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It’s like money

in the bank.

Most window film dealers would agree that selling window films is easier when they’re
backed by 3M. Why? Because people know and trust the 3M brand.
Cash in on the opportunity. Find out all the benefits of becoming an authorized
3M window film dealer at 3M.com/windowfilmdealer

3M is a trademark of 3M.
© 2012, 3M. All rights reserved.
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KATIE O’MARA

I

Another Brick in the Wall

have shared a wall with many
interesting people throughout my
life and I’ve learned that doing so
allows both sides to get a glimpse
into the other. As a child I shared a
wall with my brother’s bedroom—
much to his dismay. In college, my
roommate and I could always hear
our suitemates’ conversations
and drama (better than your
average soap opera), which,
now that I think about it,
means they could probably
hear our conversations as well.
Now I share a wall with our
vice president of editorial services,
Tara Taffera. It is by far the best wallsharing experience I have had (Tara,
I’m not just saying that because I am
trying to suck up).
You see, it has allowed me to learn
a lot about Tara. She is a skilled interviewer and a master of mediating
issues between colleagues. She really
cares about the editorial staff and
tries to assist us in brainstorming
and problem-solving. Besides those
admirable qualities, she is also a
super-mom (she’s actually taking her
daughter to a Justin Bieber concert—poor Tara) and she seriously
makes me feel like the funniest person in the world.
My point is that sharing a wall, or
a common space, can change those
who inhabit both sides for the better. Take a look at our industry. We
have all of these different types of
window film that service different
markets and have different goals.
Yet, energy-efficient residential film
and energy-efficient automotive film
share a common space of touting
the energy benefits of window film.
What can these two facets of the
industry learn from each other? We

could also compare regular automotive film to vehicle wraps or paint
protection film. All of these products
service the automotive industry and
people who want to personalize
and/or protect their vehicles. What
can these different services provide
for each other?
We strive to provide you
unique content in each issue
and while, at first glance, it
may not always seem to apply
to you give it an extra look
because there may just be
some little piece of information that could change the way you
do business. In this issue we are
sharing our Annual Buyer’s Guide on
page 20. Use this as your resource
for the film industry. Reach out to
appropriate companies and share
what you know.
We also are showing a vehicle
wrap project with step-by-step photos and tips from an automotive
wrapping company on page 30. See
how this company handles customers and ensures that the job is
always done right.
If you are planning to attend the
International
Window
Film
Conference and Tint-Off™ be sure to
check out who the VIPs will be at the
event. Hear what they have to say
about their careers and the industry
on page 36.
Also, what new innovations have
come about in solar film? How has the
product changed over the years and
where is it going? Whether or not you
deal with solar films, learn why they
are becoming so important to our
industry on page 34.
Until the next issue, I’ll be busy
eavesdropping on Tara. Don’t judge
WF
me.
WINDOW FILM
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“We’re making some of the best
window film I have ever seen.
Our facility is top notch!”
- Keith Dalton, 37 years of window film manufacturing experience
and VP of manufacturing – Aegis Films

1-800-GET-TINT
438 -8468
NEXT DAY DELIVERY NATIONWIDE—
AT GROUND RATES.*
JOIN THE RIDE! Now Hiring Outside Sales Reps for the Texas
and Virginia Territories. Email: careers@aegisfilms.com

Lifetime Warranties

*For most orders. Some restrictions apply. ©2012, Aegis Films. All rights reserved.
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JOHN PARKER

A

Safety Film Offers Peace of Mind

s we enter the busy vacation
season and the time when
many parts of the country
experience significant windstorms,
we felt this is a good time to discuss the benefits of safety film. It’s
also worth noting that the leadership of the International Window
Film Association (IWFA) and its
many members have worked tirelessly to educate our communities
about safety film.

SAFETY FILM

Safety film is a material that is
specifically engineered to hold glass
fragments together whenever glass
breaks during a natural or manmade disaster. Its key advantage is
that it can minimize flying glass
shards and therefore reduce personal injury and property damage.
By mitigating the harmful consequences of glass that is broken by
man or nature and offering the window film’s additional benefits, it can
be a smart choice for nearly any
application. Safety film is optically
clear and highly transparent. It
allows visible light to pass through,
but unlike glass it is not brittle nor
is it easily subject to breaking.
Safety film is an ‘elastometric’
product, meaning it has the ability
to stretch. When applied to the
interior surface of glass using the
correct adhesion and cure time,
the combination of the adhesive
system and the film itself combine
to hold glass together.
As we approach the big vacation
season, your customers (homeowners and commercial entities
alike) should consider the use of
safety film as a deterrent to the
‘smash and grab’ schemes and typical breaking and entering crimes
6
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“As we approach the big vacation season,
homeowners and commercial entities alike
should consider the use of safety film as a
deterrent to the ‘smash and grab’ schemes and
typical breaking and entering crimes . . .”

where the burglar breaks a glass
pane near a door handle to gain
entrance to a home or business.

CREATING A BARRIER

The preventative benefit of safety film in criminal or vandal situations is that it forms a barrier to
delay penetration of the glass.
Even if the glass is penetrated the
opening is confined to the size of
the device that made the opening.
Easy access, and speed of entry,
which are a thief’s calling card, is
left outside the door. Similarly,
safety film can be applied to interior surfaces for greater personal
protection during bomb blasts.
It is important to distinguish
window films intended purely to
improve energy performance
from films designed for safety
applications. Solar control film is
generally 1.5- 2 mil thick, while
safety film can range in thickness
from 4 mil to 14 mil. Some films
are designed for both solar control and security applications.

ANCHORING

While solar control film is applied
only to the part of the window that
is visible, security film is sometimes
installed into the window system
itself by a process known as anchoring. Two types of anchoring, known
as wet-glazed and mechanical installations, are available. A wet-glazed
installation involves removing the

rubber around the window from the
gasket and replacing it with a structural silicon sealant that fills the
space between the window and the
frame. A mechanical attachment
involves overlapping the film
around the edges of the window and
securing the film with bolts to an
internal frame. Both methods are
meant to ensure that the film will
hold glass fragments together and
reduce flying glass.
The value of safety film in protecting building occupants has
been recognized by the federal
government. In areas of the country that frequently experience high
winds and severe storms, safety
film is recognized for the aroundthe-clock protection it provides.
To learn more about safety film,
its proper use and how the benefits
should be communicated please
visit
the
IWFA
website,
http://bit.ly/MSkUNG, as we’re
thrilled to get the word out to help
every one of our potential customers understand the many benefits that window film delivers.
The IWFA’s goal is to help bring
more business to window film manufacturers, distributors, dealers
and installers as a result of the
awareness on the many solutions
that window film offers today. WF
John Parker is the president of the
International Window Film Association
(IWFA).

www.windowfilmmag.com
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Paint Protection Film
from Avery Dennison

Better Material.
Better Installs.
Better Warranty.
/"/0t'64*0/™
TECHNOLOGY
Bumper | Front Fascia | Hood
Roof | Side Mirrors | Quarter Panel
Door Edge | Wheel Well

For a distributor nearest you visit
www.nano-fusion.net or contact us at
NanoFusionPPF@averydennison.com

© 2012 Avery Dennison Corporation, All Rights Reserved.
Avery Dennison® and Nano-Fusion™ are trademarks of
Avery Dennison Corporation.

Proud Supporter of the 2012 International Window Film Tint-Off and Conference™
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Email: Choi@Nexfil.com Tel: 310.516.8986 www.NexfilUSA.com
14462 South Avalon Boulevard

Gardena, CA

90248

USA

Elegant Styling...Unrivaled Performance...Lifetime Warranty!
M&(+05$ '!"$ ,/#'$ PQ$ 4"/(#8$ :"?*+,$ !/#$ 1""0$ ,"/)+05$ '!"$ 5,21/,$ B+0)2B$ *+,-$ +0)&#'(4=$ I"$
!/7"$ +07"#'")$ -+,,+20#$ 2@$ )2,,/(#$ +0$ 2&($ -/0&@/.'&(+05$ @/.+,+'+"#8$ 4+",)+05$ #2-"$ 2@$ '!"$
-2#'$/)7/0.")$.2/'+05$%(2."##"#$/0)$,/-+0/'+05$'".!02,25+"#$+0$'!"$B2(,)=
L&($ ("#"/(.!$ /0)$ )"7",2%-"0'$ '"/-$ +#$ B2(,)A.,/##$ /0)$ '!"4$ !/7"$ ("."+7")$ 0&-"(2&#$
+0'"(0/'+20/,$ /B/()#$ @2($ C&/,+'4$ /0)$ +0027/'+208$ /#$ B",,$ /#$ /.C&+(+05$ 2&($ D6L$ FQQP$
."('+*+./'+20=$L&($.20#'/0'$%&(#&+'$2@$+0027/'+20$!/#$1""0$20$'!"$@2("@(20'$2@$'!"$B+0)2B$
*+,-$+0)&#'(4$/0)$!/#$.("/'")$&0+C&"$%(2."##"#$&0,+;"$/04$2'!"(#=$
>'+,+3+05$ '!"#"$ -2)"(0$ '".!02,25+"#8$ 2&($ %(2%(+"'/(4$ -"'!2)$ 2@$ -/0&@/.'&(+05$ @(2-$
)4")$.!+%#$4+",)#$/$%(2)&.'$'!/'$!/#$/0$"?'("-",4$$.20#+#'/0'$/0)$&0+@2(-$.2,2(8$%(27+)"#$
&0%/(/,,",")$%(2'".'+20$/5/+0#'$@/)+058$/0)$,/#'#$-&.!$,205"($'!/0$'(/)+'+20/,$*+,-#=$L0,4$
'!"$*+0"#'$-/'"(+/,#$52$+0'2$2&($*+,-#$/0)$2&($.2--+'-"0'$'2$"?."%'+20/,$C&/,+'4$+#$42&($
5&/(/0'""$'!/'$'!"$%(2)&.'#$42&$%&(.!/#"$/("$)"@".'A@(""8$B+,,$%(27+)"$/-/3+05$1"/&'4$
/0)$%"(@2(-/0."8$/0)$/("$"05+0""(")$'2$,/#'=

© 2012 WINDOW FILM Magazine. All rights reserved. No reproduction of any type without expressed written permission.

