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Attracting customers
is easy when

3M is a trademark of 3M. © 2011, 3M. All rights reserved.

3know
out of 4 households
and trust your brand.
No other brand of window film enjoys higher consumer awareness
than 3M. It’s one more reason to partner with the technology leader.

Call 1-866-499-8857 to learn how to grow your business with 3M.
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www.3M.com/windowfilmdealer
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TOP-OF-LINE PERFORMANCE & PROFITABILITY...
just to name a few.

For SPECIAL FILM OFFERS**
visit us at SEMA, Booth #12013
from November 1–4, 2011.

SUPERIOR PERFORMANCE. ZERO INTERFERENCE.
LLUMAR® CTX
TX™ SERIES WITH CERAM
CERAMATRIX™ ADVANCED TECHNOLOGY
*Certain restrictions and limitations may app
apply.
y. See an authorized represent
representative for details. **OFFER VALID WHILE SUPPLIES LAST. Solutia reserves the right, in
its sole and absolute discretion, to modify or terminate this promotion aat any time without notice. ©2011 Solutia Inc., St. Louis, Missouri, USA. All rights reserved.
®
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Our experience, your success.
Put our three decades of experience
to work for you:
U

Energy expertise and tools

U

Online and hands-on training

U

Exclusive marketing support

U

Dedicated customer support

U

Leading manufacturing facilities

U

Certified carbon footprint

Call us today to see how
a winning partnership can
be the key to building
your business.
1 877 345 9478
www.solargard.com
“Solar Gard’s focus on innovation and reliability has kept
me two steps ahead of the competition for 15 years.
Solar Gard’s continuous product development and
commitment to dealer education help me make a
professional impression with every customer that
comes through my door.”
Travis Carpenter, winner of the Daytona 500
Solar Gard Experience
Epic Glass Tinting, Klamath Falls, OR

Saint-Gobain Performance Plastics
4540 Viewridge Avenue
San Diego, CA 92123
Tel: 877 345 9478
E-mail: info@solargard.com

www.solargard.com
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A Hazy Shade of Tinting

Publisher
Editor
Contributing
Editors

W

e all have those times in our
lives when something happened so fast and was so
different from our normal reality that
it hardly seems real. In fact, many
major events have that hazy feeling to
me—I can’t quite remember the
details, but know the feelings I was left
with afterwards. I spent a week
in Europe after my college graduation and honestly don’t
remember much about it. I
know it was fun and that it was
the trip of a lifetime, but the
sight-seeing tours and the beautiful scenery are all a little fuzzy now. It
makes me wonder—was I really there?
Coming back from the International
Window
Film
Tint-Off
and
Conference™ left me with that same
feeling. It was truly a whirlwind. The
excitement surrounding the Tint-Off
was truly palpable and the contestants were openly confident in their
skills. I remember watching Chris
Brooks of Kauff’s Tint & Graphics lean
back in his chair in relief and smile
when he realized he had won the competition. I can still see the daughters of
George Reyna of Tint Connection
cheering when he raised his “done”
sign at the conclusion of his tinting
job. I also took away a lot from the
seminars, even learning some things
about window film that I didn’t know.
I spent time chatting with all of the
window film exhibitors taking part in
the Exhibition/Extravaganza and the
overall review of the show was that
they had more traffic through their
booths than expected and that the
Tint-Off was highly entertaining. I had
the chance to talk with a variety of tinters on the show floor and in seminars
and they all had positive things to say.
The overall feeling, and the most
popular topic, was how powerful it
WindoW Film
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was that everyone in the industry was
able to come together for one industry
event. The theme of putting differences aside and working together really came through every part of the
week. Attendees shared ideas in seminars, manufacturers shared exhibition
space on the show floor and tinters
congratulated each other on a
job well bone. Needless to say, I
remember the most important
parts.
Luckily for me and my hazy
brain I have plenty to remind
me of the week. We put together a slideshow of photos that you can
view using the QR tag below. Also, be
sure to check out our event wrap-up
on page 34.

Art Director
Graphic Artist

DEBRA LEVY
deb@glass.com
KATIE HODGE
khodge@glass.com
MEGAN HEADLEY
mheadley@glass.com
ELLEN ROGERS
erogers@glass.com
PENNY STACEY
pstacey@glass.com
DAWN CAMPBELL
dcampbell@glass.com
CARI HOLT
cholt@glass.com
TINA CZAR
tczar@glass.com
HOLLY BILLER, VICE PRESIDENT
hbiller@glass.com
ALLY CURRAN
acurran@glass.com
CHRIS BUNN
cbunn@glass.com
BRYAN HOVEY
bhovey@glass.com
JANEEN MULLIGAN
jmulligan@glass.com

Event
Manager
Marketing
Director
Advertising
Coordinator
Video
Producer
Web
Developer
Customer
Relations
Manager
Administrative ERIN HARRIS
Manager
eharris@glass.com

Advertising Offices
Midwest

The competition in the Tint-Off was
both fierce and nail-biting but many
contestants were calm under pressure.
So for those of you who aren’t feeling so hazy fill me in on your experience. What did you take away from the
event? What topic would you like to
learn more about at the next conference? Email me at khodge@glass.com
to share your experiences from
WF
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Email: Choi@Nexfil.com Tel: 310.516.8986 www.NexfilUSA.com
14462 South Avalon Boulevard

Gardena, CA
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Donna Wells

Business Ethics

C

an you believe that another
year is almost over? By the
time you read this, it will be
November and SEMA time! Be
sure to stop by WINDOW FILM magazine’s booth (#12729) and say
hello to the incredibly hard-working staff! I hope that 2011 has been
profitable for you. It has been an
interesting year for many film
companies and I am sure we are
all looking forward to an even better 2012.

EThics
As we look ahead, I would like to
tackle a difficult, yet very important topic: business ethics. Does
your business advertise a specific
line of film, but install a less
expensive version? Many times we
are tempted to substitute less
expensive counterparts for name
brand products. You might think
to yourself, “Why does it matter?
The client will never know the difference!” Let’s look at this through
the client’s eyes.
You may have watched your
business expenses increase and
your profit decrease in the last
few years. You are trying to
decide where to cut costs and
how to improve your bottom line.
You advertise that your company
carries product “A.” Today, there
is a less expensive knock-off. It
looks and performs just like
Product “A.” Your client believes
that they have purchased Product
“A” and neither you (nor your

Got a question for Donna?

Please email it to us at
khodge@glass.com. Individual names
and company names will be withheld
upon request.
10
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“Does your business advertise a specific
line of film, but install a less expensive
version? Many times we are tempted to
substitute less expensive counterparts for
name brand products. You might think to
yourself, ‘Why does it matter? The client
will never know the difference!’”
sales team) disclosed that you
will be installing a different product. Is that fair to the client? How
would you feel if this happened to
you? I would imagine that if someone pulled the old “bait and
switch” trick on you, you might
not take it very well. You might
even think, “Is this company ethical? Why would they advertise
something that they are not
installing and how do they stay in
business?”
The key issue here is that “business ethics” is such a subjective
term—what is ethical to one person may not be to another.
Therefore, the concept of what is
ethical is a constant variable. It is
a moral code each of us lives by. In
my opinion, business ethics
equals respect and truth. If you
are an ethical company and business owner, you are respectful of
the people around you. You strive
to tell the truth, sell the truth and
not sell a substitute product.

iDEals
Unfortunately, there are many
business owners whose business
ethics are not set at a high standard. As an industry we need to
confront this issue on every level.
Manufacturers who have had their
films tested and certified by the

National Fenestration Rating
Council (NFRC) have taken the
first step. This certification holds
manufacturers to a standard that
is good for the industry. Individual
companies need to develop their
own business ethics and implement them into their everyday
business practices. Companies
need to hold their employees
accountable for their actions and
employees need to understand
the consequences if they do not
abide by the ethics established by
the company. If we did this as an
industry, we might begin to
receive the respect that we
deserve. Perhaps our sister industries such as architects, interior
designers and glass companies
would consider our products
more often. Perhaps we would be
specified more often. Maybe window film would not be looked
upon as an alternative to today’s
glass technology, but the reverse
would be true. I look forward to
your comments. Please feel free to
respond to me directly or through
the magazine by sending an email
WF
to khodge@glass.com.
Donna Wells has worked in the window
film industry since the 1980s and is
currently sole proprietor of image
imagination in huntington Beach, calif.

