, GA 30071
770/417-1281; fax: 770/417-1381
www.aegisfilms.com

SAGR Products Int'l
1785 Biglerville Road
Gettysburg, PA 17325
800/223-4385; fax: 717/334-6483
sales@sagrproducts.com

Geoshield Window Film
8000 GSRI Ave., Bldg. 3000
Baton Rouge, LA 70820
800/234-6133; fax: 225/578-3975
www.geoshieldusa.com
SAGR Products Int'l
1785 Biglerville Road
Gettysburg, PA 17325
800/223-4385; fax: 717/334-6483
sales@sagrproducts.com
Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478; fax: 858/514-4231
www.solargard.com

Sun-Gard Window Films
2630 Fairfield Avenue S.
St. Petersburg, FL 33712
888/887-2022
www.sun-gard.com
Automotive Film

Aegis Films
3135 Medlock Bridge Road
Norcross, GA 30071
770/417-1281; fax: 770/417-1381
www.aegisfilms.com

Geoshield Window Film
8000 GSRI Ave., Bldg. 3000
Baton Rouge, LA 70820
800/234-6133; fax: 225/578-3975
www.geoshieldusa.com
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Solar Film
HanitaTek Window Films
4010 La Reunion Parkway, Ste. 100
Dallas, TX 75212
800/660-5559; fax: 214/351-5835
info@hanitatek.com
www.hanitatek.com

FILM INSTALLATION SERVICES

Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478; fax: 858/514-4231
www.solargard.com

U.S. Film Crew
100 Broughton Road
Pittsburgh, PA 15102
877/946-3693; fax: 412/798-0900
glenn@usfilmcrew.com
www.usfilmcrew.com

Starco Distributing
1441 N. Cayamaca St.
El Cajon, CA 92020
619/937-0367; 888/359-3456
fax: 619/937-0369

MANUFACTURERS

Sun-Gard Window Films
888/887-2022
www.sun-gard.com
Decorative Film

Solar Graphics Inc.
12167 49th St., Unit 100
Clearwater, FL 33762
800/869-8468; fax: 727/321-6004
www.coloredfilms.com
Residential Film
Johnson Window Films Inc.
20655 Annalee Ave.
Carson, CA 90746
310/631-6672; 800/448-8468
fax: 310/631-6628
info@johnsonwindowfilms.com
www.johnsonwindowfilms.com
Security Film
HanitaTek Window Films
4010 La Reunion Parkway, Ste. 100
Dallas, TX 75212
800/660-5559; fax: 214/351-5835
info@hanitatek.com
www.hanitatek.com
Madico Window Film
888/887-2022
www.madico.com

Architectural Film

Aegis Films
3135 Medlock Bridge Road
Norcross, GA 30071
770/417-1281; fax: 770/417-1381
www.aegisfilms.com
Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919; fax: +972-4-985-9920
solar@hanitacoatings.com
www.hanitacoatings.com

Madico Window Film
2630 Fairfield Avenue S.
St. Petersburg, FL 33712
727/327-2544
sales@madico.com
www.madico.com
Solutia Inc.
Performance Films Division
575 Maryville Centre Drive
St. Louis, MO 63141
314/674-1000; 800/255-8627
fax: 314/674-1950
www.llumar.com

Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478; fax: 858/514-4231
www.solargard.com

www.windowfilmmag.com
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SunTek®/Commonwealth
Laminating & Coating, Inc.
345 Beaver Creek Drive
Martinsville, VA 24112
276/632-4991; fax: 276/632-0173
www.suntekfilms.com
Automotive Film
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Commercial Film
3M Window Films
866/499-8857
www.3m.com/window
Decorative Film

ATC Film
5934 NW Batchelor Terrance
Port Saint Lucie, FL 34986
772/332-7799; fax: 772/408-8285
www.atcfilm.com
Erickson Intl./American
Standard Window Film
3135 Marco St.
Las Vegas, NV 89115
800/835-9676; fax: 702/643-0509
Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919
fax: +972-4-985-9920
solar@hanitacoatings.com
www.hanitacoatings.com

Madico Window Film
727/327-2544
sales@madico.com
www.madico.com

Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478; fax: 858/514-4231
www.solargard.com
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SECURITY PRODUCTS
Attachment Systems

FilmFastener LLC featuring BondKap™
8206 Copeland Rd.
Odessa, FL 33556
813/926-8721; fax: 813/920-8662
www.FilmFastener.com

TOOLS AND SUPPLIES

3M Window Films
866/499-8857
www.3m.com/window

Aegis Films
3135 Medlock Bridge Road
Norcross, GA 30071
770/417-1281; fax: 770/417-1381
www.aegisfilms.com

+

Artscape Inc.
3487 N.W. Yeon Ave.
Portland, OR 97219
888/503-0354; fax: 503/419-2226
jwmatt@artscape-inc.com
www.energy-film.com