Contents

Zoom Fit

Search

+

–

Archives

I<

E-Mail

<

>

>I

Subscribe

SPUTTERED SERIES

!"#"$ #%&''"(")$ *+,-#$ ./0$ 1"$ .&#'2-+3")$ 14$ .2,2($ 14$ &'+,+3+05$ -/'"(+/,#$ #&.!$ /#$ 6+,7"(8$ 92%%"(8$ +'/0+&-8$
:+.;",8$9!(2-+&-8$/0)$"7"0$<2,)=$>0,+;"$"?+#'+05$%(2)&.'#$'!/'$(/(",4$&#"$/$.2-1+0/'+20$2@$-"'/,#$+0$'!"$
-&,'+A,/4"($#'(&.'&("8$B"$./0$%(2)&."$/$7"(4$)&(/1,"$/0)$)+#'+0.'$*+,-$'!/'$12/#'#$C&/,+'4$/0)$%"(@2(-/0."$
&0,+;"$/04'!+05$",#"=

SUPER IR SERIES

>0,+;"$2'!"($B+0)2B$*+,-#8$:"?*+,$6&%"($DE$*+,-#$&#"$0/02$.2/'+05$'".!02,254$'2$/,,2B$5("/'"($/-2&0'#$2@$
,+5!'$B!+,"$1,2.;+05$/#$-&.!$/#$FFG$2@$D0@(/(")$!"/'=$ !+#$4+",)#$!"/'$("H".'+20$'!/'$+#$.2-%/(/1,"$'2$-&.!$
)/(;"($'(/)+'+20/,$*+,-#$B!+,"$%("#"(7+05$%(+#'+0"$7+"B#=$:"?*+,$/,#2$-/;"#$/$@&,,$,+0"$2@$6&%"($DE$*+,-#$'!/'$
2@@"($&0%/(/,,",")$!"/'$("H".'+20$@2($/&'2-21+,"#$/#$B",,=$

SUPERIOR SERIES

I"$!/7"$#2,7")$'!"$.2,2(A@/)+05$+##&"$14$+-%,"-"0'+05$/$JA6'/5"$>K$+0!+1+'2($%(2."##8$/))+05$2&($%("-+&-$
>K$.2/'+05$'2$2&($(/B$-/'"(+/,#8$/#$B",,$/#$+0$'!"$/)!"#+7"8$'2$%(27+)"$("#+#'/0."$'2$@/)+05$'!/'$+#$&0%/(/,,",")$
+0$ 2&($ +0)&#'(4=$ !"$ ("#&,'$ +#$ /$ *+,-$ B+'!$ #&%"(1$ .,/(+'4$ /0)$ Superior$ ("#+#'/0."$ '2$ @/)+05$ '!/'$ +#$ &0,+;"$
/04'!+05$20$'!"$-/(;"'$'2)/4=

REFLECTIVE SERIES

!"#"$ '(/)+'+20/,$ *+,-#$ B"("$ 2(+5+0/,,4$ .("/'")$ @2($ .2--"(.+/,$ /%%,+./'+20#$ )&"$ '2$ '!"+($ !+5!,4$ ("*,".'+7"$
/%%"/(/0."$ /0)$ /1+,+'4$ '2$ -/?+-+3"$ !"/'$ ("H".'+20$ /0)$ 5,/("8$ 1&'$ '!"$ 0"")$ @2($ ("#+)"0'+/,$ &#"$ !/#$ /,B/4#$
("-/+0")=$ L&($ 0"B$ M&/,$ E"*,".'+7"$ ,+0"$ 2@@"(#$ !2-"$ 2B0"(#$ '!"$ #/-"$ 5("/'$ %"(@2(-/0."$ B+'!2&'$ '!"$
&0%,"/#+05$+0'"(+2($#!+0"8$",+-+0/'+05$!2'$#%2'#$+0$'!"$!2-"=

NF SUPERIOR ATO SERIES

I"$!/7"$.2-1+0")$/,,$2@$2&($/)7/0.")$'".!02,25+"#$+0'2$20"$&0+C&"$*+,-=$ !+#$.2-1+0/'+20$%(2)&."#$/$*+,-$
'!/'$B+,,$("H".'$#2,/($"0"(548$./%'&("$'!"$("-/+0+05$+0@(/(")$"0"(548$/0)$/.'$/#$/$(/)+/0'$1/((+"($+0$2()"($'2$
("A(/)+/'"$+0'"(+2($!"/'$1/.;$'2B/()$'!"$+0#+)"$2@$42&($!2-"$2($2@*+."=$ !"$("#&,'$+#$/$*+,-$'!/'$-/?+-+3"#$!"/'$
("H".'+20$/0)$(")&."#$.22,+05$.2#'#$B!+,"$("-/+0+05$#/@"$@2($/%%,+./'+20$20$7+('&/,,4$"7"(4$'4%"$2@$B+0)2B=

SAFETY SERIES

L&($#/@"'4$*+,-#$!/7"$520"$'!(2&5!$(+52(2&#$'"#'+05$'2$"0#&("$'!"+($%"(@2(-/0."$B+,,$B+'!#'/0)$'!"$-2#'$
)"-/0)+05$"07+(20-"0'#=$N$.2-1+0/'+20$2@$%2B"(@&,$/)!"#+7"#$/0)$120)")$,/4"(#$2@$%2,4"#'"(8$'!"#"$*+,-#$
!/7"$'!"$/1+,+'4$'2$!2,)$&%$/5/+0#'$#'2(-#$2($+0'(&)"(#$/0)$"0#&("$42&($@/-+,4O#$#/@"'4=$N$1/((+"($'!/'$2@@"(#$
%"/."$2@$-+0)=

© 2012 WINDOW FILM Magazine. All rights reserved. No reproduction of any type without expressed written permission.

Contents

Zoom Fit

Search

+

–

Archives

I<

E-Mail

<

>

>I

Subscribe

DONNA WELLS

30 Second Tag

H

ere we are in the heat of the
summer and everyone
should be rocking and
rolling their window film world! If
you’re not, then maybe you should
be thinking about how to build
your business in the second half of
the year. It’s not too late if you keep
your chin up and start tomorrow
with a positive attitude.

TELLING TAG

That being said, I have spent a
portion of my year teaching and
training individuals about how to
sell window film in their markets.
One of the first questions I ask is,
“What is your 30 second tag?”
“What is your elevator pitch?” Most
people stare at me with a blank
look on their face. So, I thought I
would take a moment to enlighten
those of you who do not have a “tag
line” and help you develop something to turn your bummer summer
into a super summer.
Your 30 second tag should identify who you are, what your company
does and how you can help the person listening to you. It should give
your potential customer a clear concise vision of what it is you do for a
living and, most importantly, a tight
hook line for them to ask the important questions. Your tag should
motivate the client to ask you for a
business card, to ask when you are
available to provide an estimate and
perhaps to ask when they could
schedule an appointment to get the
work completed.

Got a question for Donna?

Please email it to us at
komara@glass.com. Individual names
and company names will be withheld
upon request.
10
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“Your 30 second tag should identify who
you are, what your company does and how
you can help the person listening to you.
It should give your potential customer a clear
concise vision of what it is you do for a living
and, most importantly, a tight hook line for
them to ask the important questions.”

Allow me to give you my 30 second tag from when I owned Image
Imagination. It went something like
this: “My decorative window films
allow you to create your PERSONAL
WOW FACTOR!
At Image
Imagination, your imagination is
your only limitation. Allow me,
Donna Wells, to help you create
something magical and personal for
your home or office.”
Within
moments, they knew my name and
my specialty. If they were looking for
something unique, they knew they
had found the person who could
help them. I used this tag every
chance I got and was always amazed
by the positive response I received.

AUTO TAG

So, let’s say you specialize in automotive window films. How could
you structure a tag that would generate interest in your company?
Automotive films reduce the air conditioning and heating usage in a
vehicle, protect against ultra violet
ray damage and help reduce glare.
You might open with something like
this: “You know how some automotive window films turn blue or purple? ABC Window Tinting specializes in automotive energy-efficient
window films, allowing you to
reduce up to 60 percent of the heat,
a majority of the glare and 99 percent of the damaging ultraviolet

rays. Plus, our warranty includes
no-color change, giving you peace of
mind that your window film investment will enhance your automotive
experience, not deter from your
auto’s value. My name is Ted
Hollywood and it would be my
pleasure to invite you to our shop
and share with you additional benefits of our products and services.”
The customer can now inquire
about shades of product, your
shop’s location, whether you make
house calls—in other words, the
basic questions one might ask if
interested in automotive window
films. In fact, you could have turned
those few seconds into a money
making moment.
In either tag example, you are
introducing yourself and your company to a new, potential customer. In
a quick, concise moment, you are
supplying someone with the information that they need in order to
take the next step. You need to take
the initiative, hand them a business
card and shake their hand. Do not be
afraid to be the one to start the conversation. You can do this and if you
perfect your tag, you will wonder
why you hadn’t done this sooner. Do
you want to know my new tag line?
Ask me the next time we meet. WF
Donna Wells is the division head of the
wholesale division at Window Film Depot.

www.windowfilmmag.com
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SUPPLY
VS.

DEMAND
U.S. Film Crew
your goals

ly
supp

and
dem
JAN

FEB

MAR

APR

MAY

JUN

JUL

AUG

SEP

OCT

NOV

DEC

It’s not just to meet the demand, it’s to meet your goals.
The window film industry fluctuates like no other. Yet we believe it’s more
than just meeting the demand, it’s meeting your goals. It’s time to protect
your business from vulnerability while still setting your sales goals high.
Demand U.S. Film Crew.
Call us now and learn how we can meet your goals in 2012 and further.

Link to USFC

www.usfilmcrew.com/yourgoals
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A New Day of Opportunity
ÌÀ`ÕV}Ê-ÕÃV>«i ÊLÞÊ>`V
®

Our new Sunscape line of residential
and commercial window films offers
an innovative approach to helping you
reach your business goals.
UÊ*ÀiÕÊ iÃ}iÀÊ7`ÜÊÃ
UÊ1«ÀiVi`iÌi`Ê>ÀiÌ}Ê-Õ««ÀÌ
UÊ"iÊ>`Ê"vyiÊ->iÃÊ-Õ««ÀÌ
UÊ ÝVÕÃÛiÊ/iÀÀÌÀiÃÊÛ>>Li
UÊ «Ài iÃÛiÊ7>ÀÀ>ÌÞÊ*À}À>

Contact Madico to request
a free Dealer Opportunity
Packet and learn more
about Sunscape today!