www.windowfilmmag.com
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DArrell Smith

Grab the Drumstick

A

drumstick for your thoughts.
For many of us, Thanksgiving
and the holiday season are
a time of reflection—both on the
past year and on our goals for the
future. Whatever your goals—
increasing auto dealership referrals, working with more energy
service companies or gaining customers from further away—the
International
Window
Film
Association (IWFA) stands ready to
help you. We’re strengthening our
push to create market awareness
of the value of window film, particularly for saving energy and “going
green.” Watch for more in the
media about this as we initiate an
aggressive public relations pro-

(such as federal tax credits) and
Internet marketing.
Here are some helpful guidelines
from workshop leaders on marketing and sales:
Going social—Be “the guy for
that”—Sara Santiago of Roll, a
mobile development and marketing
agency, provided tips for expanding
business through social networks,
such as Facebook, as well as mobile
marketing. She pointed out that
social networking is really no different from face-to-face networking—
it’s just a new medium for building
trust and referrals. Many window
film dealers, for instance, gain business from trusted referral sources

“Many window film dealers, for instance,
gain business from trusted referral sources
who say ‘I know the guy for that.’ By
becoming actively involved in social communities, companies become those ‘guys.’”
—Darrell Smith, IWFA
gram to spread the word, with the
help of our new public relations
agency, Warner Communications.
At the same time, the IWFA is
helping to put the power of the latest marketing strategies right into
your hands. For example, during
the recent International Window
Film Tint-Off and Conference™,
which we co-sponsored with
WINDOW FILM magazine, we held a
series of workshops on everything
from using social networking sites
like Facebook and YouTube, to partnering with Energy Service
Companies (ESCOs) to gain more
business. Other sessions focused
on technologies, issues and trends
12
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who say “I know the guy for that.”
By becoming actively involved in
social communities, companies
become those “guys.”
Have the agility and flexibility to
take on new opportunities—For
dealers, the local utilities and
ESCOs represent a prime opportunity to increase business, especially
in the commercial market, which
places a premium on energy savings. Kirk Heston of Heston Wind &
Renewable Energy, John Parker of
National Security and Window
Filming and George Vanellis of EnerGard Energy Products Inc., provided “rules of the road” to tap into

this potentially lucrative and steady
source of revenue. Those dealerships who want to be included must
be able to make a strong case for
how their products will contribute
to overall energy savings, and in
what timeframe, and be flexible
enough to work during nights and
weekends to stay in sequence with
other ESCO partners.
Keep the IWFA “at your back”—
The IWFA offers a range of services
to support members’ marketing
and sales efforts. For instance, the
association’s manufacturer members provide dealers with the Efilm
energy analysis tool to demonstrate prospects’ energy savings,
often key to closing a sale.
Through our website, we also help
potential customers and partners
locate manufacturers, dealers, distributors, and suppliers, as well as
IWFA accredited specialists. In
addition, we work tirelessly on
Capitol Hill and at local State
Houses, supporting legislation that
will open new doors to the window
film industry, and remove barriers
to the use of members’ products.
As you resolve to grow your
business next year, please think
about how we might help you
ratchet up that growth. Happy holidays, and we look forward to helping you grab that drumstick—in
the form of new business—in the
WF
year ahead.
Darrell Smith is executive director of the
International Window Film Association
(IWFA), whose members include window
film
dealers,
distributors
and
manufacturers. Contact Smith at 276/6664932 or admin@IWFA.com, or visit
www.iwfa.com.
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THE LATEST INDUSTRY NEWS

ACQUISITIONS

Industry Reacts to Solar Gard Sale

W

ith the announcement
of the completed acquisition of Solar Gard
Specialty Films by Saint-Gobain
Performance Plastics the industry
has been buzzing with reactions to
the big news.
“This transaction represents
what we’ve been saying for
years—that the future for specialized films is bright and that Solar
Gard is best positioned to lead
the market,” says Christophe

Fremont, general manager of
Solar Gard. “This partnership
legitimizes the window film solution and opens the doors to the
enormous glass market and sustainable habitat industry. This is
an incredible opportunity for the
industry overall, and we consider
this historical strategic acquisition by Saint-Gobain as the most
influential partnership that the
industry has ever seen.”
Solar Gard’s three global pro-

Solutia to Acquire Southwall Technologies

Solutia is set to acquire glass and film products company Southwall
Technologies for an “aggregate equity purchase price of about $113 million”
according to a press release from the company.
“This acquisition positions Solutia as the world leader in advanced sputtering technology, combining the industry’s leading commercial expertise with
next-generation innovation capabilities to provide advanced film solutions to
the premium window film and electronics markets,” says Jeffry N. Quinn, CEO
of Solutia. “Our growth strategy remains focused on enhancing our portfolio
through synergistic bolt-on acquisitions that allow Solutia to better serve highgrowth markets and support the success of our existing businesses. This is just
one component of our strategy to put our strong cash flow to work to create
value for our shareholders.”
Solutia will gain Southwall’s XIR® Technology, used in VKool films and all of
the company’s manufacturing capabilities for window film production. Solutia
will also now be offering a new product where film is “encapsulated between
Saflex® polyvinyl butyral interlayers to form a protective barrier in laminated
glass against the harmful effects of the sun.”
Solutia has announced that Southwall stockholders will receive $13.60/share
in cash for all outstanding shares of Southwall common stock tendered in the
offer and accepted for payment by Solutia, representing a 45 percent premium
to the closing price per share of Southwall common stock on October 6.
“We look forward to realizing the potential of Southwall’s portfolio of energy efficiency solutions as we combine our innovation in sputtering technology
with Solutia’s commercial and market expertise,” says Dennis Capovilla, CEO of
Southwall Technologies. “Together we will focus on the delivery of next-generation films to our customers that achieve unmatched levels of solar performance and optical clarity.”
Reaction to the Southwall Technologies sale will be included in the free
WINDOW FIlm magazine e-newsletter. To subscribe at no charge to the bi-weekly Focus on Film newsletter visit windowfilmmag.com and click on “Free eNewsletter” under Subscription Central.
16
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duction facilities and operations
under development, sales and
service centers worldwide and all
employees currently working for
the company were included in the
transaction.
“The acquisition of Solar Gard is
an important catalyst in the continued advancement of specialty
films,” says Loic Mahe, vice president of composites at Saint-Gobain
Performance Plastics.
For some in the industry, the
acquisition was not a big surpise.
“It’s a solid move by SaintGobain to augment their portfolio
of habitat related products,” says
Mike Feldman, owner of Advanced
Film Solutions in Tampa Bay, Fla.
“Glass manufacturers are aware of
the OEM potential of thin film technologies in combination with their
glass manufacturing. This is the
big
‘get’
for
the
near
future. Photovoltaic and photochromatic or smart films are also
in their target planning if and when
these films can be made in volume
and at a low price point.”
Other members of the industry
have predicted success for the
Solar Gard brand with this leadership change as well.
“Considering my history with
Solar Gard and the window film
industry in general, I think I am
qualified to say that the SaintGobain acquisition of Solar Gard is
going to be beyond great for our
industry and of course, all the dealers associated with Solar Gard
products,” says Mark Bollegar,
president of MarketPro Direct in
Tampa, Fla. “In fact, this might just
be the most significant acquisition
continued on page 18
www.windowfilmmag.com
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CONTINUED FROM PAGE 16