Performance Tools Distributing
7640 Commerce Place
Plain City, OH 43064
866/448-6657 or 614/873-4800
fax: 614/873-4899
daustin@44tools.com
www.44tools.com

Film Shades
Midwest Marketing
2000 E. War Memorial
Peoria, IL 61614
800/638-4332; fax: 309/688-8894
jim@midwestmarketinginc.com
Residential Film
3M Window Films
866/499-8857
www.3m.com/window
Security Film
Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919; fax: +972-4-985-9920
safety@hanitacoatings.com
www.hanitacoatings.com

Madico Window Film
727/327-2544
sales@madico.com
www.madico.com

Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478; fax: 858/514-4231
www.solargard.com

Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478; fax: 858/514-4231
www.solargard.com

WEBSITES TO VISIT

Solamatrix, Inc.
888/887-2015
www.solamatrix.com
Training School
Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478; fax: 858/514-4231
www.solargard.com
Windowtinting.com
800/580-7953

WF

To place your listing(s)
in the Supplier’s Guide,
please contact
Tina Czar at
540/602-3261, or email
tczar@glass.com

January/February WINDOW FILM
magazine’s deadline is
December 10th.
WINDOW FILM
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MARKETING NEWS

W

Marketing Decorative Films

FILM magazine inaugurates a new department
in this issue which will
focus on dealer marketing. Dealers
and manufacturers can explain their
best marketing tips and recommendations for closing a sale.
Got a great marketing tip? Let us
know and you just might see it in
WINDOW FILM magazine. Plus, we’ll
send you a special thank you for
sharing.
WINDOW FILM asks dealers, “How
do you market decorative films?”
“If you want to capture a decorative market you need to get in
front of interior decorators. Find logos for
stores. Do mock-ups
and present them [to
Hann Kim commercial shop ownINDOW

ers] as an opportunity for stores to
really improve their branding.”—
Hann Kim, 2012 architectural TintOff™ competition winner CEO of
STM
(Solar
Transmission
Management) in Los Angeles.
“Show it. I know it sounds very
simple but so many dealers do not
show the product to homeowners. A
lot of property management companies think [a decorative look] has to
be glass; [dealers are] missing
opportunities there. [Customers]
like the idea that you can change out
the films more often at a lower cost
with faster turn-around [than
glass].”—Chris Aycock, owner of
Sun Protection LLC in Raleigh, N.C.
Additional tips dealers can
employ include sharing example
photos of prior and possible
work, showing customers decora-

tive films available to install and
using software that automatically
shows customers how film will
look in their home. Knowing
which decorative films offer additional benefits such as solar control can also increase the salability of these films. Prepare an alternative estimate for customers
which includes the use of a decorative film that will meet their
needs (i.e. solar control, privacy).
Not only will you appear prepared, but offering additional
possibilities shows the customer
you have considered all available
WF
solutions.
Do you have marketing tips you would
like to have featured in an upcoming issue
of WINDOW FILM magazine? If so, email
Casey Neeley at cneeley@glass.com.
Have multiple install
designs available to
show your client.

The Original Door with logo

The Original Door
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The Original Door with frosting
www.windowfilmmag.com
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Global Window Films

HanitaTek Window Films
Johnson Window Films

26-27 Madico
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Phone

Fax

800/438-8468

678/333-0892

www.aegisfilms.com

276/632-0173

www.suntekfilms.com

866/499-8857

888/321-5111

225/578-9964

866/664-5622

800/660-5559

800/448-8468

800/225-1926

310/516-8986

651/733-5502

225/578-3975

Web Address
www.3M.com

www.geoshieldusa.com

813/814-2080

www.globalwindowfilms.com

310/631-6672

www.johnsonwindowfilms.com

310/538-1137

www.nexfilusa.com

847/233-8907

www.olfa.com

262/754-3776

888/553-8468

www.hanitatek.com
www.madico.com

NDFOS Window Film

82-2-782-7790

82-2-782-9284

Scorpion Window Film

800/843-9087

765/653-7175

www.scorpionwindowfilm.com

314/674-1950

www.solutia.com

OLFA North America

22-23 Solar Gard
17

Search
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ADVERTISING INDEX

4-5, 25 Aegis Films
1

Zoom Fit

Solutia Inc.

3

U.S. Film Crew

39

ZOLA

847/233-8718

877/345-9478

314/674-1182

12-13 Wintech Window Films

877/946-3693

888/983-3356

866/994-7060

858/514-4231

412/798-0900

714/522-1448

614/652-3693

www.ndfos.com

www.solargard.com

www.usfilmcrew.com

www.wintechusa.com
www.zolatools.com

For more information on these companies’ products, visit http://products.windowfilmmag.com.