B Y

888-887-2022
sunscape@madico.com
www.sunscapefilms.com

M A D I C O
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THE LATEST INDUSTRY NEWS

Window Film Added To CA Building Code

INDUSTRY NEWS

T

he
California
Energy
Commission has recognized
window film as an energyefficient building product in the
most recent changes to its
California building code. The
change to the code was voted
through on May 31 and will go into
effect on January 2014.
“Every manufactured fenestration product shall have attached to
it a clearly visible temporary label
that lists the U-factor, the solar
heat gain coefficient (SHGC) and
Visual Transmittance (VT),” reads

the building code. “Applied window films installed as part of an
alteration complies with the U-factor, SHGC and VT requirement.”
The changes to the code require
window film to have a National
Fenestration
Rating
Council
(NFRC) certification label, manufacturer’s name, a 10-year warranty
certificate and compliance with
the International Window Film
Association’s (IWFA) visual quality
standards.
The IWFA helped spearhead the
changes.

“This addition to the code is a
major step forward for energy efficiency in California, especially
when considering the amount of
untreated glass in the state in the
majority of buildings,” said Darrell
Smith, executive director of the
IWFA. “The wide application of window film is a simple way to immediately cut utility demand generation and the resulting reduction of
peak demand on utilities and
greenhouse gases will further the
state’s reputation as an environmental leader.”

PROJECT NEWS

Israeli Film Company Offers Protection to Hospitals

The Israeli film company, Sunshield
Safety Coating Solutions Ltd., has developed a strong niche by providing and
installing film in hospitals. In fact, it set a
goal to install more than one million
square feet of safety and security films
on all the windows and glazing in major
hospitals throughout Israel. So far,
Sunshield has orders from 16 out of the
28 area hospitals.
Sunshield has spent years explaining
the benefits to government officials and
urging them to add protection to buildings in the area.
“The turning point was when officials saw a school building we had protected in southern Israel that was hit
by a Kassam rocket. All the windows
that had security film on them were
shattered in place while all windows in
an adjacent building collapsed and people were injured,” says Uriel Nathan,
CEO and owner of Sunshield. “Due to
several projects where we installed
films that proved to be life-saving, we
had presented a plan to the ministry of
defense to budget and prioritize security film installations in strategic buildings throughout the country which
14

WINDOW FILM

we er vital for the normal routine of
life. The Israeli hospitals project is a
direct result of our efforts.”
With so many plans for installation at
different hospitals the project has
proved to be challenging. Hospitals also
provide additional challenges when it
comes to patient safety.
“Working in three to four public hospitals at the same time is a very complex
task, as the work needs to be completed
fast and well. Our installers and project
managers must work in perfect harmony
with the hospital staff. There must be a
very good understanding with the hospital executives of the importance of this
strategic work. That’s why, for example,
before entering each hospital we urge
our contacts to notify by e-mail all staff
members regarding the work that will be
done so everyone is prepared and they
know what to do,” says Nathan. “From
the installer point of view we have
instructed all our teams to pay extra
attention to special circumstances such
as working in operation rooms, heart
patients, maternity wards and nurseries.”
Sunshield used Llumar eight mil
clear and solar combined security films

Sunshield Safety Coating Solutions
has been installing film on Israeli
hospitals
to
provide
extra
protection for patients and staff
from possible explosions.
on all of the hospitals. A total of 25
Sunshield installers have been involved
in this project.
“This is not our first project
installing security films for hospitals,”
says Nathan. “In the second Lebanon
War and in Operation “Cast Lead” we
found ourselves working around the
clock protecting hospitals in Northern
and Southern Israel with missiles falling
around us. In these tense times of
uncertainty the importance of this
project taking place before the next
military tension is of great strategic
and psychological value.”
www.windowfilmmag.com
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COMPANY NEWS

Solar Gard Releases
Second Environmental
Product Declaration

Solar Gard has released a followup to its original Environmental
Product Declaration (EPD). Within
the new EPD, 14 solar control
architectural window films have
been added to the report. The
addition of these films brings
Solar Gard’s total number of carbon negative window films to 46.
“Solar Gard’s continued pledge
to environmental responsibility
demonstrates that sustainability
is not a destination, but a journey,” said president Christophe
Fremont. “The publication of our
second EPD fortifies our continued commitment to transparency.
Simply manufacturing an energysaving product is not enough, in
order to strengthen the worldwide movement for sustainable
building we must validate our
environmental claims.”

LEGAL NEWS

President of Quebec
Film Company Pleads
Guilty to Assault

Yannick Larose, president of XVitres Teintees, a Quebec window
film company, has pled guilty to
being the mastermind behind two
counts of assault and two counts
of aggravated assault. The original
indictment filed against Larose
included 16 charges ranging from
damaging property to assault.
Larose, who was later affiliated
with Pelti Vitres Teintees, pled
guilty to five of these charges. The
court documents obtained by
Window Film magazine detail
Larose’s relationships with other
JULY-AUGUST 2012
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Window Film Now
Allowed on Big Rig Sidelites

The Department of Transportation’s
Federal
Motor
Carrier
Safety
Administration (FMCSA) has issued a clarification to the safety regulations relating
to a truck’s window visibility that now
allows the use of compliant window films
on big rigs’ sidelites. “The clarification represents information that impacts millions
of truck drivers who drive many hours at a
stretch in ‘big rigs’ weighing more than
26,000 pounds,” says Darrell Smith, executive director of the International Window
Film Association. “The FMCSA has agreed
with the International Window Film
Association that the use of ‘clear’ window
films with a minimum of 70 percent visibil- For some truck drivers, such
ity rating installed on the front side win- as William Edward McElligott,
dows is permitted.”
the effects of continuous sun
“Sadly long-haul drivers, have faced skin exposure on the left side of
cancer as ‘one of the hazards of the job’ and the face is staggering. Reprinted
we hope to help change that with this clar- with permission from NEJM, Gordon
ification,” said Smith.
JRS and Brieva JC, Unilateral
According to the Smith, the change from Dermatoheliosis, 366:e25 © 2012
the FMCSA came after numerous reports
of higher than average rates of skin cancer on the left side of the face and
arm, citing a 2011 article in the Journal of the American Academy of
Dermatology, which pointed to driver-side UVA exposure as a likely contributor to the disease.
“The health and safety of America’s truck drivers is of the utmost importance to American Trucking Associations,” adds American Truck Association
president and CEO Bill Graves. “Whether it is doing more to battle obesity
and sleep apnea, or helping our drivers avoid skin cancer, ATA has consistently advocated for sensible regulations to ensure our drivers get and stay
healthy. We appreciate the efforts of the IWFA to help our industry take
another step in that direction.”
industry professionals and his
alleged destruction of property
belonging to others.
The court documents state that
Larose without any justification
and in the interest of acquiring
something, misled or attempted
to mislead Jean-Sébastien Boyer
into carrying out an act using

threats, accusations or violence.
The documents specify that he
forced Boyer to be a part of a
trade association and prevented
him from freely working in the
window film industry.
The documents charge Larose
continued on page 16
WINDOW FILM
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CONTINUED

EVENT NEWS

Conference Seminar
Schedule Now Available

with the same offense against PierLuc Paré, Christian Bouchard and
David Thibeault. Charges of assault
and
battery
against
Paré,
Bouchard, Thibeault and Boyer
were also made.
Larose was also accused of five
counts of “intentionally or in disregard of the consequences of his
act, caused by fire or explosion
damage to a good that did not fully
belong to him.” The locations
include the Tech-Teinte trade, the
Or du pare Brise trade, Or Tint
trade, property of 9098-5698
Quebec, Inc.
I am very pleased that the
Quebec Provincial Police persevered with the long investigation
that ultimately resulted in charges
being laid against Yannick
Larose,” says Christian Bouchard
of Reflex Teinte. “I was one of the
victims of his activities and, with
his having pleaded guilty, justice
will be well served.”
Larose was arrested in August of
2009 and released on bail. He will
face sentencing on October 16 and
the judge has been notified that the
prosecutors intend to seek jail time
in sentencing.
16
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The full seminar schedule is
available
online
for
the
International
Window
Film
Conference and Tint-Off (IWFC).
The IWFC is set to be held
September 20-22, 2012 at the
Kentucky International Convention
Center and the Hyatt Regency
Louisville in Louisville, Ky. The
Exhibition/Extravaganza, including
the two Tint-Off™ competitions,
will be held September 21-22.
Special sessions include a
keynote presentation by Captain
Richard Phillips, who was captured by Somali pirates in 2009
when they hijacked the ship he
was commanding, the Maersk
Alabama.
Captain
Richard
Phillips is scheduled to speak
Friday morning about the vital
importance of leadership and
teamwork. A “floating CEO” in
charge of the day-to-day operations of a multi-million dollar
ship, Captain Phillips has a compelling story and valuable lessons for anyone involved in running a business today.
IWFA accreditation classes will
be offered as well. The IWFA will
hold review and testing for the
basic solar control accreditation,
safety/security
accreditation,
automotive accreditation and
advanced solar control accreditation
Thursday
afternoon.
Interested participants must register prior to the event with the
IWFA and pay the required fees,
after which the IWFA will send the
educational study manuals to
review before testing.
“For our IWFA members, the
event in Louisville, Kentucky is a
natural extension of the many benefits of membership in our trade
association. A very key benefit is

to learn, first
hand, how
the
IWFA
supports our
industry and
moves it forward in a
number of
areas,” says
Jack Mundy,
chairperson
of the IWFA’s member action committee. “It is also an opportunity
to earn important accreditations,
share information with industry
experts, see new products and get
involved with the business of our
industry. For non-members, it
brings the opportunity to see why
being a member of the IWFA can
help make them more successful
and it also offers an easy venue to
join and be a part of supporting
our industry. There is also a great
opportunity to network throughout the IWFC. There is also a
great opportunity to network
throughout the IWFC. Last, and
certainly not least, it is a reality
that tinters like to compete, and
we are offering both an automotive and flat glass Tint-Off competition this year.”
Visit www.windowfilmmag.com
/iwfc/seminars to view the full
seminar line-up. Seminars will be
held in the Louisville Marriott
Downtown which is directly connected to the Hyatt Regency
Louisville and the Kentucky
International Convention Center
via a skywalk.The IWFC is cosponsored by WINDOW FILM magazine and the International Window
Film Association. Auto Glass
Week™ also will be held concurrently. The event is managed by
WINDOW FILM magazine.
Visit
http://www.windowfilm
mag.com/iwfc/ to register for the
WF
event.
www.windowfilmmag.com
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The

Ultimate
Film Guide

I

n these times of technological
innovation and invention it’s hard
to know where to look when you
need information. Whether you are
exploring new products and services or looking to try a new brand, our
ultimate guide to the film industry is
here to help. Keep this Buyer’s
Guide handy and when you need to
know who to call the answers will be
right here within these pages.
You can search by the product or
service you need and find a list of
companies. Then cross-reference
those companies with our glossary
of company contact information. If
you want to add your company for
next year’s Buyer’s Guide email
komara@glass.com to set up a listing.