EVENT NEWS

Energy-Efficiency Remains
a Major Focus at Greenbuild

Companies exhibiting at Greenbuild focused on showing attendees the
energy benefits gained from installing window film.
The window film industry has staked its claim at the U.S. Green Building
Council’s (USGBC) Greenbuild show, held for the first time outside the United
States.The event was held at the Metro Toronto Convention Centre and a number of window film companies were on hand to offer information on “greening”
windows after installation.
“We’re trying to sell energy conservation,” said Rob Heber at Solutia
Performance Films.
To that end, the company is drawing attendees in its booth to see…rather,
feel…for themselves how its EnergLogic Series of films can block heat. As
Heber explained, the product is able to upgrade a single-pane window to the
performance of a double-pane window.
Solar Gard, meanwhile, is focusing on
energy retrofits. The company’s Sentinel
series includes 10 films that can be applied
to the exterior of a window. Lawrence
Constantin, vice president of sales,
explained that this product is really geared
toward those areas that are difficult to
apply from the inside, such as skylights. It’s Some window film companies
an immediate solution for “greening” a featured hands-on displays that
building, he pointed out.
allowed attendees to actually
Solar Gard is one example of a company feel how window film can block
that is breaking down the barriers between heat.
film suppliers and glass suppliers; as of
October 3, Saint-Gobain had finalized its acquisition of the film company.
Pleotint is another such company.The supplier of the sunlight-responsive film,
that when applied to glass creates a dynamic glazing product, has a booth at the
show. Fred Millet is demonstrating to attendees how the product reacts to heat,
but, as he pointed out, he’s not the only one. “Southwall’s displaying our product, PPG is displaying our product, so we’re able to say it’s not just us – it’s an
industry-wide thing.” Both companies have recently announced partnerships
with Pleotint.
18
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our industry has seen to date.
Saint-Gobain is one of the world’s
largest and most respected manufacturers of flat glass products and
that means there is finally an
acquiring company that makes for
a perfect marriage within our
industry—one that will bring dramatic growth opportunities to the
table. Window film has always been
somewhat of an outcast step-child
in the eyes of much of the glass and
glazing industry, yet with SaintGobain behind Solar Gard, I see
nothing but good coming from this
union.”
“I think it is a good thing because
[Saint-Gobain] is a huge company
in the window manufacturing
industry,” says Dean Alexander,
owner of Elegant Effects Glass
Tinting in Fort Collins, Colo., and a
Solar Gard dealer. “It shows [SaintGobain] thinks there is a lot of
potential in the film industry. I
think it really does add credibility
to the industry.”
The International Window Film
Association (IWFA) also sees value
in bringing a major player in the
glass industry into the window film
industry.
“Saint-Gobain is a major internationally recognized leader with
an established commitment to
sustainability and energy efficiency within the architectural market. Their decision to become a
serious participant in the window
film industry is a natural fit, due
to the extensive energy-saving
benefits of window film,” says
Darrell Smith, executive director
for the IWFA. “Current and planned
energy efficiency regulations, legcontinued on page 20
www.windowfilmmag.com
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No One Dares
Come Close

Made in the U.S.A.

®

“ Customers Love it!”
MICKEY SHORR
–Jeff Pitts
Pontiac, MI – 16 stores

“$5,000 GPP!”
PROGRESSIVE
–Alan Binder
San Diego, CA – 3 stores

“It’s a No-Brainer!”
Cartronics

–Akbar Nikooie
Miami, FL – 2 stores

Viper Window Film is
adding new dealers
every day – because it’s
from Viper, it’s non-metallic,
it’s made in the U.S.A. with a
limited lifetime warranty – and
it offers the unique $5,000
Guaranteed Protection Plan.
If you’re a Directed dealer,
you should be carrying Viper
Window Film! If you’re not a
Directed dealer, find out how
easy it is to become one. Ask
Four New Series Of Viper Window Film to Choose from:

your Directed Sales Manager,

Shade, Ultra, Security, and Ceramic series all made-in-the-USA
of the highest quality materials backed by a lifetime warranty
and our GPP program.

visit www.DirectedDealers.com
or call 1-800-876-0800.

®

America's Largest Aftermarket
Auto Security Company

w w w. v i p e r. c o m

Window Film
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CONTINUED FROM PAGE 18

Solutia’s Performance Films
Division Announces New President

Solutia has named Craig Ivey as the new president of the
performance films division in St. Louis. Ivey succeeds
Mike Donnelly who was elected as executive vice
president and chief operating officer of Solutia.
Ivey has been with Solutia for more than 14 years and
was currently serving as vice president of photovoltaics
for Solutia’s advanced interlayers division. He also has
served as vice president of business operations for the
Asia Pacific market.
“Mr. Ivey has been with Solutia since the company Craig Ivey
began and brings more than 25 years of expertise in manufacturing, business and leadership to performance films,” says Melissa Zona,
director of corporate communications for Solutia. “He has been instrumental
in growing Solutia’s presence in the Asia-Pacific market, and his leadership positions the division for growth.”
islation, and incentives encourage
more cost effective measures that
can be deployed on a mass scale,
and window films provide a solution to these needs. When there are
new resources and expertise
brought to bear in our industry, all
members can benefit in the longer
term, since the total reach, impact,
and resources of the industry are
increased.”
Others in the industry don’t think
much will change and it will be business as usual in their market.
“I’ve seen Solar Gard change
hands a couple of times and they
always hang in there,” says Lee
Selvage, owner of Solar Guard of
Alabama and a Solar Gard dealer.
“Nothing will really change for us.”
“I’m sure since both of the companies are large that merging will
help them obtain what they are
hoping to obtain,” says Stuart
Helton, owner of Solar Eclipse in
Knoxville, Tenn., and a Solar Gard
dealer. “The only difference for us
is that we see both of their names
now. I haven’t seen any changes
as far as prices are concerned and
I don’t know that I will see any
changes in that area.”
20

WindoW Film

PEOPLE NEWS

Schell Named Vice
President of 3M’s
Renewable Energy Division
Twenty-five years with 3M has led
Alison Schell into her new role of
vice president and general manager
of its Renewable Energy Division.
Schell will be providing strategic
guidance to help expand the energy
generation and energy conservation
side of the business.
“Alison has proven to be a valuable asset during her nearly 25 years
with 3M, establishing herself as a
trusted resource in a multitude of
capacities,” said Chris Holmes, executive vice president for 3M. “As the
fastest growing business in 3M, our
Renewable Energy Division continues to reach new markets with nextgeneration technologies that can
reduce cost per watt—key requirements that will continue to attract
customers all over the world. I’m
confident that Alison’s strong international experience and business
development proficiency will further solar cell manufacturers’ success as this industry moves from
emerging to high-growth.”
Previously, Schell served as the

director for 3M corporate strategy
and marketing development. She
also has experience with occupational health and environmental
safety, specialty chemicals and safety security and protection services.
“I am really excited to join the
renewable energy division, which is
the fastest growing division in the
company,” says Schell. “Over 50 percent of our division sales come from
products that were not even here
five years ago.”
Schell credits her colleagues with
inspiring her and shaping the way
she works with customers.
“The quality of the people I have
met at 3M has been consistently
high,” says Schell. “I’ve learned a lot
from their creativity and dedication
as they really work on solving our
customers problems. We are always
thinking about how we can help our
customers businesses succeed.
That’s
always
been a part of our
company and in
my DNA as well.”
Schell’s goals
for the renewable energy division include the Alison Schell
continued launch
of new products as well as maintaining the company’s leadership position in the market.
“We are heading towards a solution focus,” says Schell. “We just
launched last month three new
products into our OEM architectural glass market for solar, decorative, day-lighting and safety and
security. We also launched exterior
prestige which has taken off like
crazy. It’s really taking our multilayer optical technology to the
next level. We also want to stay the
current market leader in window
film. That is one of my big goals—
WF
market leadership.”
www.windowfilmmag.com

Zoom Fit
© 2011 WINDOW FILM Magazine. All rights reserved. No reproduction of any type without expressed written permission.

