
Print 
Rates

Premiums 
(Add to page rates - non-cancelable)

• Page one premium add 15%
• Back cover premium add 20%
• Covers 2 and 3 add 10%
• Guaranteed or consecu�ve posi�on add 10%

Spot Color  Rates
Page Spread

2-color, matched $895 $1,550

2-color, reflex $1,050 $1,750

2-color, metallic $1,050 $1,750
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For more informa�on as well as policies and
mechanical specifica�ons, please see:
• Full WINDOW FILM Media Kit at

www.windowfilmmag.com
• 2012 mechanical specifica�ons at

www.windowfilmmag.com
• Your sales manager: (digital info go to

www.windowfilmmag.com/adver�se)

 

W I N D O W F I L M Magazine Pr int  Ad Rates
Four Color

Rates
1x 3x 7x 13x 15x

2-Page Spread $7,550 $6,850 $6,340 $6,125 $6,095

1 Page $3,950 $3,850 $3,750 $3,600 $3,500

2⁄3 Page $3,775 $3,675 $3,550 $3,450 $3,350

1⁄2 Page $3,625 $3,425 $3,225 $2,995 $2,945

1⁄3 Page $3,250 $3,050 $2,650 $2,500 $2,400

1⁄4 Page $3,025 $2,825 $2,475 $2,375 $2,275

B&W or 
Standard 

2-Color rates
1x 3x 7x 13x 15x

2-Page Spread $4,000 $3,700 $3,475 $3,275 $3,075

1 Page $2,350 $2,250 $1,950 $1,850 $1,750

2⁄3 Page $2,125 $2,025 $1,825 $1,750 $1,650

1⁄2 Page $1,850 $1,750 $1,650 $1,600 $1,550

1⁄3 Page $1,800 $1,700 $1,600 $1,500 $1,475

1⁄4 Page $1,550 $1,450 $1,250 $1,200 $1,150

—15% added for live link on digital edi�on—

Inserts ,  Outserts  and Other  
Promotional  Mater ia ls
Inserts—Must meet strict produc�on standards.
Surcharges for paper heavier than 50-lb. text or
odd-shaped pieces may apply. Please send sam-
ple/mock-up for pricing informa�on prior to print-
ing inserts. Fee for each insert page (includes back
and front) is the same as one four color page at
highest page frequency. Addi�onal Charges:
Insert–add $48/1,000 Tip-On–add $58/1,000
Outserts—Must meet strict production stan-
dards. Regular space rates and extra postal
rates may apply, plus:
Set-up charge: $250 Outsert Fee: $80/1,000
Other Promo�onal Items—Such as barn
doors, gatefolds, belly bands, personalized inkje�ng
and polybagging items such as CD-ROMs and more
are also available. Please contact the publisher.

Effect ive Start ing January 1,  2012
Rates are earned based on the number of inser�ons
within a 12-month period from the date of the first
inser�on. Each page or frac�on page counts as one
inser�on. A 2-page spread counts as two inser�ons
toward the fulfillment of a contract. An insert counts
as one inser�on, no ma�er the size or number of
pages. Frequency discounts may be combined to in-
clude other Key Communica�ons’ publica�ons.
There are no addi�onal charges for bleeds. Prices
include one output from e-mail or disk. Materials
supplied out of the conformance with our specifi-
ca�ons will be charged for conversion. A SWOP-
standard proof is recommended with four color ads.
For more informa�on, please see Key Communica-
�ons’ 2012 Mechanical Specifica�ons Sheet.

Commissions to Qual i f ied Agencies
15 percent discount to recognized providers if print-
ready materials are provided and when remi�ance
is received within 30 days of billing date. Produc-
�on charges, Classifieds and Directory of Suppliers
are not commissionable. Pre-payment and other
discount programs are available. Please inquire.



Editorial Schedule

January/
February 2012
Editorial Focus
• SEMA review
• Energy-efficient films
• Films in homes
• OE window films
• Plo�er systems and

pa�erns so�ware
• Security glazing films

and a�achments
Adver�sing Bonus: Free

email blast
Bonus distribu�on: The

Interna�onal Builders
Show in Orlando

Adver�sing Deadline:
December 20, 2011

March/
Apri l  2012
Editorial Focus
• Decora�ve films
• Paint protec�on films
• Vehicle wraps
• Tools and supplies
• Dealer and installer

training
• Automo�ve films
Adver�sing Bonus:

Guaranteed Inclusion in
Product Parade- a
$1,200 value- at no
charge 

Bonus Distribu�on: Glass
TEXpo in San Antonio

Adver�sing Deadline:
February 20, 2012

May/
June 2012
Editorial Focus
• Architects’ guide to

window film 
• Architectural/

commercial films
• New films and coa�ngs
• Impact resistance and

a�achment systems
• High performance film
Adver�sing Bonus: Free ad

in Architects’ Guide to
Glass and Metal
magazine

Bonus Distribu�on: The
American Ins�tute of
Architects Na�onal
Conven�on in
Washington, D.C.

Adver�sing Deadline:
April 2, 2012

July/
August  2012
Editorial Focus
• Annual buyers’ guide
• Solar films
• Signage, vehicle wraps

and graphics
• Automo�ve trends
• Computers and so�ware
Adver�sing Bonus:

Inclusion in special
WINDOW FILM sec�on of
USGlass magazine

Bonus Distribu�on:
GlassBuild America in
Las Vegas

Adver�sing Deadline:
June 2, 2012

September/
October  2012
Editorial Focus
• Interna�onal Window

Film Conference and
Tint-Off™ preview
(IWFCTO)

• Security and safety film
• Retail and storefront
• Decora�ve films
• Cu�ng tools
Adver�sing Bonus: Free

tagline and plaque for
IWFCTO

Bonus Distribu�on:
Interna�onal Window
Film Conference and
Tint-Off™

Adver�sing Deadline:
July 30, 2012

November/
December 2012
Editorial Focus
• SEMA Show guide and

preview
• Interna�onal Window

Film Conference and
Tint-Off™ wrap-up 

• 2013 forecast
• Decora�ve films
• Protec�ve glazing
Adver�sing Bonus: Free

one month banner ad
Bonus Distribu�on: SEMA

Show in Las Vegas
Adver�sing Deadline:

September 17, 2012

January/
February 2013
Editorial Focus
• SEMA review
• Security glazing films

and a�achments
• Energy-efficient films
• OE window films
• Plo�er systems and

pa�erns so�ware
Adver�sing Bonus: Free

email blast
Bonus distribu�on: The

Interna�onal Builders
Show

Adver�sing Deadline: 
December 1, 2012
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General  Information
Bleeds & Spreads: Keep live ma�er 3/8

th inch from trim,
head, foot and binding edge. Keep crop marks outside
of the live area. All measurements in inches.

Media: Posi�ve print copy and SWOP color keys are rec-
ommended with four color ads. PC PDF files are pre-
ferred. Mac can be accepted but conversion charges
may apply. CDs with fonts and art (as .�fs) provided.
(Note: Publisher does not accept .Jpeg, .Tiff, Microso�
Word or Microso� Publisher files.)

• Full-page bleeds 1⁄8

• Plate size 81⁄4 x 11

• Trim size 8 x 103⁄4

 

Tenta�ve and subject to
change. For the latest updates,
please visit our website.

20122012