Norcross, GA 30071
770/417-1281 (P)
678/333-0892 (F)
www.aegisfilms.com
See our ad on pages 4-5

Applied Coatings
International LLC
25104 South 4170 Rd.
Claremore, OK 74019
918/283-2938 (P)
918/512-4611 (F)
www.flxpaint.com

Artscape Inc.
3487 N.W. Yeon Ave.
Portland, OR 97219
888/503-0354 (P)
503/419-2226 (F)
www.energy-film.com

ATR Adhesive Solution Inc.
23011 Alcalde Dr. Unit A
Laguna Hills, CA 92653
714/883-1939 (P)
www.windowtintremover.com

3M
3m Center Bldg 0235-02-S-27
St. Paul, MN 55144-1000
866/499-8857 (P)
www.3m.com/windowfilm
See our ad on page 1

A & B Films
5 Kim Chuen Ter.
Singapore, China 537028
65/6383-4567 (P)
www.abfilm.com

3135 Medlock Bridge Rd.
20
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Decorative Film Depot LLC
638 Lofstrand Ln., Unit C
Rockville, MD 20850
877/332-6345 (P)
866/620-8655 (F)
www.decorativefilmdepot.com

Directed Electronics
One Viper Way
Vista, CA 92081
800/876-0800 (P)
www.viper.com

Enpro Distributing Inc.
1401 Britmore
Houston, TX 77043
800/443-6776 (P)
www.enprodistributing.com

Erickson International
3135 Marco St.
Las Vegas, NV 89115
702/853-4802 (P)
702/643-0509 (F)
www.aswf.com

Avery Dennison Corp.
8080 Norton Pkwy.
Mentor, OH 44060
www.averydennison.com
See our ad on page 7

Commonwealth Laminating
& Coating
Aegis Films Inc.

276/632-0173 (F)
www.suntekfilms.com
See our ad on pages 28-29

345 Beaver Creek Dr.
Martinsville, VA 24112
276/632-4991 (P)

FilmFastener LLC
8206 Copeland Rd.
Odessa, FL 33556
813/926-8721 (P)
813/920-8662 (F)
www.filmfastener.com
See our ad on page 27

Filmstar Distribution
4450 West 12th St.
Houston, Texas
www.windowfilmmag.com
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The WINDOW FILM Magazine Annual
Buyer’s Guide Keeps You Informed

713/956-1165 (P)
713/956-1014 (F)
www.filmstardistribution.com

214/351-5818 (P)
214/351-5835 (F)
www.hanitatek.com
See our ad on page 46

866/622-8223 (P)
888/321-8834 (F)
www.MACtac.com/Graphics

Huper Optik International
Geoshield
8000 GSRI Ave.
Building 3000
Baton Rouge, LA 70820
225/578-9964 (P)
225/578-3975 (F)
www.geoshieldusa.com
See our ad on page 39

Gila Distributing Inc.
145 Mountain Brook Dr.
Canton, GA 30115
770/345-1275 (P)
770/345-2394 (F)
www.gilainc.com

12, Jalan Kilang Barat, #04-03
Singapore 159354
65/6276-4555 (P)
www.huperoptik.com

IGS Chemicals
468 N. Camden Dr.
Beverly Hills, CA 90210
855/946-3456 (P)
www.igschemicals.com

International Window Film
Association
P.O. Box 3871
Martinsville, VA 24115
276/666-4932 (P)
www.iwfa.com

JaXsun Sign Supplies

Global Window Films
9050 Pines Blvd.
Suite 415-425
Pembrook Pines, FL 33024
954/499-7990 (P)
954/499-7992 (F)
www.globalwindowfilm.com
See our ad on page 45

HanitaTEK Window Films
4010 La Reunion Pkwy., Suite 100
Dallas, TX 75212
JULY-AUGUST 2012

1249 Pembroke Rd.
Bethlehem, PA 18017
610/717-4900 (P)
610/419-1521 (F)
www.jaxsunweb.com

Johnson Window Films
20925 Bonita St.
Carson, CA 90746
310/631-6672 (P)
310/631-6628 (F)
www.johnsonwindowfilms.com
See our ad on page C2

MACtac Graphic Products
4560 Darrow Rd.
Stow, OH 44224

Madico Window Films
2630 Fairfield Ave. S.
St. Petersburg, FL 33712
727/327-3544 (P)
727/327-7132 (F)
www.madico.com
See our ad on pages 12-13

Midwest Marketing
2000 E. War Memorial
Peoria, IL 61614-7900
800/638-4332 (P)
www.midwestmarketinginc.com

Midwest Solar Control Films
1220 N Price Rd., #B
St. Louis, MO 63132
866/973-3456 (P)
www.midwestwindowfilm.com

Moran Industries
Franchises
4444 W. 147th St.
Midlothian, IL 60445
800/377-9247 (P)
708/389-9882 (F)
www.moranindustries.com

Mutoh America
2602 South 47th St., Suite 102
Phoenix, AZ 85034
480/968-7772 (P)
480/968-7990 (F)
www.mutoh.com
continued on page 24
WINDOW FILM
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Continuous innovation
®

At Solar Gard , we know the

and product excellence

core of our success lies with
our dealers. Which is why for over three decades - we’ve
focused on delivering products

Dealer-focused
loyalty program

of unparalleled quality, innovative tools and programs that
move your business forward,
and the best-in-class service

Technology

and support you’ve come to

that empowers success

rely on.
Call us today to learn more, and
experience why dealers across the

Industry-leading

globe count on Solar Gard to be a

education and events

true partner in their success.

2012 Solar Gard Elite Panorama
Dealer Meeting

®

1 877 273 4364
www.solargard.com/us

Environmental
leadership
Energy toolbox, dedicated Technical
Services team, and Environmental
Product Declaration

www.solargard.com/us
Saint-Gobain Performance Plastics
4540 Viewridge Avenue, San Diego, CA 92123
Tel: 877-273-4364 U E-mail: info@solargard.com

Proud Supporter of the 2012 International Window Film Conference and Tint-Off™
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Ultimate
Film Guide

continued from page 21
305/471-5523 (P)
305/471-5527 (F)
www.premiumtech-films.com

Raytech Malaysia
NDFOS Window Film
3F, Seon Am B/D
Yangpyeongdong-1GA,
Youngdengpo-Gu
Seoul, Korea 150-862
822/782-7790 (P)
822/782-9284 (F)
www.ndfos.com
See our ad on page 17

De Best Tint Studio 30A & 30B
Jalan Taming Sari
Melaka, Malaysia 75400
800/88-3339 (P)
www.raytech.com.my

Riken USA
1702 Beverly Rd.
Burlington, NJ 08016
609/387-2011 (P)
www.riken-usa.com

Roland DGA
Nexfil USA
14462 S. Avalon Blvd.
Gardena, CA 90248
310/516-8986 (P)
310/538-1137 (F)
www.nexfilusa.com
See our ad on pages 8-9

Novacel
2248 Stratingham Dr.
Dublin, OH 43016
413-283-3468 (P)
www.novacelinc.com

Olfa North America
5500 N. Pearl St. #400
Rosemont, IL 60018
847/233-8762 (P)
847/233-8907 (F)
www.olfa.com

Pentagon Protection USA
400 Metro Pl. North, Suite 300
Dublin, OH 43017
614/734-7240 (P)
614/766-0201 (F)
www.pentagonUSA.com

Performance Tools
7640 Commerce Pl.
Plain City, OH 43064
614/873-4800 (P)
614/873-4899 (F)
www.44tools.com

Premium Tech Coating Inc.
8274 NW 70th St.
Miami, FL 33166
24

WINDOW FILM

25691 Atlantic Ocean Dr. #B7
Lake Forest, CA 92630
888/273-8895 (P)
949/727-2112 (F)
www.rolanddga.com

SAGR Products
International
1785 Biglerville Rd.
Gettysburg, PA 17325
800/223-4385 (P)
717/334-6483 (F)
www.sagrproducts.com

Scorpion Window Film
6184 S US Highway 231
Cloverdale, IN 46120
765/653-1736 (P)
765/653-7175 (F)
www.scorpionwindowfilm.com

Service Group Distribution
4080 North Palm St., Suite 803
Fullerton, CA 92835
714/773-0367 (P)
714/773-0024 (F)
www.servicegroupdist.com

Sharpline Converting
1520 S. Tyler Rd.
Wichita, KS 67209
316/722-9080 (P)
www.sharpline.com

Shure Manufacturing Corp
1901 West Main St.
Washington , MO 63090
636/390-7100 (P)
636/390-7171 (F)
www.shureusa.com

Solar Free Window Film
20280 S. Vermont Ave.
Suite 200, Room 2
Torrance, CA 90502
www.solarfreefilm.com

Solar Gard
4540 View Ridge Ave.
San Diego, CA 92123
877/273-4364 (P)
858/571-3605 (F)
www.solargard.com
See our ad on pages 22-23

Solar Graphics
12167 49th St. North, Unit 100
Clearwater, FL 33762
727/327-4288 (P)
727/321-6004 (F)
www.coloredfilms.com

Solar Screen Co. Inc.
53-11 105th St.
Corona, NY 11368
718/592-8222 (P)
718/271-0891 (F)
www.solar-screen.com

Solar Seal
55 Bristol Dr.
South Easton, MA 02375
800/225-0430 (P)
www.solarseal.com

Solutia’s Performance
Films Division
575 Maryville Centre Dr.
Saint Louis, MO 63141
314/674-1785 (P)
314/674-1950 (F)
www.solutia.com

Starco Distributing
1441 N. Cayamaca St.
El Cajon, CA 92020
619/937-0367 (P)
www.starcodistributing.com

Teel Plastics
1060 Teel Ct.
Baraboo, WI 53913
608/355-3080 (P)
www.teel.com
www.windowfilmmag.com
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Categories
Associations
U.S. Film Crew
100 Broughton Rd.
Pittsburgh, PA 15102
877/946-3693 (P)
412/798-0900 (F)
www.usfilmcrew.com
See our ad on page 11

Ultra Film
3801 N. Washington Blvd.
Sarasota, FL 34234
877/885-3456
www.ultrafilm-usa.com

Venture Tape Corp.
30 Commerce Rd.
Rockland, MA 02370
781/331-5900 (P)
781/871-0065 (F)
www.venturetape.com

Wintech Window Films
7050 Village Dr., Ste I
Buena Park, CA 90621
714/522-1444 (P)
714/522-1448 (F)
www.wintechusa.com
See our ad on pages 18-19

Worldwide Sun Control
45945 Trefoil Ln., Unit#142
Sterling, VA 20166
202/253-5501 (P)
703/665-1021 (F)
www.suncontrolusa.com

Xpel Technologies Corp.
618 W. Sunset Rd.
San Antonio, TX 78216
210/678-3700 (P)
www.xpel.com

Zola Distributing
4080 North Palm St., Suite 803
Fullerton, CA 92835
714/773-0367 (P)
714/773-0024 (F)
www.zoladist.com
JULY-AUGUST 2012

International Window Film
Association (IWFA)

Distributors
Architectural Film
Commonwealth
Laminating & Coating
Enpro Distributing Inc.
Erickson International
Filmstar Distribution
Geoshield
HanitaTEK Window Films
JaXsun Sign Supplies
Johnson Window Films
Madico Window Films
Moran Industries Franchises
Nexfil USA
Novacel
Scorpion Window Film
Service Group Distribution
Solar Gard
Solar Graphics
Wintech Window Films
Worldwide Sun Control
Xpel Technologies Corp.