Contents

Search

+

–

Archives

I<

<

E-Mail

>

>I

Subscribe

P RECISION P ERFORMANCE

Best made cutting tools in the world. ®

OLFA knows precision is the key to performance.
That’s why we introduced and perfected the world’s first snap-off blade in 1956,
providing a solution for jobs that require a consistent sharp edge for speed and accuracy.
The cutting edge of an OLFA® snap-off blade is renewable up to 13 times
compared to only once with a conventional blade. And, our blades’ durability,
first-rate craftsmanship, unparalleled sharpness and superior edge-retention
ensure precision performance — time and again.
A popular choice among professionals is our SVR-2 Stainless Steel Snap -Off
Utility Knife and Blade. Perfect for use in moist environments, its slim design,
automatic slide lock and built-in pocket clip/ blade snapper makes this a
favorite tool for window tinters.

We like to say it’s the best blade made for the shade.

www.olfa.com
For more info or to purchase:

(877) 434-8665 Toll Free
admin@gditools.com

(800) 448-8468 Toll Free
info@johnsonwindowfilms.com

Stainless Steel Snap-Off
Utility Knife and Blade

SVR-2
-

(866) 448-6657 Toll Free
www.44tools.com

(877) 273-4364 Toll Free
info@solargard.com

© 2009 World Kitchen, LLC
OLFA is a registered trademark of OLFA Corporation, Japan, under license for use by World Kitchen, LLC.
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Pedal Metal
to
the

SEMA Gears Up for Another Big Year
by Katie Hodge

i

t’s time for the SEMA Show and this
year the event is gearing up for a
crowded show floor. The massive Las
Vegas Convention Center is hosting the
show again and encompassing three of the
center’s halls. Making appearances will be
a variety of vehicle supply and restyling
companies as well as some special celebrity guests. Among the celebrity guests,
attendees will have the chance to meet:
race car driver Mario Andretti, comedian
Sinbad, Vinnie DiMartino from American
Chopper Senior Vs. Junior and personali-

ties from the SPEED network.
The show will also feature free educational sessions covering a variety of topics
including marketing, vehicle technology,
industry trends, customer service, business efficiency and more. Most importantly, attendees are encouraged to take
advantage of networking on the show
floor. Window film manufacturers will be
exhibiting in the North Hall among other
restyling vendors. Below is a sample of
some of the products and events that can
be found in window film industry booths.

take Your PiCk
Booth #12025- 3M
With a variety of film choices, 3M will be displaying a number of different film lines at the show. One
of these is the Crystalline automotive film, which is
non-metalized and rejects 60 percent of heat and up
to 97 percent of IR rays. Color Stable automotive film
will also be on display, featuring 57 percent heat
rejection and offering a tinted factory glass look.
Providing up to 45 percent heat rejection, the FX
Premium line will also be available for attendees to
evaluate.
❙❙➤ www.3m.com

douBle dutY
Booth #12625- Johnson
Window Films
Johnson Window Films
will be featuring two of
its popular automotive
film lines, Renegade and
Marathon, at its booth
this year. Renegade, a
non-reflective and GPSfriendly product, and
Marathon, a high-performance
metalized

Challenge extended
Booth #12327- Madico Window Films
Madico Window Films is challenging SEMA Show attendees to partake in its “Black Pearl Challenge.” Visitors to
the company’s booth who shrink Black Pearl film and
offer feedback and will be rewarded with a free hat and
sample of the film. Madico will also be hosting a DefenZall
paint protection film installation demonstration and
attendees can check out both Madico films and Sun-Gard
Window Film products on display, including Wincos films.
❙❙➤ www.madico.com
24
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film, are both available in the universal black color that matches the
majority of factory-tinted vehicles.
Johnson Window Films will also be
allowing attendees to try their
hand at shrinking film on the back
window of a VW bug.
❙❙➤ www.johnsonwindowfilms.com
three timeS the prOductS
Booth #13055- ndFOS Window Film
NDFOS Window Film
will be bringing three
different categories of
products to the SEMA
Show. The company’s
SKY series of ceramic
IR films will be onhand and features a
10-year warranty, 99
percent heat rejection and no electronic interference. Also
available for attendees to view will be
the company’s antifog film, which is
available in a 2- and
4-mil thickness and can be used for vehicles, showers, goggles and other items. Finally, the company
will also be showing its anti-fingerprint film which
was designed for high-traffic entrances in commercial and residential buildings.
❙❙➤ www.ntechgood.com
next up
Booth #12161- nexfil uSA
Nexfil, a Korean manufacturer, will be bringing the
new NEXGARD film line to display at the show, which
includes NEXGARD sputtered IR films, NEXGARD
automotive film, NEXGARD two-tone films, and NEXGARD ST-Films. NEXGARD sputtered IR film is for
November-December 2011
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residential and commercial applications and maximizes
IR
rejection.
According to the company, the NEXGARD ST-Films
are made from a colorinfusion process that
adds color to the chip
before it is made into the
base film.
❙❙➤ www.nexfilusa.com
One StOp ShOp
Booth #12614- Scorpion Window Film

Whether an attendee is looking for film or tools,
Scorpion Window Film will have both at its booth.
At this year’s show the company will be showcasing 8-mil ultra-clear paint protection film branded
by Avery Dennison. It is backed by a five-year outdoor durability warranty and free samples of the
film will be available at the booth. Also on display
at the booth will be the Scorpion Window Film
Cutter. See the tool in action at booth #12614.
❙❙➤ www.scorpionwindowfilm.com

continued on page 26
WiNDoW Film
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continued from page 25

SolutionS from Solutia
Booth #12013- Solutia’s Performance films Division

Get the SCooP
Booth #12729- WinDoW film magazine
WINDOW FILM magazine will be on-site at the SEMA
Show with all of the latest news and industry updates.
Stop by and meet the staff, pick up a copy of the magazine and nominate your Film Star™ for recognition in
the magazine. The FILM’d crew will be out on the show
floor interviewing attendees and companies so be
sure to share your thoughts with them.
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At this year’s event Solutia’s Performance Films
Division booth will be full of the LLumar film line. The
company will display the LLumar CTX line with features including up to 60 percent heat rejection and 94
percent glare reduction. The film has no signal interference and a wide range of VLTs. Also in the booth,
attendees can find LLumar’s paint protection film
which features a dual layer construction. The 8-mil
film is available in widths of 12, 18, 24, 30, 36, 48 and
60 inches.
❙❙➤ www.llumar.com
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❙❙➤ www.windowfilmmag.com
PPf rollout
Booth #12125- Suntek/Commonwealth
laminating & Coating
SunTek/Commonwealth Laminating & Coating has
decided to launch a new endeavor at this year’s SEMA
Show. The company’s new paint
protection film line will be
debuting at the show
and features both a
coated and noncoated version as well
as a fiveyear warranty covering cracking,
bubbling and
yellowing.
Along with the new paint protection film the company will also be bringing its automotive films to the
show.
❙❙➤ www.suntekfilms.com
26
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feel it out
Booth #126470- Wintech Window films

Wintech Window Films is bringing its FEELM Xenium
carbon window film series to the SEMA Show this year.
The FEELM Xenium film features a densely packed
nano carbon compound to boost the film’s coloration
and performance. At the company’s booth attendees
can also find Wintech Window Films’ full line of carbon
fiber vinyl wrap products, taillight protection film and
paint protection film. Demonstrations will be taking
place throughout the show at the company’s booth.
❙❙➤ www.wintechfilm.com
WF
www.windowfilmmag.com
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….there’s a tool for that!
Tool Solutions for Window Film Professionals

Call us for a copy of our catalog or download a copy at our website today
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TECHNOLOGY DRIVEN.

Paint

®

PPF
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Protection.
INTRODUCING

PPF

PPF, the latest breakthrough technology
in automotive paint protection film.
TECHNOLOGY
Advanced top-coat formulation allows
for easy installation, increased longevity,
and a high-gloss finish
DRIVEN
First-rate protection and durability with
superior optical clarity
Powered by TruCut
SunTek’s exclusive, PPF cutting software

For more information, call or visit
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888.321.5111 (VA/Factory Direct)
877.278.6835 (AZ/CA)
877.678.6835 (FL)
866.843.3456 (TX)
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The Evolution
of Paint
Protection Film
The Strange Turns in PPF’s Path to Stardom
by Katie Hodge

Paint protection film has
come a long way from its
days of protecting military
helicopter blades and the
high-end vehicle market
is reaping the benefits.