INDUSTRY EVENTS

ARCHITECTURAL EVENTS
November 14-16, 2012
Greenbuild 2012
Organized by the U.S. Green
Building Council
Moscone Center
San Francisco, Calif.
Contact: www.greenbuildexpo.org
January 22-24, 2013
International Builders’ Show 2013
Sponsored by NAHB
Las Vegas Convention Center
Las Vegas
Contact: www.buildersshow.com

March 7-8, 2013
Glass Expo Northeast
Sponsored by WINDOW FILM and
USGlass magazines
Hyatt Regency Long Island at Wind
Watch Hotel & Golf Club
Hauppage (Long Island), N.Y.
Contact: www.glassexpos.com
NOVEMBER-DECEMBER

2012

June 20-22, 2013
AIA National Convention
and Design Exposition
Sponsored by AIA
TBD
Contact: www.aia.org

September 10-12, 2013
GlassBuild America
Sponsored by NGA
Georgia World Congress Center
Atlanta
Contact: www.glassbuildamerica.com

October 31-November 1, 2013
Glass Expo Midwest
Sponsored by Window Film magazine
Renaissance Schaumburg Convention
Center Hotel
Schaumburg, Ill.
Contact: www.glassexpos.com

AUTOMOTIVE EVENTS
October 30-November 2, 2012
SEMA Show 2012
Sponsored by the Specialty Equipment
Market Association
Las Vegas Convention Center
Las Vegas, Nev.
Contact: www.semashow.com

September 18-20, 2013
International Window Film
Conference and Tint-Off™
Sponsored by WINDOW FILM magazine
Tampa Convention Center and
the Tampa Marriott Waterside
Hotel and Marina
Tampa, Fla.
Contact: www.windowfilmmag.com/iwfc WF

Send your events to editor Casey Neeley at cneeley@glass.com.
WINDOW FILM
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INSTALLER PROFILES

From Trunk to Tint

Clayton Kimbraugh, Performance Window Tinting and Auto Detailing, Columbia, Md.

C

layton Kimbraugh, owner
and operator of Performance
Window Tinting and Auto
Detailing in Columbia, Md., began
his career in the industry as an
architectural glass window film
installer in 1989. Kimbraugh broke
into the industry while working
out of his car.
“In 1989 I started doing cars for
friends in the neighborhoods,

pretty much working from out of
the trunk of my car. I’d go around
to some of the local repair shops
doing detailing for them. I formed
Performance Window Tinting and
Auto Detailing in 1993.”
Kimbraugh’s shop offers a variety of services including automotive window tinting, detailing,
auto body repair and clear bra
paint protection.
“I really like cars and working
with people,” says Kimbraugh. “I
really enjoy window tinting. The
tint just transforms the car into an
entirely different look. I just want
to stay with [the industry] until the
end; it’s been good to me.”
In addition to automotive servic-

Do you know someone who is a star among window film tinters? Then we
want to hear from you with your nominations for “Film Stars.” Email Casey
Neeley at cneeley@glass.com your nominations.
44

WINDOW FILM

es, Kimbraugh
finds architectural tinting has
been rewarding
as well.
“My
most
memorable project was doing
the
Discovery
Communications
building
in
downtown Silver
Clayton
Spring, Md. That
Kimbraugh
project took us
about three months to do—16
floors—I was really excited about
doing that project. There were
some windows that needed to be
prepared for a cleaning and they
used us to prepare the windows
and reinstall them.”
Kimbraugh says customer service
is the reason his shop is so successful. “[Customers] have confidence
that we will take care of [them].
When they bring their cars to us
they trust that they are getting the
highest-quality service available.”
Though he enjoys riding his
Harley Davidson motorcycle in
his spare time, Kimbraugh says
he spends the majority of his day
focusing on his business.
“A lot of people don’t understand what it takes to be a smallbusiness owner,” says Kimbraugh.
“It takes a lot of your time to run a
business and that’s my focus.”
“I really enjoy the art of window
tinting and I am always looking for
new innovation, ideas and opportunities to keep my business growing
long
term,”
continues
Kimbraugh. Some of the opportunities Kimbraugh looks forward to
include opening several new shops
WF
and starting a franchise.
www.windowfilmmag.com

© 2012 WINDOW FILM Magazine. All rights reserved. No reproduction of any type without expressed written permission.

Contents

Zoom Fit

Search

VISIT US AT SEMA

+

–

Archives

I<

E-Mail

<

>

>I

Subscribe

© 2012 WINDOW FILM Magazine. All rights reserved. No reproduction of any type without expressed written permission.

Contents

Zoom Fit

Search

+

–

Archives

I<

E-Mail

<

Your time and materials are valuable—maximize both with InfoZone™, Hanita Coatings’ new
iPhone App. InfoZone calculates how much film you need in each width for your entire job,
trimming time and increasing accuracy from the old paper and calculator method. You can
even email the results to your shop to get a start on the project. Plus the glass breakage
warranty info is right on your iPhone or iPod touch.
Trim your budget and your time spent. Get InfoZone. It’s Free.
Learn more at www.hanitatek.com/app.
And our film is pretty great too.

www.hanitatek.com
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Subscribe

Finally—A Tint Tool that
Trims Wasted Time

800.660.5559

>

facebook.com/hanitatek