Automotive Film
Commonwealth
Laminating & Coating
Enpro Distributing Inc.
Erickson International
Filmstar Distribution
Geoshield
HanitaTEK Window Films
JaXsun Sign Supplies
Johnson Window Films
Madico Window Films
Moran Industries Franchises
Nexfil USA
Novacel
Scorpion Window Film
Service Group Distribution
Solar Gard
Venture Tape Corp.
Wintech Window Films
Worldwide Sun Control
Xpel Technologies Corp.

Coatings, Water Repellant
JaXsun Sign Supplies

Commercial Film
Commonwealth
Laminating & Coating
Enpro Distributing Inc.

Erickson International
Filmstar Distribution
Geoshield
HanitaTEK Window Films
JaXsun Sign Supplies
Johnson Window Films
Madico Window Films
Moran Industries Franchises
Nexfil USA
Novacel
Scorpion Window Film
Service Group Distribution
Solar Gard
Solar Graphics
Wintech Window Films
Worldwide Sun Control

Decorative Film
Decorative Film Depot LLC
Enpro Distributing Inc.
Erickson International
Filmstar Distribution
HanitaTEK Window Films
JaXsun Sign Supplies
Madico Window Films
Moran Industries Franchises
Nexfil USA
Scorpion Window Film
Service Group Distribution
Solar Gard
Solar Graphics
Wintech Window Films
Xpel Technologies Corp.

Protective/Scratch
Resistance Film (Paint)
Enpro Distributing Inc.
Filmstar Distribution
JaXsun Sign Supplies
Madico Window Films
Nexfil USA
Performance Tools
Service Group Distribution
Solar Gard
Venture Tape Corp.
Xpel Technologies Corp.
Zola Distributing

Residential Film
Commonwealth
Laminating & Coating
Enpro Distributing Inc.
Erickson International
Filmstar Distribution
continued on page 26
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The

Ultimate
Film Guide

continued from page 25
Geoshield
HanitaTEK Window Films
JaXsun Sign Supplies
Johnson Window Films
Madico Window Films
Moran Industries Franchises
Nexfil USA
Novacel
Scorpion Window Film
Service Group Distribution
Solar Gard
Solar Graphics
Wintech Window Films
Worldwide Sun Control

Global Window Films
MACtac Graphic Products
Madico Window Films
NDFOS Window Film
Nexfil USA
Novacel
Premium Tech Coating Inc.
Scorpion Window Film
Solar Gard
Solutia’s Performance Films Division
Teel Plastics
Wintech Window Films
Xpel Technologies Corp.

Security Film

3M
Aegis Films Inc.
Applied Coatings International LLC
Avery Dennison Corp.
Commonwealth
Laminating & Coating
Directed Electronics
Erickson International
Geoshield
Global Window Films
MACtac Graphic Products
Madico Window Films
NDFOS Window Film
Nexfil USA
Novacel
Premium Tech Coating Inc.
Scorpion Window Film
Solar Gard
Solutia’s Performance Films Division
Teel Plastics
Venture Tape Corp.
Wintech Window Films
Xpel Technologies Corp.

Commonwealth
Laminating & Coating
Enpro Distributing Inc.
Erickson International
Filmstar Distribution
Geoshield
HanitaTEK Window Films
JaXsun Sign Supplies
Johnson Window Films
Madico Window Films
Moran Industries Franchises
Nexfil USA
Scorpion Window Film
Service Group Distribution
Solar Gard
Wintech Window Films

Solar Film
Madico Window Films

Film Installation
Services
JaXsun Sign Supplies
Madico Window Films
Moran Industries Franchises
Pentagon Protection USA
Solar Gard
Solar Graphics
U.S. Film Crew
Venture Tape Corp.
Xpel Technologies Corp.

Manufacturers
Architectural Film
3M
Aegis Films Inc.
Avery Dennison Corp.
Commonwealth
Laminating & Coating
Erickson International
Geoshield
26
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Automotive Film

Coatings, Water Repellant
MACtac Graphic Products
NDFOS Window Film

Commercial Film
3M
Aegis Films Inc.
Applied Coatings International LLC
Commonwealth
Laminating & Coating
Erickson International
Geoshield
Global Window Films
MACtac Graphic Products
Madico Window Films
NDFOS Window Film
Nexfil USA
Novacel

Premium Tech Coating Inc.
Scorpion Window Film
Solar Gard
Solutia’s Performance Films Division
Teel Plastics
Wintech Window Films

Decorative Film
3M
Aegis Films Inc.
Applied Coatings International LLC
Avery Dennison Corp.
Decorative Film Depot LLC
Erickson International
Global Window Films
MACtac Graphic Products
NDFOS Window Film
Nexfil USA
Scorpion Window Film
Solar Gard
Solar Graphics
Solutia’s Performance Films Division
Teel Plastics
Wintech Window Films
Xpel Technologies Corp.

Protective/Scratch
Resistance Film (Paint)
Aegis Films Inc.
Applied Coatings International LLC
MACtac Graphic Products
NDFOS Window Film
Nexfil USA
Performance Tools
Solar Gard
Solutia’s Performance Films
Division
Venture Tape Corp.
Xpel Technologies Corp.

Residential Film
3M
Aegis Films Inc.
Applied Coatings International LLC
Commonwealth
Laminating & Coating
Erickson International
Geoshield
Global Window Films
MACtac Graphic Products
Madico Window Films
NDFOS Window Film
Nexfil USA
Novacel
Premium Tech Coating Inc.
Scorpion Window Film
Solar Gard
www.windowfilmmag.com
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New Partnership
Big Savings
BondKap and GE Together

Security Film
3M
Aegis Films Inc.
Commonwealth
Laminating & Coating
Directed Electronics
Erickson International
Geoshield
Madico Window Films
NDFOS Window Film
Nexfil USA
Premium Tech Coating Inc.
Scorpion Window Film
Solar Gard
Solutia’s Performance Films Division
Teel Plastics
Wintech Window Films

Solar Film
3M
Madico Window Films
Solar Gard

Security Products
Attachment Systems
Enpro Distributing Inc.
FilmFastener LLC
Filmstar Distribution
HanitaTEK Window Films
Madico Window Films
Pentagon Protection USA
Service Group Distribution
Zola Distributing

Signs and Signage
JaXsun Sign Supplies
MACtac Graphic Products
Mutoh America
Solar Gard

Software
Aegis Films Inc.
Enpro Distributing Inc.
Filmstar Distribution
JaXsun Sign Supplies
Solar Gard
Xpel Technologies Corp.
Zola Distributing

Tools and Supplies
Cutters
Aegis Films Inc.
Enpro Distributing Inc.
Filmstar Distribution
JULY-AUGUST 2012

www.BondKap.com/promo
Gila Distributing Inc.
Mutoh America
Olfa North America
Performance Tools
Roland DGA
Scorpion Window Film
Service Group Distribution
Solar Gard
Wintech Window Films
Worldwide Sun Control
Xpel Technologies Corp.
Zola Distributing

Vinyl
Applied Coatings International LLC
Filmstar Distribution
JaXsun Sign Supplies
MACtac Graphic Products
Mutoh America
NDFOS Window Film
Performance Tools
Roland DGA
Service Group Distribution
Solutia’s Performance Films Division
WF
Zola Distributing
WINDOW FILM
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TECHNOLOGY DRIVEN.

Paint

®

PPF
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Protection.
INTRODUCING

PPF

PPF, the latest breakthrough technology
in automotive paint protection film.
TECHNOLOGY
Advanced top-coat formulation allows
for easy installation, increased longevity,
and a high-gloss finish
DRIVEN
First-rate protection and durability with
superior optical clarity
Powered by TruCutTM
SunTek’s exclusive, PPF cutting software

For more information, call or visit

!"#$%&'()*+"!,-+
888.321.5111 (VA/Factory Direct)
888.437.1664 (CA)
877.678.6835 (FL)
866.843.3456 (TX)
855.569.2221 (Canada)
276.632.4991 (International)

./
0)
1
2
3
)4
54
674
87
9

877.278.6835 (AZ)
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STEP

One Film Company Shares its Effective
Approach to Wrapping Vehicles
by Katie O’Mara

treme Graphix in Milford, Del., is ready to complete a vehicle wrap on this
Kia Soul for Blue Hen Spring Works Inc. The idea is to create a company
vehicle that catches the eye of potential customers. With that responsibility, Xtreme Graphix strives to provide the best-looking and functional vehicle for
those customers. WINDOW FILM magazine followed along as they completed the
project. Want to share your project with us? Send us photos at komara@glass.com
and tell us what steps you took to complete your successful project.

Blue Hen Spring Works Inc.,
brought in its Kia Soul to be wrapped by Xtreme
Graphix. In this case, the company had some ideas and
logos already and wanted to include these in the design.

The graphics are designed in house by
Xtreme Graphix. They listen to the needs of
the customers to determine the color scheme,
information to be printed and logos.
“In this case they [the customer] had company logos
from their suppliers and they were getting help from
them to off-set the cost of the wrap,” says Jim Burke,
owner. “We ask our customer to meet with our design
staff for at least one hour and that gets us started. We
ask a lot of questions and pick their brain as to what
they are looking for. After that meeting the rest is
usually done through email. We send over proofs and
let the customer make changes. We don't print until the
customer is fully satisfied with the drawings.”
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Xtreme Graphix then begins work on
prepping the vehicle for wrapping.
“We always go over it with the customer
and make sure they are okay with us taking
off the emblems,” says Burke. “If not we
will go over them, but it’s a much
cleaner job taking off emblems.”
They removed the emblems and place
them in a zip-loc bag within the car so they
are not misplaced. The wrappers then wash
the vehicle and take out lights, mirrors,
antennas and any other mouldings. The
vehicle is then cleaned with a wax remover
and alcohol. Finally, potential trouble spots
are then coated with a vinyl primer to help
the vinyl attach properly in tight corners.