30
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very once in a while a product comes along that seems
to surprise everyone. Paint
protection film is one such
surprising product. Its origin is fascinating and the evolution of the product is impressive. Much of the industry has yet to discover what the
product is really capable of and how
it might change the way manufacturers and dealers produce and sell. It’s
also become an add-on profit center
for many window film dealers.

A Look Back
The United States is engulfed in a
war on the other side of the world.
On the home front, industries are
working hard to invent and produce new technologies to protect
soldiers fighting abroad and the
equipment they use. Helicopter
maintenance engineers dealt with
constant sand abrasion on the
blades of the aircraft. They were
looking for a solution to protect
these master machines. Enter paint
protection film. Years later, the
product was reformulated and
introduced into the automotive
market to protect vehicles from the
wear and tear of the road.
“The first films were thicker and
less compliant,” says Kathy Lam,
marketing manager for the automotive division of 3M. “Their purpose
was to help keep helicopter blades
from eroding in the harsh, sandy
environments to which they were
exposed. Because the blades were
flatter and less complex than automotive surfaces, they didn’t demand
a highly flexible, conformable film.”
Paint protection films originally
entered the automotive industry to
protect the vulnerable parts of an
automobile’s finish.
“Urethane film evolved from an
OEM part to an aftermarket accessory, which was great for the car
dealers to provide an upsell opportunity,” says Mark Gershenson,
global automotive segment director for LLumar. “The car dealers
and the film dealers grabbed this
opportunity to sell paint protection
film as an accessory on the leading
November-December 2011
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edges of the car, the rocker panels,
the side view mirrors, the door
steps and the door edges.”
As paint protection film garnered
interest with car dealers, the areas on
which film can be applied increased.
“As the car dealer saw more and
more opportunity to up-sell, the
applications became larger and more
complex, even covering the whole
hood,” says Gershenson. “A lot of the
companies began focusing on the
designs for the computer cut patterns to make the installation more
efficient and precise. This seemed to
open up the floodgates for numerous
entries into the market.”
“Automotive film utilizes a clear
coat for superior weathering and
durability. This is important for
automotive applications because
the film needs to maintain its visual appearance over the life of the
application,” says Lam.

A New PPF
These days paint protection film
is a viable force in the fight against
vehicle damage. Consumers see
the value in protecting their cars as
much as possible in order to get
the best trade-in value later.
“Today, 3M paint protection films
are still designed to protect against
abrasion and weathering, but the
automotive formulations are thinner and far more flexible and compliant than the original version,”
says Lam. “The characteristics of
both the adhesive and the film
enable it to adhere to complex
curves and shapes typical in
today’s automotive applications.”
Paint protection film has made
improvements across the board in
durability, aesthetics and in the
ease of installation.
“The product has evolved in terms
of the conformability to stretch to
the shape and curves of the car,”
says Gershenson. “Performance of
the adhesive system has also been a
big advancement. The adhesive system needs to allow the product to be
re-positioned, yet have a strong
enough bond to keep it there for the
length of the product. It also needs
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to be able to come off of the car without leaving a lot of residue or damaging the paint job.”
Installers have seen improvements over the years as well, noting that the ease of installation and
coloration of the film has made
dramatic strides.

Paint protection film still has relatively
low penetration in the market, which
means high opportunity for window
film companies.
“When it first came out there was
a lot of orange peel,” says Ryan
Tounsley, division manager for
Protective Film Solutions with locations in Scottsdale, Ariz. and Orange
County, Calif. “The orange peel is
still there, but it is pretty close to
the level of orange peel that is in factory paint. The stretchability or
ease of install has probably tripled.
It’s still very tough to install, but not
how it used to be.”
“They have gotten more inventive,” says Timothy Davidson,
owner of Contour Tinting in
Chantilly, Va. “When I started they
only had a four mil and now they
have moved it to an eight mil. It’s
much clearer and doesn’t have a lot
of orange peel in it like it used to.”
In addition, the texture of the film
has come a long way from its early
days. A smoother film has made
printing and installing films easier.
“The smoothness of the surface
of the product has been an area of
improvement that has done two
things,” says Gershenson. “It allows
the product to perform better
through the computer cut plotter
continued on page 32
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The Evolution of PPF
continued from page 31

systems without sticking or jamming. Also, the smoother it is the
less chance it will be scratched during the installation. And finally,
wider widths of film create these
no-seam installs.”

Film’s Fortune
Having improved so quickly over
such a concentrated time, the
future of paint protection film
seems to be open. With other
industries featuring protective
films, such as the electronics and
medical industries and the military,
the automotive market is just a part
of the protective film industry—
and it’s a part with great potential.
“The penetration rate of cars
with paint protection film is
extremely low so as an industry we
have a long way to go to achieve
similar penetration rates to window film and other aftermarket
accessories,” says Gershenson. “To
achieve this it’s going to take a lot
of marketing, product improvements and setting the expectations
for performance.”
Manufacturers will need to continue to work on the product to
make a more desirable product
each year. While installers are
happy with the growth and the

products they look forward to the
product of the future as well.
“If paint protection film could
eliminate discoloration it would be
ideal,” says Tounsley. “Over time
the color of paint protection film
on a car, particularly a white car,
does change.”
“If they are looking to advance the
product in the future, continuing to
make it easier to stretch and
improve the adhesive on the film
would be two key areas,” says
Davidson. “When you go around corners it would make installation easier if the film were to attach faster.”
However, installers are quick to
compliment the product and manufacturers on a stellar job so far.
“The old black vinyl bras that
everyone used to put on their cars to
protect from rock chips were a huge
pain,” says Tounsley. “This product
really is the way to fix that problem.”
“They really have done a great
job with the product that we have
available to us now,” says Davidson.
In addition to product improvements some within the industry
think success depends on continued expansion both within the
United States and beyond.
“In a lot of developing countries it
has been cheaper to re-paint a car

than to invest in protecting the finish and that is due to the lack of
environmental and health regulations around painting cars in these
counties,”
says
Gershenson.
“However, as these countries continue to develop and these regulations
are enforced the cost of re-painting
will increase thus creating more
demand for paint protection film.
There are a lot of opportunities for
this product in those areas.”
However, the industry will
need to make changes to keep up
with growth.
“Additional installers,” says Lam
when asked what the paint protection film industry needs. “[We
need] trained professionals that
can help spread the word about a
virtually invisible protect. We need
more people to go into the business and tap into a market that has
huge potential.”
With so much opportunity, the
paint protection industry’s success
relies on its ability to evolve—
something the industry has already
WF
proven they can do.
Katie Hodge is the editor of WindoW Film
magazine. She can be reached at
khodge@glass.com or follow her on
twitter @windowfilmmag.

As paint protection film technology has advanced, installers have seen less orange peel, better stretch-a-bility and
easier installation.
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Breaking
Records
Tint-Off and Conference
Sets New Standard
by Katie Hodge

T

his past September the window film industry experienced new highs. With standing room only in seminars, a
packed show floor and nail-biting
competition in the Tint-Off, the
event broke records. Among those
records were the most competitors to ever compete in the TintOff, unrivaled attendance at an
International
Window
Film
Conference™ and a show floor so
crowded that the phrase “excuse
me” was used more often than any
other. The event was co-sponsored by WINDOW FILM magazine
and the International Window
Film Association (IWFA) and featured six manufacturer supporters, 3M, HanitaTek Window Films,
Johnson Window Films, Llumar,
Madico and Solar Gard Specialty
Films. Midwest Marketing, Solar
Control
Films
and
Zola
Distributing also exhibited.

Chris Brooks (center)
of Kauff’s Tint &
Graphics was crowned
the Tint-Off champion
followed by Brian Felts
(left) of Jenkins Auto
Group in second place
and Troy Peters (right)
of Cypress Window
Tinting in third place.