While the vehicle is
being prepared and after
the artwork has been
approved, Xtreme Graphix
begins printing out the
vinyl for the wrap. The
design was printed on
Avery Dennison 1005RS
using a Roland printer.

The printout air-dries
overnight before being cold
laminated using Avery
Dennison FL1360.
“We have experimented with
a lot of other combinations of
vinyl and lamination and have
found this combination holds
up the best under the majority
of conditions,” says Burke.

continued on page 32
JULY-AUGUST 2012
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STEP

continued from page 31

“We always have a printed picture of
the wrap on the car from the design team,”
says Burke. “We line it up using reference points,
like body lines or window openings, making sure
all the text will not run into door handles.”
The company often uses wrap magnets to allow
them to move and align the vinyl until it is
positioned exactly as it needs to be. Alignment is
very important to the overall finished look.

After completing the setup and design it is now time for
installation. The vinyl is heated and applied, taking special care
to contour on the many body curves and lines. The Kia Soul
required two installers and about 2-2 ½ days of installation time.
“We typically use two installers. That works out the best
because they can handle the large sheets of vinyl and
get it set with assistance,” says Burke.

All of the edges are sealed and
the wrap is given a final heat down.
The staff at Xtreme Graphix checks
the vehicle over one last time for
blemishes before presenting the car
to the customer. The Kia Soul wrap
came together well and the customer was extremely pleased with
the results. WF
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AUTOMOTIVE

DIVISION

DIVISION

ATTENTION

FILM TECHN

ICIANS!

WINDOW FILM™ magazine is looking for the best of the best

AUTOMOTIVE and ARCHITECTURAL
ZLQGRZÀOPWLQWHUVWRFRPSHWHLQWKH

2012 International Window Film Tint-Off™

September 20-22,

2012
September 21-22

This year’s competition will feature both an
architectural and an automotive division.

Louisville, Ky.

For more information and the latest updates, visit www.windowfilmmag.com/
www.windowfilmmag.com/IWFC or call 540/720-5584.

See you in Louisville this September!
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n a society focused on saving energy the emergence of solar film was arguably inevitable. Since
its creation the product has changed and evolved
into what it is today—one that has been recently
included in the California Building Code (see page
14 for more on this story). Solar film has changed
over the years though, as customer’s needs have
evolved, but the product is far from mature. There
is still room to grow.
Evolution of Solar Film
As technology has become more advanced, so
has film. This is particularly true when speaking
about solar film.
“I feel the industry has had several stages or
benchmarks regarding technology. An initial
development was the vacuum metalizing of thin
films which we largely take for granted today as
‘older’ technology. However, they were a
tremendous benefit to window film customers
at that point and continue to be, in large part,
the workhorse of our industry,” says Mark
Carlson, business development manager
for HanitaTek. “After these, came sputtered metalizing, which allowed for the
creation of technologies previously
outside the reach of window film scientists and engineers. Some of what
might be called ‘new films’ involve
exterior weather-ability and highperformance low-e films.”
Much of the change within
solar film development has
come from the desire of
manufacturers to understand what customers are
really looking for.
“While there is certainly an evolution of
the technology to construct newer, higher
performing products,
I think manufacturers are working
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harder today to supplement simplified ‘product features’ and do the hard work to better understand
which ‘features’ are ‘advantages’ and which of these
are eventually ‘benefits’ to the customer,” says Carlson.
“The biggest change has been the advancement of
energy benefits and high visible light transmitting films
without the use of metals,” says Ed Golda, owner of
Michigan Glass Coatings in Rochester Hills, Mich.
The aesthetics of early solar film also left much to be
desired among consumers.
“Early solar films were effective at reducing radiant
energy and lowering energy costs for air conditioning,
but they were highly reflective and their “tin foil” look
was not aesthetically pleasing to many customers. The
variety of films was very limited and bronze, silver and
grey films were the norm for quite some time,” says
Nick Routh from Solar Gard’s technical services.
“Today, the new films keep out a considerable amount
of heat while maintaining the appearance that the customer demands. Technology has allowed the industry
to significantly increase the number of benefits window film offers the end user. With the latest spectrallyselective films we can now provide architectural customers high solar control performance with increased
energy efficiency not only through heat rejection but
also daylighting.”
For some within the industry, the biggest developments in solar film have centered around the ability to
measure the benefits of the product.
“The greatest innovation, in my opinion, is not the
film itself, but our ability to more accurately estimate
the energy savings and return on investment due to
energy savings,” says Carlson. “In today’s economic and
energy climate, the customers are not as quick to say
‘give me the best solar heat gain coefficient,’ as they are
to say, ‘give me the best net present value (NPV).” Of
course, the NPV is more a function of the relationship
between cost and savings than simply the savings.”
Overcoming Obstacles
One of the main obstacles standing in the way of
future solar film growth is lack of awareness. A large
percentage of the population may have not even
heard of solar film as a viable option to reducing their
www.windowfilmmag.com
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energy costs and lowering their carbon footprint.
“I would say that only 20 percent of the population knows of the product and understand its
benefits,” says Golda.
“In the architectural market, there is approximately 42 billion square feet of architectural
glass in the world today,” says Kathryn Giblin,
director of global marketing and technical services at Solar Gard. “According to our estimates,
the window film industry has penetrated less
than one-percent of that market. The window
film industry has a great opportunity to help
buildings worldwide reach energy reduction and
sustainability goals, and based on the statistics
we’ve only just begun.” For the part of the population that is aware of solar film as a product,
many have misconceptions about the properties
of the product itself.
“We may not agree on everything, but we all
agree on this—the solar film market has very little
penetration and suffers both because people
haven’t heard about solar film and what they have
heard has been drowned out by the purple, bubbly, automotive tint they see on their neighbor’s
car,” says Carlson. “As we all educate our customers every day, we will overcome their misconceptions and prejudices about our industry and
our market penetration will increase.”
When the public is made aware of solar film,
window film companies have the ability to show
tangible evidence of the energy benefits using a
variety of electronic technology that is now available for demonstrations.
“In my opinion the only way to sell big solar film
jobs is by showing a tangible benefit to the customer—financial savings through reduced energy
consumption and demand charges,” says Carlson.
“Homeowners and smaller restaurant/retailers
will continue to buy based on a ‘softer’ sell including comfort, UV protection and brand marketing,
but commercial customers want to see the same
level of engineering alongside a window film
quote as they are used to seeing alongside an
HVAC upgrade quote.”
“The use of equipment to measure the performance of film to verify to our customers the benefits
and differences between the films is one of the
best ways to sell film,” says Golda.
Besides the use of technology, there are various
sources available to help educate consumers and
solar film is being recognized more as a solution
for energy savings.
Whether the need is energy reduction, increasing comfort for building occupants or safety conJULY-AUGUST 2012
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cerns, there is solid
data and research that
proves window film is a
cost-effective solution to
address these issues,”
says Giblin. “Backed by
research
from
the
Department of Energy,
ConSol,
the
National
Fenestration Rating Council
and, most recently, the inclusion of window film in the
California building codes, window
film is a clear and effective choice
for retrofitting existing structures.”
“The use of technology and
advancement in window film materials has opened up the market and
raised awareness for solar film,” says
Tom Niziolek, architectural sales and
development manager for Madico
Window Films. “The industry has done a
good job of not overselling technology and
focusing on the benefits of window films.”
Into the Future
As the world continues to change and energy awareness grows, new benefits will be
demanded from today’s products. Window
film, particularly solar film, will inevitably adapt
and evolve.
“[In the future] I see film being a collector of
energy versus just being a reflector of energy,”
says Golda.
“I think we will eventually have a photovoltaic
film—however, it will have to be weatherable and
nearly as clear as glass— therefore we have a long
way to go. I also think exterior solar films will
grow to become 15 to 20 percent of the market by
the year 2017 and that dealers who do the hard
work of learning the installation and job-costing
of multi-story exterior applications will be glad
they did,” says Carlson.
“We will continue to see technology evolve
and materials advance—unique materials
that balance the needs for high light transmission, strong heat rejection and turning
that into real energy savings,” says
Niziolek. “This will mean that window films
will get better and more efficient. This is
evident for products and materials that
can bridge the gap between summer
cooling savings and winter heating savings providing effective ROI when
WF
installing films.”
WINDOW FILM
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Meet the VIPs of the
International Window Film
Conference and Tint-Off™

C

by Katie O’Mara

ome September you will be seeing some familiar faces.
The International Window Film Conference (IWFC) and
Tint-Off™ will be featuring some industry heavy-hitters in a variety of jobs from judging the Tint-Off™ to being
the voice behind the microphone. Without further ado, we
present to you, your VIPs of the 2012 IWFC and Tint-Off.

Holly Biller, vice president, Key Communications Inc.
Master of Ceremonies
Hometown: Fredericksburg, Va.

Time in the window film industry: I’ve worked for Key Communications Inc. (publisher of WINDOW FILM magazine and several other publications) for almost two decades
and we started WINDOW FILM magazine in 1998 to ensure there was a publication to provide news devoted exclusively to the needs of the window film industry.
Film project most proud of: The IWFC and Tint-Off™. This event has continued to evolve
over the years and continually better the industry as a whole and those of us in it.
If I wasn’t working in window film I would be: Touring on stage sitting behind the
piano singing the songs I wrote.
The Tint-Off is important because: It provides education to all facets of the industry. From consumer up
through supporting manufacturer, everyone walks away with some new nugget of information when they are a
part of the Tint-Off. It helps to make the window film industry stronger, better and more professional.
At the Tint-Off I am most excited to see: The top ten finalists in the finals round for the Automotive Division.
There is so much excitement and the energy is electric when they are filming their backlites.
Advice for competing tinters: Prepare. Read. Test yourself. A lot of competitors say the crowd and cameras
are what breaks their concentration. It’s one thing when you are in the comfort of your shop, another when you
are under scrutiny of your peers.

Holly Biller

Miguel Detres, Solar Gard
Judge—Tint-Off Automotive Division
Hometown: Tampa, Fla.

Years in the industry: More than 20.
Film project most proud of: A karate school. It wasn’t a large job, but it required a lot
of hand-cut graphics including a full bodied dragon. I enjoy the custom stuff the most.
If I wasn’t working in window film I would be: I’d be doing custom handy-man work
like kitchen remodels. It requires a certain skill set and imagination and it is very rewarding in the end.
The Tint-Off is important because: It provides a platform for competing tinters from
all over to not only display their talents, but also for the spectators to learn things that
may improve their way of working.
At the Tint-Off I am most excited to see: I am very interested to see the skills and techniques the competitors bring to the table and hopeful to see something I have never seen.
Advice for competing tinters: Relax—it’s just another car and one that you have likely done a number of
times already. And lastly, have fun!