Top Tinter

A new tinting gold medalist was
crowned late Thursday night when
Chris Brooks of Kauff’s Tint &
Graphics in Palm Beach Gardens,
Fla., brought in a score of 84.
Following behind Brooks was Brian
Felts of Jenkins Auto Group in Ocala,
Fla., with a score of 78 and Troy
Peters of Cypress Window Tinting in
Katy, Texas, with a score of 75.
“We were so pleased to have the
event grow to the size and stature
that it did,” said event director Holly
Biller. “When you plan an event you
want the core values to translate,
Click on the
and with this year’s International
image at left to find
Window Film Tint-Off and
out what Brooks
Conference, we heard so much
plans to do with his
positive feedback. It was gratifying
$10,000 in winnings
to hear that the event provided
and to hear from some of the other
education attendees were looking
for and that people came away
contestants.
with a better understanding,
greater appreciation and reinvigoClick on the
rated sense of enthusiasm for
image at left to
their industry.”
view a slide show
This
year’s
competition
of photos from
marked Brooks’ third time comthe event.
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peting in the event—he won the silver medal at the 2008 Tint-Off.
“It feels great this year. It was a
long time coming. I’ve competed in
three of the Tint-Off’s now and it paid
off to keep coming back, learning
more and making everything a little
more precise each time you come
back,” said champion Brooks. “I actually felt really good in my final tint
job. I had no water and no moisture.
Everybody had a few specks in their
window so it was what it was. I felt
great and wasn’t going to re-do it.”
To learn more about what has
made Chris Brooks a champion see
page 44.

Speaking Of
The International Window Film
Conference featured a vast array of
seminars and speakers. The highlight of the seminars for many was
the keynote presentation from Mike
Eruzione, the captain of the 1980
U.S. Gold Medal Olympic hockey
team. Eruzione stressed the importance of working together and
respecting the competition.
www.windowfilmmag.com
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“You have to check your ego at
the door. How good would our
best player be without the team?”
said Eruzione. “If you don’t
respect your competition and the
people you work with you will not
be successful.”
Other favorite sessions included
a social media presentation from
Sara Santiago of Roll. Santiago
explained the different social
media platforms and how small
businesses could use the networking abilities to reach out to more
customers.
“People are now more likely to
send you a message on twitter than
to send an email or call a customer
service line. They will expect you
to respond within about 24 hours,”
said Santiago.
Lyle Hill of Keytech North
America shared his glass expertise
with members of the window film
industry in his session, “New
Window Technologies.”
“Form a really good alliance with
a glass company and it will only
enhance your business,” said Hill.
November-December 2011
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“Energy codes are changing. Energy
legislation is changing. There are a
lot of things coming your way. The
future for film is right now.”
For an extra fee attendees were
able to take part in IWFA
Accreditation testing, which was
taking place on multiple days.

Energy Experience
Kirk Heston, founder of Heston
Wind and Renewable Energy LLC,
talked about his experience working for energy service companies
(ESCO’s) and why window film
companies should be partnering
with these organizations.
“Why work with ESCO’s? Because
they have hundreds of people. Can
you imagine that branding? You
can’t believe how much traction
you get. Every customer that I ever
brought in on an ESCO project had
something done on a personal level
later,” said Heston.
While the Tint-Off was taking place
and at the end of the seminar schedule each day the International
Window
Film
Exhibition/
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Extravaganza would open for attendees to speak with manufacturers
and network with colleagues. The
event floor was bustling with activity
and attendees could watch the TintOff for a few minutes and just spin
around to talk to window film manufacturers, associations and colleagues right behind them. The TintOff opening and award ceremonies
also took place right in the midst of
all the action on the floor as well.
“The show went really well. I was
kind of surprised by the attendance. Originally we were expecting a smaller crowd and we were
overwhelmed by the crowd,” said
Fred Zwilling of Johnson Window
Films in Carson, Calif.
“The Tint-Off was very well
attended. We were very happy with
the turnout for all of the sessions
over the last couple of days,” said
John Parker, president of the IWFA.
“We planned to get as many dealers here as possible and it really
worked. There have been a lot
continued on page 36
WiNDoW Film
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Breaking Records
continued from page 35

more people here, honestly, than I
expected there to be. The seminars
have been well-attended and we
have had a lot of activity in the
booth so it’s been good,” said Jim
Black of HanitaTek in Dallas, Texas.
Some manufacturers brought
products to display with them. At the
3M booth, attendees could try out its
new heat lamp display featuring four
different types of 3M window film.
Other exhibitors had exciting
news to share with attendees. Solar
Gard talked about the recent acquisition by Saint-Gobain and shared
their excitement about the Solar
Gard Academy for training tinters.
Madico Window Films also talked
about its merger with Sun-Gard
Window Films that took place a
year ago and how the two brands
have been working together.
However, products aside, the show
itself was the new and exciting product on display. Attendees weighed in
on what they had seen so far.
“The show has been pretty good
for us this week. We’ve seen a lot of
things that we didn’t know about
and a lot of new people and faces,”

said attendee Chris DeLuca of All
Pro Window Tinting in Canton, Ga.
“It’s interesting meeting different
people because we work all the
time in our own shop and we don’t
know how other people do what we
do everyday. It’s neat seeing all the
different installers and different
techniques,” said Chris Robinson
of The Tint Guy in Atlanta, Ga.

With the show deemed a success among attendees and
exhibitors the one question on
everyone’s lips was, “When will we
WF
see you next?”
Katie Hodge is the editor of WIndoW FIlm
magazine. She can be reached at
khodge@glass.com or follow her on
twitter @windowfilmmag.

“We planned to get as many dealers
here as possible and it really worked. There
have been a lot more people here, honestly,
than I expected there to be. The seminars have
been well-attended and we have had a lot of
activity in the booth so it’s been good.”

—Jim Black, HanitaTek

Attendees packed educational sessions,
taking notes and sharing their opinions
and experiences with others.
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More Profits
With Quality
BUY 3
&
GET 1
FREE
(Expires 12-31-11)

And
Factory Backed Warranty
We are now offering recession
relief prices, call us today!
➤
➤
➤

We are not 100% satisfied unless you are
With a vast choice of Tints
We are your #1 source of Tint and Tools

Free UPS Delivery
Leading “Dyed Film” Manufacturer since 1982,
brings to you Window Films that:
➤ “No fade to purple” warranty
➤ Great factory color match
Call us today to see how a winning
partnership can be the key to building
your business with guaranteed more profits

utor/
Distribributor’s
st
Sub Diquiries
in ited
solic

ASK FOR FREE SAMPLE ROLL

WORLD WIDE SUN CONTROL
45945 Trefoil LN, Unit 142 Sterling VA 20166
Telephone : 703-956-9731 • Toll Free: 1-800-786-9990 • Fax : 703-665-1021
Email: info@worldwidesuncontrol.com • www.suncontrolusa.com
www.suncontrolusa.com

Zoom Fit
© 2011 WINDOW FILM Magazine. All rights reserved. No reproduction of any type without expressed written permission.

Contents

Search

–

+

I<

Archives

E-Mail

<

>

>I

Subscribe

Manny Hondroulis

iPAds
In my daily routine, I noticed
more and more iPads being used by
business professionals, whether in
their offices or at the local
Starbucks—I saw them everywhere!
I figured enough time had passed
for Apple to work out the iPad’s
kinks and knowing how much I love
my iPhone, I purchased an iPad.
Having an iPhone made learning
the iPad a snap—since the latter is
a larger version of the former. So I
loaded all of my work documents
onto my new iPad, ditched the laptop and all of the related paraphernalia, and was in business. My
eleven pound laptop bag was
replaced by a leather portfolio that
houses my iPad and in total weighs
38
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less than three pounds.
The beauty of the iPad is that all
of my files are loaded onto it,
including sales presentations. I’m
now paperless when I travel and I
interject that fact into my customer dialogue as it plays well into
the value proposition that all of us
in the sun control industry offer.
And the use of an iPad also adds to
one’s professionalism.
There are other tablets on the
market and each has pros and cons.
I have no experience with others as
I’m a devoted Apple user. But, the
concept is similar—a lightweight
mobile computing device that
allows you to surf the Web, access
files and project sales presentations
on high definition televisions.