Miguel Detres
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Ed Golda, Michigan Glass Coatings
Judge—Tint-Off Architectural Division
Hometown: Rochester Hills, Mich.

Years in the industry: 33.
Film project most proud of: We did K-Mart storefront installations on 200 stores
throughout the U.S.
If I wasn’t working in window film I would be: Working in the travel industry.
The Tint-Off is important because: It provides a chance for the independent business
person and installers in a larger organization to compete and show off their skills.
At the Tint-Off I am most excited to see: The people and re-establish relationships
with glass coating owners.
Advice for competing tinters: Understand your costs so that you can maintain a level of profitability, and
then you and everyone in the industry survives.

Ed Golda

Jack Mundy, Ener-Gard Energy Products Inc.
Emcee
Hometown: Montreal, Quebec

Years in the industry: More than 33.
Film project most proud of: We are distributors and, as such, we do not do any film
installations. Some notable installations that have been undertaken by dealers, recently, include College Lasalle with approximately 30,000 square feet of EnerLogic 35, and
the Calgary Courthouse, where one of our dealers installed 28,000 square feet of 8 mil
security film.
If I wasn’t working in window film I would be: Retired and playing golf.
The Tint-Off is important because: Industry events such as the IWFC offer an opportunity to catch up with
colleagues and friends within the industry and there is also the opportunity to network with all of the various attendees.
At the Tint-Off I am most excited to see: Very few tinters with a good deal of experience will ever admit that
they are not the best tinter in the world. A Tint-Off competition, such as we will be having in Louisville, offers
tinters the opportunity to compete against their peers from both the U.S. and Canada and around the world.
There is nothing like a hard fought competition!
Advice for competing tinters: For competing tinters, practice and make sure that you have the basics covered for the different aspects of the competition that you will be taking part in. More importantly, work hard to
keep your nerves under control!

Jack Mundy

Bryan Roades, Eco-Tint
Judge—Tint-Off Architectural Division
Hometown: Santa Monica, Calif.

Years in the industry: 26 years.
Film project most proud of: Installing film on the Venetian hotel in Las Vegas, Nev.
If I wasn’t working in window film I would be: Hanging out on the beach.
The Tint-Off is important because: It raises the standard of quality for window film
installations.
At the Tint-Off I am most excited to see: All of the different styles that the tinters use
to install film.
Advice for competing tinters: Remember, quality before quantity.
JULY-AUGUST 2012

Bryan Roades
continued on page 38
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continued from
page 37

Bill Stewart, Madico Window Films
Judge—Tint-Off Automotive Division
Hometown: Treasure Island, Fla.

Years in the industry: More than 25.
Film project most proud of: Too many to single out just one and
that was a number of years ago.
If I wasn’t working in window film I would be: Working as the sales development
manager for Madico.
The Tint-Off is important because: It brings installers from different parts of the
world together to share techniques and trade tips.
At the Tint-Off I am most excited to see: A large turn-out!
Advice for competing tinters: Take your time.

Bill Stewart

Scott Wells, Starco Distributing
Judge—Tint-Off Architectural Division
Hometown: Indianapolis, Ind.

Years in the industry: 30.
Film project most proud of: NBC Towers in downtown San Diego, Calif. We removed
22 floors of film and re-tinted the building, while occupied.
If I wasn’t working in window film I would be: Full-time stock trader.
The Tint-Off is important because: It gives the window tint installers an opportunity
to see how they compare to the best in the industry, and also gives the industry a
chance to see how creative and inventive installers can be. The industry has been built
primarily due to the needs and innovation of the installers in the field, and the Tint-Off is a recognition and testament to the contributions the installers have made over the years to the industry.
At the Tint-Off I am most excited to see: Both the architectural and automotive Tint-Off competitions and
awards to the winners!
Advice for competing tinters: Focus on being calm and don’t get ahead of yourself—install as if you are in a standard work environment and not in a contest. If you rush your style or worry about what the other guy is doing you
will lose concentration. Loosen up your tint muscles before the competition and be sure your head is in the game!

Scott Wells

Steve Wood, HanitaTek Window Films
Judge—Tint-Off Automotive Division
Hometown: Dallas, Texas

Years in the industry: 28.
Film project most proud of: I’ve been involved in so many over the years—it’s hard
to pick just one. But, if I had to, it would be hanging 12 mil film on a bank in south Israel,
with the No-Bar attachment system. I never thought when I started tinting cars in a little shop in 1984, that I would be responsible for protecting people’s lives, on the other
side of the world, with window film.
If I wasn’t working in window film I would be: Probably opening some kind of franchise business somewhere.
The Tint-Off is important because: It is a great opportunity for those in our industry to network and learn
from each other. What better way to pick up a new technique than watching or participating in the Tint-Off.
At the Tint-Off I am most excited to see: The people within the industry with whom I don’t speak often
enough, to attend the seminars on energy savings and advancements in glass and to get to judge the competition with a couple of guys that I’ve known for a long time.
Advice for competing tinters: Have fun! Do what you do best and do not let the competition throw you off of
WF
your game.

Steve Wood
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A NEW
GENERATION
OF FILMS
While the sun's damaging UV rays have remained relatively unchanged for centuries,
Geoshield's products are constantly evolving to provide you the most advanced
technology available today. Our Dark Matter premium automotive film uses nanoceramic technology to provide incredible sun-blocking ability with a refined look.
When style and performance matter choose Dark Matter, the new generation of films.

Ceramic Window Films Specialists

1.800.234.6133 www.geoshieldusa.com

AUTOMOTIVE I ARCHITECTURAL I SAFETY
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A DIRECTORY OF INDUSTRY SUPPLIERS

DISTRIBUTORS

Architectural Film

Huper Optik International Pte Ltd
12, Jalan Kilang Barat, #04-03
Singapore 159354
(65) 6276-4555; fax: (65) 6276-9917
www.huperoptik.com

Aegis Films
3135 Medlock Bridge Road
Norcross, GA 30071
770/417-1281; fax: 770/417-1381
www.aegisfilms.com

SAGR Products Int'l
1785 Biglerville Road
Gettysburg, PA 17325
800/223-4385; fax: 717/334-6483
sales@sagrproducts.com

Geoshield Window Film
8000 GSRI Ave., Bldg. 3000
Baton Rouge, LA 70820
800/234-6133; fax: 225/578-3975
www.geoshieldusa.com
SAGR Products Int'l
1785 Biglerville Road
Gettysburg, PA 17325
800/223-4385; fax: 717/334-6483
sales@sagrproducts.com
Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com

Sun-Gard Window Films
2630 Fairfield Avenue S.
St. Petersburg, FL 33712
888/887-2022
www.sun-gard.com
Automotive Film

Aegis Films
3135 Medlock Bridge Road
Norcross, GA 30071
770/417-1281; fax: 770/417-1381
www.aegisfilms.com

Geoshield Window Film
8000 GSRI Ave., Bldg. 3000
Baton Rouge, LA 70820
800/234-6133; fax: 225/578-3975
www.geoshieldusa.com
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Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com
Starco Distributing
1441 N. Cayamaca St.
El Cajon, CA 92020
619/937-0367; 888/359-3456
fax: 619/937-0369

Sun-Gard Window Films
888/887-2022
www.sun-gard.com
Decorative Film

Solar Graphics Inc.
12167 49th St., Unit 100
Clearwater, FL 33762
800/869-8468
fax: 727/321-6004
www.coloredfilms.com
Residential Film
Johnson Window Films Inc.
20655 Annalee Ave.
Carson, CA 90746
310/631-6672; 800/448-8468
fax: 310/631-6628
info@johnsonwindowfilms.com
www.johnsonwindowfilms.com
Security Film
HanitaTek Window Films
4010 La Reunion Parkway, Ste. 100
Dallas, TX 75212
800/660-5559; fax: 214/351-5835
info@hanitatek.com
www.hanitatek.com
Madico Window Film
888/887-2022
www.madico.com

Solar Film
HanitaTek Window Films
4010 La Reunion Parkway, Ste. 100
Dallas, TX 75212
800/660-5559; fax: 214/351-5835
info@hanitatek.com
www.hanitatek.com

FILM INSTALLATION SERVICES
U.S. Film Crew
100 Broughton Road
Pittsburgh, PA 15102
877/946-3693; fax: 412/798-0900
glenn@usfilmcrew.com
www.usfilmcrew.com

MANUFACTURERS
Architectural Film

Aegis Films
3135 Medlock Bridge Road
Norcross, GA 30071
770/417-1281; fax: 770/417-1381
www.aegisfilms.com
Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919
fax: +972-4-985-9920
solar@hanitacoatings.com
www.hanitacoatings.com

Madico Window Film
2630 Fairfield Avenue S.
St. Petersburg, FL 33712
727/327-2544
sales@madico.com
www.madico.com
Solutia Inc.
Performance Films Division
575 Maryville Centre Drive
St. Louis, MO 63141
314/674-1000; 800/255-8627
fax: 314/674-1950
www.llumar.com

Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478

www.windowfilmmag.com
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fax: 858/514-4231
www.solargard.com
SunTek®/Commonwealth
Laminating & Coating, Inc.
345 Beaver Creek Drive
Martinsville, VA 24112
276/632-4991; fax: 276/632-0173
www.suntekfilms.com
Automotive Film
3M Window Films
866/499-8857
www.3m.com/window

Aegis Films
3135 Medlock Bridge Road
Norcross, GA 30071
770/417-1281; fax: 770/417-1381
www.aegisfilms.com

ATC Film
5934 NW Batchelor Terrance
Port Saint Lucie, FL 34986
772/332-7799; fax: 772/408-8285
www.atcfilm.com
Erickson Intl./American
Standard Window Film
3135 Marco St.
Las Vegas, NV 89115
800/835-9676; fax: 702/643-0509
Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919
fax: +972-4-985-9920
solar@hanitacoatings.com
www.hanitacoatings.com

Madico Window Film
727/327-2544
sales@madico.com
www.madico.com

Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com
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SECURITY PRODUCTS
Attachment Systems

FilmFastener LLC featuring BondKap™
8206 Copeland Rd.
Odessa, FL 33556
813/926-8721; fax: 813/920-8662
www.FilmFastener.com

TOOLS AND SUPPLIES
Artscape Inc.
3487 N.W. Yeon Ave.
Portland, OR 97219
888/503-0354; fax: 503/419-2226
jwmatt@artscape-inc.com
www.energy-film.com
Film Shades

Performance Tools Distributing
7640 Commerce Place
Plain City, OH 43064
866/448-6657 or 614/873-4800
fax: 614/873-4899
daustin@44tools.com
www.44tools.com

Midwest Marketing
2000 E. War Memorial
Peoria, IL 61614
800/638-4332; fax: 309/688-8894
jim@midwestmarketinginc.com
Residential Film
3M Window Films
866/499-8857
www.3m.com/window
Security Film
Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919
fax: +972-4-985-9920
safety@hanitacoatings.com
www.hanitacoatings.com

Madico Window Film
727/327-2544
sales@madico.com
www.madico.com

Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com

Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com

WEBSITES TO VISIT

Solamatrix, Inc.
888/887-2015
www.solamatrix.com
Training School
Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com
Windowtinting.com
800/580-7953

WF

To place your listing(s)
in the Supplier’s Guide,
please contact
Tina Czar at
540/602-3261, or email
tczar@glass.com

September/October WINDOW FILM
magazine’s cut-off date is July 23.
WINDOW FILM

41

© 2012 WINDOW FILM Magazine. All rights reserved. No reproduction of any type without expressed written permission.

Contents

Zoom Fit

Search

+

–

Archives

I<

E-Mail

<

>

>I

Subscribe

NEW PRODUCTS AND SERVICES

Sunny Side

Madico Window Film’s new
Sunscape film line offers premium residential and commercial
designer window films. The
Sunscape line includes a variety
of solar control products including Purelite 60, a light window

All Wrapped Up

The new Conform
Chrome accent film from
Avery Dennison offers a
mirror-like finish for vehicles. Though it is not recommended for full vehicle
wraps, the film is ideal for
gas caps, side-view mirrors,
stripes and door handles.
Conform Chrome comes
with the Easy Apply RS
technology which makes
the film slide over surfaces
before it is in place, which
allows air bubbles to be
removed. The film comes with a three-year durability on vertical applications
and allows for long-term removability.
❙❙➤ www.averygraphics.com

Vulnerability Protection

film that offers natural appearance balanced with solar performance. The line comes with a
complete dealer program, including marketing support, a consumer website and online support center.
❙❙➤ www.madico.com

A fluctuating economy, super slow growth, and the fact that is an election
year, all can impact the year to year profitability of your business. It seems companies often are sprinting to meet demand and then clamoring to create it.
According to the company, U.S. Film Crew is about meeting customers goals so
they can meet demand with the most efficient, consistent supply possible—not
in terms of the supply of film, but the supply of an installation crew.The company works to provide customers with fixed-cost pricing, efficient on-call labor
force, strategic project management and expertise. According to the company,
it’s a service that only costs when it’s working, a strategy that increases efficiency and reduces the timelines and an expertise that problem solves through
all barriers.
WF
❙❙➤ www.usfilmcrew.com

Safe and Sound

Pella Windows and Doors introduced a new protective glass film
to protect wood windows and
patio doors from scratches and
debris until they arrive at the jobsite. The film will be standard on
interior and exterior glass surfaces of the company’s wood window and patio door lines. The
film is easy to remove by hand
and will not leave a residue
behind. Pella claims that the
product can assist building companies from incurring the cost of
damages and delays.
❙❙➤ www.pella.com
42
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INDUSTRY EVENTS

AUTOMOTIVE FILM EVENTS

September 20-22, 2012
International Window
Film Conference and Tint-Off™
Sponsored by WINDOW FILM
magazine and the International
Window Film Association (IWFA)
Kentucky International Convention Center
Louisville, Ky.
Contact: WINDOW FILM magazine
at 540/720-5584 or visit
www.windowfilmmag.com/iwfc
September 20-22, 2012
Auto Glass Week™ 2012
(Exhibition/Extravaganza Sept. 21-22)
Co-sponsored by AGRR™ magazine,
the Auto Glass Safety Council
(formerly the AGRSS Council), the
Independent Glass Association, the
National Glass Association and the
National Windshield Repair
Association; Includes Auto Glass
Repair and Replacement Olympics
Kentucky International Convention Center
Louisville, Ky.
Contact: AGRR magazine

Page
4-5
7
1

Company

October 18-20, 2012
SGIA Expo 2012
Organized by the Specialty
Graphics Imaging Association
Las Vegas Convention Center
Las Vegas, Nev.
Contact: www.sgia.org

October 30-November 2, 2012
SEMA Show 2012
Sponsored by the Specialty
Equipment Market Association
Las Vegas Convention Center
Las Vegas, Nev.
Contact: www.semashow.com

ARCHITECTURAL FILM EVENTS
May 17-19, 2012
American Institute of Architects
Convention and Design Exposition
Organized by the
American Institute of Architects
Walter E.Washington Convention Center
Washington, D.C.
Contact: www.aia.org

Send your events to editor Katie
O’Mara at komara@glass.com.

Phone

Fax

800/438-8468

678/333-0892

3M

866/499-8857

651/733-5502

Avery Dennison

440/878-7214
888/321-5111

276/632-0173

www.suntekfilms.com

813/920-8662

Global Window Films

866/664-5622

813/814-2080

46

HanitaTek Window Films

800/660-5559

International Window Film Conference & Tint-Off™ 540/720-5584

www.aegisfilms.com

www.nano-fusion.net

813/926-8721
800/234-6133

Web Address

440/878-7319

FilmFastener LLC

Geoshield

33

October 23-23, 2012
glasstec
Organized by Messe
Dusseldorf GmbH
The Dusseldorf Trade Fair Center
Dusseldorf, Germany
Contact: www.glasstec-online.com WF

Aegis Films

39
45

October 1-4, 2012
NFRC Fall Membership Meeting
Organized by the National
Fenestration Rating Council
Portland, Ore.
Contact: www.nfrc.org

ADVERTISING INDEX

28-29 Commonwealth Laminating & Coating
27

September 20-22, 2012
International Window
Film Conference and Tint-Off™
Sponsored by WINDOW FILM
magazine and the International
Window Film Association (IWFA)
Kentucky International Convention Center
Louisville, Ky.
Contact: WINDOW FILM magazine
at 540/720-5584 or visit
www.windowfilmmag.com/iwfc

at 540/720-5584 or visit
www.autoglassweek.com

225/578-3975
262/754-3776

www.3M.com

www.filmfastener.com

www.geoshieldusa.com

www.globalwindowfilms.com

www.hanitatek.com

540/720-5687 www.windowfilmmag.com/IWFC

C2

Johnson Window Films

800/448-8468

310/631-6672 www.johnsonwindowfilms.com

8-9

Nexfil USA

310/516-8986

310/538-1137

www.nexfilusa.com

22-23 Solar Gard

877/345-9478

858/514-4231

www.solargard.com

12-13 Madico
17

11

NDFOS Window Film
U.S. Film Crew

18-19 Wintech Window Films

800/225-1926

888/553-8468

82-2-782-7790

82-2-782-9284

877/946-3693

412/798-0900

888/983-3356

714/522-1448

www.madico.com
www.ndfos.com

www.usfilmcrew.com

www.wintechusa.com

For more information on these companies’ products, visit http://products.windowfilmmag.com.
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INSTALLER PROFILES

E

From Humble Beginnings

Frank Garrido, Tint Factory Solar Concepts Inc., Los Angeles, Calif.

ast Los Angeles native Frank
Garrido got his start in window tinting at 12 years old.
Now the president, owner and
founder of Tint Factory Solar
Concepts Inc., also based in Los
Angeles, Garrido’s business specializes in commercial, residential and
automotive window film services.
Garrido, 42, says his summers
as a 12 to 14-year-old consisted of
two things: BMX racing as a young
professional and window tinting.
After losing his
sponsorship to
ride professional BMX, Garrido
decided to use
his tinting skills
to pursue a
career in the film
industry.
“I was brought
up in a pretty
modest neighborhood in East Los Angeles by a
single mother,” Garrido says. “My
mom was working hard to raise
two boys, so I had to do something
really quick. The only thing I knew
how to do really well and make
good money was window tinting. I
ventured out and started looking
for a job and I found a place called
Transparent Glass Coatings, which
is one of the oldest window tinting
companies in Los Angeles—they
molded me and shaped me.”
In 1987, Garrido says he worked
his way up to a managing position,
but a year later the company went
out of business.
“I knew the owners of the prop-

Frank Garrido (center) started tinting windows as a kid and now runs his own
business, Tint Factory Solar Concepts Inc.
erty and they said this is a great
opportunity for you, just change
the name and run it like nothing’s
wrong. And I did,” he says.
“That’s how the Tint Factory
started in 1988.”
Since its beginning, some of his
most memorable projects have
included both automotive and
commercial jobs.
“Working with companies such
as the Toyota Corp., the Mitsubishi
Corp. and doing projects with the
large auto manufacturers from window tinting, to car wraps, to
restyling has been a real eye-opener for me in terms of the automotive industry,” he says. “But we’re
not really geared towards automotive. I have a love for cars and I’m
known as a car guy, but I don’t
know why.”
Additionally, Garrido says he has

Do you know someone who is a star among window film tinters? Then we
want to hear from you with your nominations for “Film Stars.” Email Katie
O’Mara at komara@glass.com your nominations.
44

WINDOW FILM

commercial projects in the works.
“It’s pretty amazing how big
business is done,” he says. “You
feel a certain sense of satisfaction
when you finish a large project
and you know that you did it. The
customer is happy and you have
zero callbacks.”
Garrido describes what sets his
window tinting company apart
from others as being “picky.”
“I don’t care if it’s a Hyundai or a
Ferrari—if it’s not done right, don’t
let it go out,” he says. “Don’t tell
people lies, be straight up and be
real. They’ll appreciate it more if
you tell them the truth. A lot of
times I have customers that may
not want to hear it, but I’d rather
be able to sleep at night than
worry about it. I’d rather have
friends than enemies.”
Garrido still has dreams for the
company and says he would like to
open up a few more locations
throughout California and in the
WF
nation.
www.windowfilmmag.com
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Your time and materials are valuable—maximize both with InfoZone™, Hanita Coatings’ new
iPhone App. InfoZone calculates how much film you need in each width for your entire job,
trimming time and increasing accuracy from the old paper and calculator method. You can
even email the results to your shop to get a start on the project. Plus the glass breakage
warranty info is right on your iPhone or iPod touch.
Trim your budget and your time spent. Get InfoZone. It’s Free.
Learn more at www.hanitatek.com/app.
And our film is pretty great too.

www.hanitatek.com

facebook.com/hanitatek

Proud Supporter of the 2012 International Window Film Conference and Tint-Off™
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Finally—A Tint Tool that
Trims Wasted Time

800.660.5559

>