Things

To

Consider

So if you’re ready to take the
plunge, I suggest visiting your local
Apple store and purchasing an
iPad 2. There are different configurations of the iPad. First, you have
to decide whether you want one
that is Wi-Fi or Wi-Fi and 3G. The
difference is that if you purchase
the Wi-Fi only machine, you need
to be on a wireless network to connect to the Internet which is necessary for surfing the Web, streaming
video, etc. The 3G-enabled
machine allows you to hook up to
AT&T’s or Verizon’s network for a
monthly fee (just like your cell
phone) so you can connect to the
Internet if a wireless network is not
available. If you choose the 3G
iPad, you then have to decide if
you want AT&T’s or Verizon’s service. You should do your research
about which carrier is better for
your market area. For instance, I’ve
used both Verizon’s and AT&T’s 3G

network in NYC
and find the AT&T network to be
faster but less reliable.
Be sure to purchase a protective
case for your iPad. I suggest buying
a “smart cover” which automatically
turns off the iPad when the cover is
closed. Also consider purchasing
the cable necessary to hook up your
iPad to a HDTV.
Once you bring your device home,
it’s time to load it with applications,
some are free but, others are not.
From a business productivity standpoint, I suggest purchasing the various components of Apple’s productivity suite as the current iPad does
not support Microsoft Office.
Keynote (similar to PowerPoint),
Numbers (similar to Excel), and
Pages (similar to Word) are made by
Apple for the iPad and iPhone.
You will find that the iPad will
make life on the go a lot easier.
And don’t be surprised if you
enjoy your iPad so much that you
only use your desktop or laptop
WF
on special occasions.
Manny hondroulis is marketing manager
for energy Performance distribution in
Baltimore.
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hile I’m an advocate of
change when it comes
to new technologies, I
tend to not be an early adopter
when a new gadget is introduced
to the consumer world. Take, for
example, the smart phone. I didn’t
get a smart phone until mid-2009, a
few years after their introduction.
My mindset has been to let the
manufacturers work out the kinks
and bugs on others before me.
Earlier this year I relocated to
New York City and, in preparation,
bought a new laptop for my home
office. I made sure to buy one with
enough power to replace the desktop that I would be leaving behind.
Of course, with power comes
weight and lugging this new seven
pound laptop (more weight when
you count the bag) around town on
subways and busses was becoming
a nuisance. But I had no choice—
my laptop was instrumental to
making sales presentations.
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A DIRECTORY OF INDUSTRY SUPPLIERS

Distributors
Architectural Film
SAGR Products Int'l
1785 Biglerville Road
Gettysburg, PA 17325
800/223-4385; fax: 717/334-6483
sales@sagrproducts.com
Solar Control Films Inc.
1499 N Post Oak Rd; 214
Houston, TX 77055
877/989-3456; fax: 713/681-3040
info@solarcontrolfilmsinc.com
www.SolarControlFilmsInc.com
Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com

Starco Distributing
1441 N. Cayamaca St.
El Cajon, CA 92020
619/937-0367; 888/359-3456
fax: 619/937-0369

MANuFACturErs

Sun-Gard Window Films
888/887-2022
www.sun-gard.com

Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919
fax: +972-4-985-9920
solar@hanitacoatings.com
www.hanitacoatings.com

Decorative Film

Solar Graphics Inc.
12167 49th St., Unit 100
Clearwater, FL 33762
800/869-8468
Fax: 727/321-6004
www.coloredfilms.com
residential Film

Sun-Gard Window Films
2630 Fairfield Avenue S.
St. Petersburg, FL 33712
888/887-2022
www.sun-gard.com
Automotive Film
Huper Optik International Pte Ltd
12, Jalan Kilang Barat, #04-03
Singapore 159354
(65) 6276-4555; fax: (65) 6276-9917
www.huperoptik.com
SAGR Products Int'l
1785 Biglerville Road
Gettysburg, PA 17325
800/223-4385; fax: 717/334-6483
sales@sagrproducts.com

Solar Control Films Inc.
877/989-3456
info@solarcontrolfilmsinc.com
www.SolarControlFilmsInc.com

Johnson Window Films Inc.
20655 Annalee Ave.
Carson, CA 90746
310/631-6672; 800/448-8468
fax: 310/631-6628
info@johnsonwindowfilms.com
www.johnsonwindowfilms.com
Midwest Solar Control Films
1220 N Price Rd; #B
St. Louis, MO 63132
866/973-3456
www.midwestwindowfilm.com
security Film
HanitaTEK Window Films
800/660-5559
info@hanitatek.com
www.hanitatek.com
Madico Window Film
888/887-2022
www.madico.com

FiLM iNstALLAtioN sErViCEs

Architectural Film
3M Renewable Energy Division
3M Center, Bldg. 235-2S-27
St. Paul, MN 55144
800/480-1704; fax: 651/636-0611
www.3m.com/windowfilm

Madico Window Film
2630 Fairfield Avenue S.
St. Petersburg, FL 33712
727/327-2544
sales@madico.com
www.madico.com
Solutia Inc.
Performance Films Division
575 Maryville Centre Drive
St. Louis, MO 63141
314/674-1000; 800/255-8627
fax: 314/674-1950
www.llumar.com

Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com
SunTek®/Commonwealth
Laminating & Coating, Inc.
345 Beaver Creek Drive
Martinsville, VA 24112
276/632-4991; fax: 276/632-0173
www.suntekfilms.com
Automotive Film

Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com
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U.S. Film Crew
P.O. Box 17235
Pittsburgh, PA 15235
877/946-3693; fax: 412/798-0900
glenn@usfilmcrew.com
www.usfilmcrew.com

3M Renewable Energy Division
3M Center, Bldg. 235-2S-27
St. Paul, MN 55144
800/480-1704; fax: 651/636-0611
www.3m.com/windowfilm

www.windowfilmmag.com
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3M Window Films
866/499-8857
www.3m.com/window
Erickson Intl./American
Standard Window Film
3135 Marco St.
Las Vegas, NV 89115
800/835-9676; fax: 702/643-0509
Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919
fax: +972-4-985-9920
solar@hanitacoatings.com
www.hanitacoatings.com

Madico Window Film
727/327-2544
sales@madico.com
www.madico.com

Contents
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Madico Inc.
64 Industrial Pkwy.
Woburn, MA 01801
781/935-7850; 800/225-1926
fax: 781/935-6841
www.madico.com
Film Shades
Midwest Marketing
2000 E. War Memorial
Peoria, IL 61614
800/638-4332; fax: 309/688-8894
jim@midwestmarketinginc.com
Solar Screen Co. Inc.
53-11 105th Street
Corona, NY 11368
718/592-8222; fax: 718/271-0891
solarscreen@prodigy.net

Commercial Film
3M Window Films
866/499-8857
www.3m.com/window

3M Window Films
866/499-8857
www.3m.com/window

3M Renewable Energy Division
3M Center, Bldg. 235-2S-27
St. Paul, MN 55144
800/480-1704; fax: 651/636-0611
www.3m.com/windowfilm
Hanita Coatings
Kibbutz Hanita, 22885, Israel
+972-4-985-9919
fax: +972-4-985-9920
safety@hanitacoatings.com
www.hanitacoatings.com

Decorative Film
3M Renewable Energy Division
3M Center, Bldg. 235-2S-27
St. Paul, MN 55144
800/480-1704; fax: 651/636-0611
www.3m.com/windowfilm

Artscape Inc.
3487 N.W. Yeon Ave.
Portland, OR 97219
888/503-0354; fax: 503/419-2226
jwmatt@artscape-inc.com
www.energy-film.com
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SeCuRity pRoDuCtS
Attachment Systems
FilmFastener LLC featuring BondKap™
8206 Copeland Rd.
Odessa, FL 33556
813/926-8721; fax: 813/920-8662
www.FilmFastener.com

toolS AnD SupplieS
Performance Tools Distributing
7640 Commerce Place
Plain City, OH 43064
866/448-6657 or 614/873-4800
Fax: 614/873-4899
daustin@44tools.com
www.44tools.com

Residential Film

Security Film
Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com

+

Madico Window Film
727/327-2544
sales@madico.com
www.madico.com

Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com

Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com

WebSiteS to ViSit
Solamatrix, Inc.
888/887-2015
www.solamatrix.com
training School
Solar Gard Window Films
4540 Viewridge Avenue
San Diego, CA 92123
877/345-9478
fax: 858/514-4231
www.solargard.com
Windowtinting.com
800/580-7953

wf

To place your listing(s) in
the Suppliers’ Guide,
please contact Janeen
Mulligan at 540/720-5584,
ext. 112 or email
jmulligan@glass.com

wiNDow film
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INDUSTRY EVENTS

April 6-15, 2012
New York International Auto Show
Organized by the Greater New York
Automobile Dealers Association
Jacob Javits Center
New York, NY
Contact: www.autoshowny.com

AUTOMOTIVE FILM EVENTS
November 1-4, 2011
SEMA Show 2011
Sponsored by the Specialty
Equipment Market Association
Las Vegas Convention Center
Las Vegas, Nev.
Contact: www.semashow.com

ARCHITECTURAL FILM EVENTS

January 9-22, 2012
North American
International Auto Show
Organized by the North American
International Auto Show
COBO Center
Detroit, Mich.
Contact: NAIAS at www.naias.com

November 7-10, 2011
NFRC Fall 2011 Membership Meeting
Organized by the National
Fenestration Rating Council
Atlanta, Ga.
Contact: www.nfrc.org
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Send your events to
editor Katie Hodge at
khodge@glass.com
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Click on the
image at left
to view a
slide show of
photos from
the event.
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Be the first to know!

April 12-13, 2012
Glass TEXpo
Co-sponsored by the Texas Glass
Association and WINDOW FILM,
USGlass and Door & Window
Manufacturer magazines
El Tropicano Riverwalk Hotel
San Antonio, Texas
Contact: www.usglassmag.com/texpo

January 19-21, 2012
2012 International Mobile Tech Expo
Organized by Mobile Tech Expo
Orlando Sun Resort and
Convention Center
Orlando, Fla.
Contact: www.mobiletechexpo.com

!"

May 17-19, 2012
American Institute of Architects
Convention and Design Exposition
Organized by the American
Institute of Architects
Walter E. Washington
Convention Center
Washington, D.C.
Contact: www.aia.org
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ADVERTISING INDEX
Page

Company

1

Phone

Fax

Web Address

3M

866/499-8857

651/733-5502

www.3M.com

22-23

Aegis Films

800/438-8468

678/333-0892

www.aegisfilms.com

28-29

Commonwealth Laminating & Coating

888/321-5111

276/632-0173

www.suntekfilms.com

19

Directed Electronics

800/361-7271

450/635-9858

www.viper.com

45

Global Window Films

866/664-5622

813/814-2080

www.globalwindowfilms.com

46

HanitaTek Window Films

800/660-5559

262/754-3776

www.hanitatek.com

17

IGS Chemicals

310/670-0977

310/670-0987

www.igschemicals.com

C2

Johnson Window Films

800/448-8468

310/631-6672

www.johnsonwindowfilms.com

Madico

800/225-1926

888/553-8468

www.madico.com

8-9

Nexfil USA

310/516-8986

310/538-1137

www.nexfilusa.com

39

NDFOS Window Film

82-2-782-7790 82-2-782-9284

21

OLFA North America

847/233-8718

847/233-8907

www.olfa.com

33

Scorpion Window Film

800/843-9087

765/653-7175

www.scorpionwindowfilm.com

4-5

Solar Gard

877/345-9478

858/514-4231

www.solargard.com

3

Solutia’s Performance Film Division

314/674-1000

314/674-1585

www.solutia.com

7

U.S. Film Crew

877/946-3693

412/798-0900

www.usfilmcrew.com

14-15

Wintech Window Films

888/983-3356

714/522-1448

www.wintechusa.com

37

Worldwide Sun Control

800/786-9990

703/655-1021

www.suncontrolusa.com

27

Zola Distributing

866/994-7060

614/652-3693

www.zolatools.com

11, 13

www.ndfos.com

For more information on these companies’ products, visit http://products.windowfilmmag.com.

Windowfilmmag.com is your news
source for the film industry
catch the latest headlines from news stories affecting today’s market
• watch current and past episodes of the FILM’d series • read the
current issue of WindoW Film • check out when industry events are
happening • subscribe to the WindoW Film e-newsletter • read industry
blogs • search the WindoW Film magazine archives for past issues • get connected with
us on Twitter and Facebook • view new product information as seen in the latest issue
• search the Online Buyers’ Guide and industry classifieds • participate in surveys affecting
our industry • update your subscription • meet the editorial staff • and so much more!

Bookmark www.windowfilmmag.com today!
November-December 2011

WiNDoW Film
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INSTALLER PROFILES

One Man Shop, One Man Medalist
Chris Brooks, Kauff’s Tint and Graphics

C

hris Brooks, the recent
International Window Film
Tint-Off™ champion, is as
self-reliant
as
they
come.
Installing automotive, architectural, decorative and security films,
as well as murals and vehicle
wraps, he is versatile and can do
almost any job. To top it off he
does it all himself. A self-proclaimed one-man shop, Brooks
has been taking care of his own
business for 22 years, starting as
a teenager.
“I actually got my first start
installing film because my father
would not pay to have my windows tinted,” says Brooks. “I went
from there to the hardware store
and did it about three or four

Chris Brooks walked away with the
gold medal and top honors at the 2011
International Window Film Tint-Off™.

times until I was happy with it.
After that I started tinting cars for
people at my high school. By the
time I graduated I had probably
tinted about 250 cars for about
$50 per car. I would work on them
in a barn or a carport or wherever
I could find some shade. I’m definitely a self-taught tinter.”
From his early days, Brooks has
preserved his independence in
the window film industry. By
maintaining his shop on his own
he has been able to control every
job that comes in and every job
that is completed. He is always
pleased with the quality because
he is always the one doing the job.
“I believe what sets me apart is
my concern with my quality and
craftsmanship. I try to only use
high-end products. I am not going
to use a lower-end product just to
make an extra 10 or 12 dollars on
that one vehicle or window,” says
Brooks. “Because I am the main
installer I see and I touch every
job that comes out of my shop. I
set my own standards and if I
don’t like it then it doesn’t leave
my shop.”
Some of Brooks’ favorite jobs
have been decorative film installations.
“I have done a couple Scripps
Research jobs. They built three
big medical facilities here and I
have done two of those buildings,” says Brooks. “I did about
13,000 square feet and you get
more money for that interior film.
In terms of the aesthetics of it,
when someone walks in there is a

Do you know someone who is a star among window film tinters? Then we
want to hear from you with your nominations for “Film Stars.” Email Katie
Hodge at khodge@glass.com your nominations.
44

WindoW Film

When Brooks finds time to get away
from the shop you can find him bowling
with his two teenage sons.
change in the interior, not just tint
on the windows.”
Brooks’ credits much of his success to his plan to stay a one-man
shop.
“Staying small I can still stay
successful,” says Brooks. “I don’t
need the extra headache of four
and five installers and worrying
about their salary and their families. The bigger you get, the more
money you make and the more
headaches you have.”
In his time away from the shop
you can find Brooks fishing,
grilling and bowling with his two
teenage sons and wife in their
WF
local bowling league.
www.windowfilmmag.com
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SEE US AT THE SEMA SHOW
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Finally—A Tint Tool that
Trims Wasted Time
Your time and materials are valuable—maximize both with InfoZone™, Hanita Coatings’ new
iPhone App. InfoZone calculates how much film you need in each width for your entire job,
trimming time and increasing accuracy from the old paper and calculator method. You can
even email the results to your shop to get a start on the project. Plus the glass breakage
warranty info is right on your iPhone or iPod touch.
Trim your budget and your time spent. Get InfoZone. It’s Free.
Learn more at www.hanitatek.com/app.
And our film is pretty great too.

800.660.5559

www.hanitatek.com

>I

facebook.com/hanitatek

